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Who  controls 
most  of  the  wealth 
in  the  nation? 

Women.  And  they  read  newspapers. 

Each  week,  more  than  2  out  of  3 
women  invite  us  into  their  homes, 
their  offices  and  their  lives. 

Newspaper  advertising  puts  messages  in  front  of 
an  audience  that  controls  most  of  the  nations 
retail  spending.  And  they  trust  these  ads  more 
because  they’re  in  the  newspaper. 

Newspapers'  reach  of  women* 


Past  week  readership 
Last  Sunday  readership 
Average  issue  readership 


Women  read  the  paper  every  day.  And  they  rely  on  newspaper  advertising. 


Get  more  impact  in  the  newspaper. 
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Newspapers.  The  Welcome  Medium. 

OOAhNEIT 


‘Source:  The  1996  Media  Effectiveness  Survey,  by  Gannett  Research.  Interviews  conducted  by  Schulman,  Ronca,  and  Bucuvalas,  Inc. 


Where  Newspapering's 
Best  Get  Better. 


"Attending  an  API  session 
is  like  buying  blue  chip 
stocks.  You  know  you're 
going  to  get  a  great  return 
on  your  investment." 

Orage  Qitarles  III 
Publisher 
The  Modesto  Bee 
McClatchy  Newspapers,  Inc. 


"API  has  played  a 
huge  role  in  improving 
the  quality  of  American 
newspapers  and  helping 
them  keep  pace  with 
dynamic  changes  in  the 
marketplace.  After  50 
years,  API  continues  to  be 
an  invaluable  resource." 

Frank  Batten,  Sr. 

Chairman 

Landmark  Communications,  Inc. 


"API's  time  has 
really  come.  It  will  be 
even  more  important 
in  the  next  50  years." 

Madelyn  P.  Jennings 

Retired  as  Senior  Vice  President/Personnel 
Gannet  Company,  Inc. 


Fifty  Years  of  Excellence 


American  Press  Institute 

11690  Sunrise  Valley  Drive,  Reston,  Virginia  20191 
Phone:  703-620-3611  Fax:  703-620-5814 

Visit  our  World  Wide  Web  site  at;  http://www.newspaper.org/api 
Direct  E-mail  inquiries  to:  api@apireston.org 


This  space  provided  by  Hears!  Newspapers  as  a  tibute  to  the  American  Press  Institute's  50  years  of' extraordinary  service  to  newspapers. 
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GABRIEL  HOSKINS 


For  your  coiwenience  we  now  accept 


VISA 


^^5 :;  Success  comes  from  hard  work, 
K^at  customer  relations  and  knowing 
'  ,  how  to  decorate  your  bill. 

^  ;  '  In  todaV’s  world,  success  isn’t  something  service  interruptions.  But  the  biggest  advantage 

_ A  ...1..,  I _ ; _ _  u:ii _ i _ _ . . _ 


^  - f.  'N  *  i  ^  todaV’s  world,  success  isn’t  something 
. ‘m^t’!  guaranteed.  That’s  why  businesses  are 

sta*tftig  t<i  accept  and  promote  the  _ 

; '.  Visa®  card  for  payment  of  recurring  HH 
‘  bOlS.  Because  by  doing  this,  they  '■/ 
i;  late  payments  and  bounced 

V  '*  checks.  Plus,  they  can  avoid  costly 


cess  isn’t  something  service  interruptions.  But  the  biggest  advantage 
why  businesses  are  to  biller  merchants  is  that  it  strengthens  customer 

)mote  the  _  relations  by  providing  exactly  what 

recurring  HHHHHlIi  want— a  fast,  flexible  and  worry- 

this,  they  1-800-847-2577 

bounced  13  for  more  information  on  how 

oid  costly  Visa  can  help  your  business. 

It’s  Everywhere  You  Want  To  Be.® 


©  Visa  US.A.  Inc.  1996 


The  Road 

TO  THE 

White  House 

Runs  Through  •  : 

St.  Petersburg. 


Bin  Clinton  and  Bob  Dole  are 
scheduled  to  come  to  St  Petersburg  in 
October  to  continue  their  faceto-fei^ 
campaign,  hosted  by  the  St  Petersburg 
Times. 

The  Times  guaranteed  the  $500,000  to 
bring  the  presidential  debate  to  the 
Tampa  area.  In  doing  so,  we  took  a 
dedsive  st^  in  newspaper  coverage. 

Yes,  it  is  expensive.  But  we  believe 
our  investment  in  the  debate  is  an 
investment  in  quality  journalism.  An 
estimated  100-million  people  will  be 
watching  this  event  and  it’s  certain  to 
be  exciting  for  Tampa  Bay  citizens, 
who  will  have  the  opportunity  to  watch 
it  at  the  debate  hall,  as  well  as  at 
Times^nsored  DebateWatch 
Community  Forums. 

Can  a  newspaper  bring  too  much 
election-year  excitement  to  its 
readers?  The  St  Petersburg  Times 
doesn’t  think  so. 


Petersburg  ©mes 

Florida’s  Best  Newspaper 
http;// www.sptinies.com 


CALENDAR 


SEPTEMBER 

22-25  International  Newspaper  Marketing  Association 

Southern  Region  Conference,  Palacio  Del  Rio  Hilton, 
San  Antonio,Texas 

25-28  International  Newspaper  Marketing  Association 
Europe  Conference,  the  Antwerp  Hilton,  Belgium 
25-28  National  Newspaper  Association  Annual  Convention, 
Opryland  Hotel,  Nashville,Tenn. 

28- 30  Newspaper  Flexo  User  Group,  Downtown  Marriott 

Hotel,  Charlotte,  N.C. 

29- 10/2  International  Newspaper  Mariceting  Association 

Western  Region  Conference,  Universal  City  Hilton, 
Los  Angeles 

OCTOBER 

1- 4  National  Conference  of  Editorial  Writers  Annual 

Convention,  Hyatt  Regency,  Baltimore,  Md. 

2  Newspaper  Features  Council  Meeting,  Hyatt  Regency 

Riverwalk,  San  Antonio,Texas 

2- 5  American  Association  of  Sunday  and  Feature  Editors 

Convention,  Hyatt  Regency  Riverwalk,  San  Antonio, 
Texas 

5- 9  Inter  American  Press  Association  52nd  General 

Assembly,  Ritz-Carlton  Huntington  Hotel,  Pasadena, 
Calif. 

6- 8  Ohio  Circulation  Managers  Association  Fall 

Conference,  Crowne  Plaza,  Cincinnati,  Ohio 
11-13  National  Association  of  Agricultural  Journalists, 
Budgetel,  Dublin,  Ohio 

13-16  Advertising  Media  Credit  Executives  Association 
International  Armual  Conference,  Royal  Sonesta, 

New  Orleans 

17-19  Society  of  Newspaper  Design,  18th  Armual 

Workshop,  Adam’s  Mark  Hotel,  Indianapolis,  Ind. 

17- 20  Society  of  Environmental  Journalists  Conference, 

Washington  University,  St.  Louis 

18- 19  Armual  Newspaper  Association  Conference  on 

Technology,  Seattle  Marriott  Hotel,  Seattle,  Wash. 
20-22  Inland  Press  Association  Armual  Meeting,  Fairmont 
Hotel,  Chicago 

20-22  Editorial  Teenwork  ’96  Conference,  American  Press 
Institute,  Reston,Va. 

20-22  Mid-Atlantic  Circulation  Managers  Fall  Conference, 
Holiday  Irm  Bordeaux,  Fayetteville,  N.C. 

22-26  America  West  Production  Conference,  Reno  Hilton, 
Nevada 

NOVEMBER 

5-7  Medios  Interactivos,  Catholic  University,  Santiago, 
Chile 

9-10  Investigative  Reporters  and  Editors  Student-Regional 
Conference,  Syracuse  University,  Syracuse,  N.Y. 
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IN  BRIEF 


Indiana  court 
allows  cameras 

The  INDIANA  SUPREME  Court  has  begun  experimenting 
with  cameras  and  recording  devices  starting  with  a 
death  penalty  hearing  in  Evansville. 

If  Indiana  does  decide  to  allow  the  regular  use  of  cameras, 
it  would  become  the  48th  state  to  allow  news  cameras  into 
its  courtrooms. 

Mississippi  and  South  Dakota  are  the  only  other  states  that 
bar  cameras  from  court  proceedings. 

“The  court  is  taking  this  step  in  hopes  of  increasing  both 
the  public’s  awareness  and  understanding  of  how  courts 
work,”  Chief  Justice  Randall  T.  Shepard  said.  “We  hope  a 
successful  experiment  in  Evansville  and  other  cities  this 
fall  will  lead  to  regular  use  of  cameras  in  Supreme  Court 
decisions.” 

According  to  the  guidelines  issued  by  the  court,  no  more 
than  two  television  cameras  and  two  still  cameras  will  be 
allowed.  Each  must  be  mounted  on  a  tripod  and  remain  sta¬ 
tionary.  —  AP 

Sutton  resigns 
at  Post-Tribune 

WILLIAM  SUTTON  JR.,  editor  and  vice  president  of  the 
Gary,  \xvl.,  Post-Tribune  for  three-and-a-half  years,  is 
resigning  for  “personal  and  professional  reasons.” 

Sutton,  who  joined  the  Post-Tribune  as  managing  editor  in 
June  1991  and  was  promoted  to  editor  in  March  1993, 
announced  his  resignation  Aug.  27.  His  departure  was  effec¬ 
tive  in  early  September. 

“It’s  a  good  time  for  my  wife  and  my  son  and  I  to  look  at 
other  possibilities  and  give  the  paper  a  chance  to  look  at 
other  possibilities,”  Sutton  said. 

Sutton,  41,  has  worked  at  the  Post-Tribune’s  parent  compa¬ 
ny,  Knight-Ridder  Inc.,  since  1980. 

Managing  editor  Kay  Manning  has  taken  over  operation  of 
the  newsroom  while  Scott  Bosley,  president  and  publisher  of 
the  Post-Tribune,  searches  for  Sutton’s  successor. 

Bosley  praised  Sutton  for  his  efforts  to  enhance  the  Post- 
Tribune. 

“This  is  a  job  Will  has  done  very,  very  well.  He  raised  the 
level  of  staff  and  he  raised  the  level  of  performance  for  read¬ 
ers.  I’m  very  sorry  to  see  him  depart,”  Bosley  said. 

Sutton  is  active  in  the  National  Association  of  Black 
Journalists  and  served  five  years  on  its  board  of  directors.  He 
is  president-elect  of  the  Indiana  Associated  Press  Managing 
Editors  and  a  member  of  the  American  Society  of  Newspaper 
Editors.  —  AP 

Libel 

settlement 

rIME  MAGAZINE  HAS  apologized  for  a  1S>92  article  accus¬ 
ing  former  Washington  Post  Moscow  correspondent 
Dusko  Doder  of  accepting  money  from  the  KGB  and  report¬ 
ing  information  fed  to  him  from  the  former  Soviet  secret 
police. 

Time  reportedly  will  pay  Doder  $270,000  plus  legal  fees. 


Sunday  edition 

The  KEENE  (N.H.)  Sentinel  wiU  begin  publishmg  a 
Sunday  edition.  The  first  edition  will  be  delivered  to 
subscribers  and  will  be  available  at  newsstands  on  Sunday, 
Nov.  3.  The  weekday  and  Saturday  editions  will  remain 
unchanged. 


Staff  Additions, 
Promotions  At  E&P 

Editor  &  publisher  Co.  has  announced  several  staff 
changes,  including  the  hiring  of  editors  for  its  Web  site 
and  for  its  recently  acquired  magazine,  Eree  Paper 
Publisher. 

Hoag  Levins,  who  has  25  years  experience  in  the  news¬ 
paper  and  electronic  publishing  fields,  was  named  edito¬ 
rial  director  of  the  E&P  Interactive  Web  site. 

Levins  spent  12  years  as  a  reporter  for  the  Philadelphia 
Daily  News,  Philadelphia  Inquirer  and  the  Courier  Post 
of  Cherry  Hill,  N.J.  He  has  also  written  for  assorted  maga¬ 
zines  and  authored  several  books. 

Most  recently,  Levins  has  worked  as  a  Web  site  content 
developer. 

“Naming  Hoag  Levins  to  the  position  of  editorial  direc¬ 
tor  of  our  Web  site  indicates  our  commitment  to  expan¬ 
sion  and  development  of  E&P  Interactive  and  its  Members 
Network,”  said  E&P  co-publisher  Colin  Phillips. 

Wendy  Giman  was  named  editor  of  FPP,  a  monthly 
magazine  that  focuses  on  the  shopper,  niche  and  free 
community  newspaper  industry.  The  6-year-old  magazine 
was  acquired  by  Editor  &  Publisher  Co.  in  March. 

Giman  previously  worked  as  a  financial  reporter  for 
Investment  Dealers’  EHgest.  She  also  worked  at  the 
Kansas  City  Star  and  Forbes  magazine  and  tan  her  own 
writing  consulting  company  in  Chicago. 

Two  new  sales  representatives  were  added  to  the 
Editor  &  Publisher  magazine  staff. 

Atm  Fisher  joined  the  magazine  from  the  Chicago 
Tribune,  where  she  was  an  advertising  account  executive 
handling  retail  and  entertainment  territories.  She  works 
out  of  the  New  York  office. 

Mike  Rogers  joined  E&P  as  sales  representative  for  the 
Western  region  and  is  based  in  San  Francisco. 

Rogers  has  more  than  15  years  of  sales  and  marketing 
experience,  including  time  with  a  San  Francisco  Bay  area 
ad  agency  and  graphics  house.  Most  recently,  he  was 
employed  by  Software  Technologies  &  Graphics. 

In  other  staff  changes; 

Kim  McGalliard  was  promoted  to  Webmaster  of  E&P 
Interactive  and  will  oversee  the  day-tcKiay  technical 
aspects  of  the  Web  site. 

Seth  Zupnik,  assistant  research  manager,  was  named 
head  of  CD-ROM  technical  development. 

And,  Dennis  O’Neill,  vice  president  of  new  media  for 
Editor  &  Publisher  Co.,  previously  responsible  for  sales 
and  marketing  for  the  online  service,  has  taken  on  the 
additional  role  of  business  development. 
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Water  act 
provisions 
lauded  by  NNA 

RIGHT-TOKNOW  provisions  in  the 
recently  approved  Safe  Water 
Drinking  Act  were  praised  by  the 
National  Newspaper  Association. 

NNA  chairman  R.  Jack  Fishman,  presi¬ 
dent  of  Lakeway  Publishers  Inc., 
Morristown,Tenn.,  noted  that  the  ver¬ 
sion  of  the  bill  agreed  to  by  the  House 
and  Senate  calls  for  large  water  systems 
to  mail  to  customers  an  annual  report 
detailing  the  condition  of  local  water 
systems.  The  governor  of  each  state  may 
opt  to  allow  those  systems  serving 
fewer  than  10,000  customers  to  publish 
the  report  in  one  or  more  local  newspa¬ 
pers  instead  of  mailing  it  to  each  cus¬ 
tomer. 

“We  cannot  think  of  a  better  way  to 
draw  the  public’s  attention  to  protect¬ 
ing  its  local  water  supply  than  through 
public  notice  reports  in  the  local  news¬ 
paper,”  Fishman  commented. 

Further,  the  bill  calls  for  the  public  to 
be  notified  of  unsafe  local  water  condi¬ 
tions  through  newspaper  public  notice 
advertisements  or  another  method 
devised  by  the  Environmental 
Protection  Agency  and  the  state. 

Good  news 
for  j-students 

EWSPAPER  EDITORS  ARE  in  a 
mood  to  hire  new  college  gradu¬ 
ates,  a  new  survey  indicates. 

Nearly  81%  of  responding  editors  say 
their  papers  hire  journalists  right  out  of 
school. 

That  response  —  plus  the  fact  that 
large  numbers  of  editors  were  willing 
to  reveal  starting  salaries  —  indicates 
the  editors  feel  confident  they  will  be 
taking  on  new  hires,  said  the  survey’s 
director,  Mike  Shelly  of  Illinois  State 
University’s  Department  of 
Communications. 

Shelly  has  conducted  similar  salary 
surveys  for  the  past  10  years.  For  this 
survey  conducted  in  the  spring.  Shelly 
and  research  assistant  Connie  Lemke 
surveyed  editors  of  daily  newspapers 
with  circulations  over  20,000.  Some  108 
editors  responded. 

The  survey  indicates  that  newspaper 


wallets  are  beginning  to  op>en  a  little  for 
entry-level  hires.  Brand-new  journalists 
can  expect  to  begin  at  a  salary  between 
$20,000  and  $24,000,  the  survey  shows. 
And  the  generous  newspaper  editors 
outnumber  the  skinflints:  Fifteen 
responding  editors  said  their  papers 
were  willing  to  pay  rookie  reporters 
salaries  above  $25,000,  while  10  said 
their  paper  pay  less  than  $16,000  annu¬ 
ally,  or  $307.69  for  a  40-hour  week. 

Inexperienced  copy  editors  can 
expect  job  offers  in  approximately  the 
same  range  of  salaries,  the  survey 
found. 

In  a  finding  that  has  been  trending 
up  over  the  course  of  the  ISU  surveys. 
Shelly  found  that  63%  of  editors  consid¬ 
er  a  degree  in  journalism  “important”  or 
“very  important”  in  evaluating  a  job 
applicant. 

Editors  are  even  more  mightily 
impressed  with  the  Internet:  Fully 
89.7%  consider  use  of  the  Net  or  Web 
as  important  or  very  important. 

Copies  of  the  complete  ISU  survey 
data  summary  can  be  obtained  by  call¬ 
ing  Shelly  at  309-438-7279,  faxing  him  a 
mailing  address  at  309-438-3048  or  writ¬ 
ing  him  at  ISU,  Normal,  lU.,  61790-4480. 

lAPA  deplores 
censorship 

The  inter  AMERICAN  Press 
Association’s  Committee  on 
Freedom  of  the  Press  and  Information 
has  expressed  concern  over  official  cen¬ 
sorship  decrees  aimed  at  television 
news  programs  in  Colombia. 

LARA  called  a  government  agency’s 
order  banning  information  and  a  parlia¬ 
mentary  proposal  designed  to  silence 
TV  news  programs  “gag  orders  to 
restrain  the  independence  and  freedom 
of  the  media.” 

Colombia’s  National  Television 
Committee  ordered  shows  to  abstain 
from  transmitting  nonofficial  informa¬ 
tion  that  would  “aggravate  public  order.” 
The  action  was  taken  in  response  to 
news  programs  airing  coverage  of  clash¬ 
es  between  coca  farmers  and  soldiers  in 
the  towns  of  Caqueta  and  Putumayo. 

And  legislators  in  Congress  pushed 
for  changes  in  a  law  that  would  hold 
back  TV  station  contract  extensions. 

Danilo  Arbilla,  president  of  the  lAPA 
committee,  called  both  measures  “cen¬ 


sorship  and  gag  orders.”  Press  freedom, 
he  added,  is  “seriously  injured  when  the 
necessary  independence  that  every 
communication  medium  requires  to 
inform  public  opinion  is  disrupted.” 

Arbilla,  publisher  of  the  weekly 
Busqueda,  Montevideo,  Uruguay,  severe¬ 
ly  criticized  governments  and  legislative 
bodies  that,  “when  confronted  by  infor¬ 
mation  they  don’t  like,  react  with  cen¬ 
sorship  and  by  blaming  their  problems 
on  journalists.” 

Call  for  EFoIA 

SEVEN  MEDIA  AND  advocacy  groups 
have  sent  a  letter  to  members  of 
Congress  urging  passage  of  a  bUl  that 
would  extend  the  Freedom  of 
Information  Act  to  electronic  records. 

“While  it  is  no  secret  that  the 
Freedom  of  Information  Act  has  had  its 
problems,  here’s  an  opportunity  to 
address  some  of  the  problems  that  have 
plagued  the  system  for  years,”  comment¬ 
ed  Radio-Television  News  Directors 
Association  President  David  Bartlett. 
“The  30th  anniversary  of  the  act  is  the 
perfect  opportunity  to  bring  it  into  the 
electronic  age.” 

Other  groups  signing  the  letter  were 
the  American  Society  of  Newspaper 
Editors,  the  Association  of  American 
Publishers,  the  Center  for  Democracy 
and  Technology',  the  National 
Newspaper  Association,  the  Newspaper 
Association  of  America,  People  for  the 
American  Way  Action  Fund  and  the 
Society  of  Professional  Journalists. 

New  York 
daily  closes 

The  AMSTERDAM  (N.Y.)  Star 

stopped  publication  late  last  month, 
citing  a  lack  of  advertising  revenue, 
among  other  factors. 

The  Star,  established  78  years  ago, 
moved  from  weekly  to  daily  publication 
last  May. 

The  move  put  it  into  direct  competi¬ 
tion  with  the  Amsterdam  Recorder,  an 
1 1 ,000-circulation  daily. 

The  30-member  staff  of  the  Star  was 
laid  off,  while  management  considers  its 
options. 

Publisher  Brad  Boyles  has  not  ruled 
out  the  possibility  of  the  Star  returning 
as  a  weekly. 
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Proceed  Cautiously 


OUR  LEAD  STORY  this  week  reports  on  the  move  by  the  Centre 
Daily  Times,  a  newspaper  in  the  State  College,  Pa.,  market,  to 
start  up  a  weekly  arts  and  entertainment  tabloid  designed  to 
grab  advertising  and  readership  away  from  the  student-operated  daily  at 
Penn  State  University. 

This  is  not  the  first  time  a  mainstream  daily  has  attempted  something 
like  this,  nor  will  it  be  the  last.  A  sidebar  to  this  week’s  story  tells  about 
similar  efforts  in  other  college  markets. 

True,  its  not  always  the  mainstream  daily  (the  “goliath  ”)  that  wins  the 
competitive  battle  over  the  college  paper  (the  “David”).  Also  true  is  that 
mainstream  newspapers  need  a  revenue  stream  to  stay  in  business. 

Newspapers,  before  they  decide  to  go  this  route,  however,  must 
weigh  some  pnitential  consequences.  The  college  newspapers  whose  ad 
revenue  they  are  attempting  to  lure  away  are  run  by  journalism  students 
who  are  someday  going  to  graduate  and  work  in  the  newspaper  indus¬ 


try. 

The  main.stream  newspapers  who  start  these  campus  editions  usually 
cite  the  desire  to  reach  young  readers  as  their  motivation  —  and  that’s 
fine.  But  they  also  need  revenue  to  pay  their  bills  and  that,  obviously, 
must  come  from  advertising  —  in  most  instances  from  the  same  adver¬ 
tising  that’s  in  the  college  papers. 

With  many  college  students  shunning  a  career  in  journalism  already 
(because,  as  studies  report,  lower  pay  and  long,  erratic  hours)  the  last 
impression  that  those  now  majoring  in  journalism  need  to  have 
bestowed  on  them  is  that  mainstream  newspapers  are  greedy  and  cut¬ 
throat.  — J.C. 
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LETTERS  TO  THE  EDITOR 


Thanks  for  the 
multiculturalism 

COMING  OFF  A  glorious  multicultur¬ 
al  high  from  the  Olympics,  I 
thought  about  /j^fFs  July  13  article, 
“Overheard;The  ‘N’ Word”  and  the  para¬ 
dox  that  so  many  of  America’s  “N 
Words”  made  the  dif¬ 
ference  in  internation¬ 
al  athletic  superiority. 

I  recalled  Dr. 

Kenneth  B.  Clark’s 
reaction  to  the  1968 
Kemer  Commission 
Report  on  the  1967 
spate  of  racial  disturb¬ 
ances.  He  compared  it 
to  reports  on  the  1919 
Chicago  riots,  1943 
and  1953  Harlem  riots, 
and  the  1965  Watts 
riots:  “[I]t  is  a  kind  of 
Alice  in  Wonderland  — 
with  the  same  moving 
picture  reshown  over 
and  over  ag^irt,  the 
same  analysis,  the  same 
recommendations  and 
the  sane  inaction.” 

Today,  white  editors 
and  columnists  will 
momentarily  agonize 
over  publishing  the  “N 
word,”  but  in  the  end, 
an  Alice  in  Wonderland 
inaction  that  avoids 
uplifting  the  “N  word” 
in  journalism  will  pre¬ 
vail. 

E&Fs  article  was  an 
outstanding  public  Ser¬ 
vice  because  it  went 
beyond  journalism’s 
fatuous  debate  over 
when  to  publish  the 
“N  word”  and,  even  sil¬ 
lier,  whether  to  spell  it 
out:  nigger. 

More  importantly,  the  article  docu¬ 
ments  the  imperative  for  what  should 
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be  a  required  three-week  course  for 
white  journalists,  “The  Etymology, 

Politics  and  Sociology  of  Niggerism  in 
American  Society  and  in  the  Media.” 

Such  a  course  would  reveal  hidden 
depths  of  hypocrisy  in  a  profession  that 
prides  itself  on  integrity. 

One  would  need  to  look  long  and 
hard  before  finding  a 
more  dramatic  exam¬ 
ple  of  mea  culpa 
hypocrisy  than  white 
editors  and  columnists 
pledging  a  bom-again 
allegiance  to  expose 
public  utterances  of 
“nigger”  while  oppos¬ 
ing  affirmative  action, 
publishing  lily-white 
op-ed  pages  and  main¬ 
taining  a  black  ceiling 
on  hiring  and  promo¬ 
tion. 

That  moral  contra¬ 
diction  helps  to 
explain  w'hy  several 
white  reporters  did 
not  think  Don 
Fullmer’s  racial  slur 
was  worth  reporting. 
Racism  is  embedded 
as  deeply  in  their  jour¬ 
nalistic  minds  as  it  is 
in  the  North  Carolina 
speaker’s  politics. 

In  19S>6,  racism  is 
no  longer  adv  ertised 
by  the  white  sheets  of 
the  Ku  Klux  Klan,  nor 
is  it  confined  to  the 
South.  It  threads  the 
national  fabric. 

The  vast  majority  of 
America’s  white  edi¬ 
tors,  publishers  and  j- 
school  deans  embrace 
a  comfortable  rationale 
provided  by  one  of 
the  South’s  brilliantly' 
racist  editors,  Henry  W.  Grady,  who,  in 
an  1889  speech  to  the  Boston 
Merchants  Association  predicted  white 
superiority  would  survive  by  applying 
“the  peaceful  majesty  of  intelligence.” 

In  1996,  that  rationale  enables  good- 
hearted,  (some-of-my-best-friends-aie- 
Negroes)  white  editors,  columnists,  edu¬ 
cators  and  political  conservatives  to  tol¬ 
erate  pubbe  expressions  of  “nigger” 
with  a  minimum  of  discomfort. 


Only  when  the  historical  slur 
becomes  a  pubUc  controversy  do  such 
articles  become  a  confessional  box. 

But  suppose  we  could  exorcise  nig¬ 
ger  from  our  dialogue  (which,  ironically, 
printing  it  as  the  N  word  tends  to  do). 
Would  it  change  white  America’s  heart? 
Of  course  not. 

Ironically,  many  African  Americans 
also  believe,  erroneously,  that  censoring 
this  naughty  word  would  make  their 
hearts  happier,  their  fives  safer  and  their 
feelings  pacified. 

Seventy  years  ago,W.E.B.  Du  Bois  crit¬ 
icized  this  unwarranted  optimism.  A 
Negro  high  school  sophomore  had 
complained  to  him  that  the  words 
Negro  and  nigger  were  invented  by  the 
white  man  “to  make  us  feel  inferior^ 
and  he  hoped  to  abolish  them. 

Du  Bois’  response  should  be  required 
reading  for  all  white  journalists  and 
most  African  Americans:  “Suppose  we 
arose  tomorrow  morning,  and  lo! 
instead  of  being  ‘Negroes,’  all  the  world 
called  us  ‘Cheiropolidi*  —  do  you  really 
think  this  would  make  a  momentous 
difference  to  you?  Would  the  Negro 
problem  be  suddenly  and  eternally  set¬ 
tled?  Would  you  be  any  less  ashamed  of 
being  descended  from  a  black  man? 

The  feeling  of  inferority  is  in  you,  not 
in  any  name"  (my  emphasis). 

(See  Letter  on  page  45) 
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Newspaperdom* 


50  YEARS  -AGO. . .  The  Paris 
Peace  Cionference  was  “wide 
open”  to  the  press,  according 
to  Hal  O’Elaherty,  director  of 
the  Chicago  Daily  News 
Foreign  Service.  “There  were 
fewer  restrictions  on  this  con¬ 
ference  than  on  any  previous 
international  peace  meeting.” 

In  preparation  for 
National  Newspaper  Week, 
WG.Chandler,  president  of  the 
American  Newspaper 
Publishers  Association,  said: 
“Too  many  people  accept 
their  daily  newspaper  and  the 
benefits  it  brings  in  the  w'ay  of 
information,  ardent  support  of 
community  projects,  cam¬ 
paigns  for  better  government, 
and  efforts  to  improve  the 
general  welfare  as  they  accept 
all  of  the  other  vital  necessi¬ 
ties  of  life  —  taking  it  for 
granted  that  these  things 
belong  to  them  as  a  right, 
without  a  realization  of  the 
fact  that  free  people  have 
such  rights  mainly  by  virtue  of 
their  constant  defense  by  the 
newspapers.” 

From  Editor  &  Pubusher 
September  21,  1946 
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ApcJlo  Publishing  Partners,  L.P. 

an  affiliate  of  Apollo  Investment  Fund,  L.P. 
and 

James  A.  Finkelstein 

have  sold  the  stock  of 

National  Law  Publishing  Company,  Inc. 

publisher  of  the 
New  York  Law  Journal, 

The  National  Law  Journal 
Law  Technology  Product  News, 

IP  Worldwide, 

Law  Journal  Seminar-Press, 

Leader  Publications, 

Law  Journal  Extra! 
and  Managing  Attomey/3000 
to  a  newly  formed  entity  owned  by 

Boston  Ventures 
Limited  Partnerships  IV  &  IVA 

and 

James  A.  Finkelstein 

December  1995 

We  acted  as  financial  advisor  to,  and 
assisted  in  the  negotiations  as  the  representative  of 
National  Law  Publishing  Company,  Inc. 


Media/Communications  Partners 

has  sold  the  stock  of 

CityMedia,  Inc. 

publisher  of 

Boston  Business  Journal, 

Doing  Business  in  Boston, 

Philadelphia  Business  Journal, 
Minneapolis/St.  Paul  CityBusiness, 

Pittsburgh  Business  Times, 

The  Employment  Paper  (Pittsburgh), 
Pittsburgh  Business  Directory, 

The  Business  Journal  Serving  Greater  Milwaukee, 
The  Business  Journal  Serving  Greater  Sacramento, 
Mass  High  Tech, 

Mass  High  Tech  Directory, 

Corporate  Report  Minnesota, 

Corporate  Report  Fact  Book, 

Corporate  Report  Ventures, 

Twin  Cities  Reader, 
and  Twin  Cities  Employment  ^bekly 
to 

American  City  Business  Journals,  Inc. 

a  unit  of  Advance  Publications,  Inc. 

July  1996 

We  acted  as  financial  advisor  to,  and 
assisted  in  the  negotiations  as  the  representative  of 
CityMedia,  Inc. 
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EVERY  SATURDAY  SINCE  1884 


Knight  Ridder-owned 
paper  launches  weekly 
competitor  to  student  daily 


ACK-TO-SCHOOL  season 
conjures  up  wistful  images 
of  joyful,  students,  ivy- 
draped  campuses,  and  the 
infectious  comradery  of 
cla^rfiates. 

in  State  College,  Pa., 
home  of  Penn  State  Uni¬ 
versity,  a  looming  skirmish 
between  a  start-up  weekly  and  the  university  daily 
has  unleashed  a  strain  of  healthy  competition 
which  is  threatening  to  mutate  into  pure  nastiness. 

For  almost  1 10  years,  Penn  State  students  have 
produced  the  independent  Daily  Collegian.  The 
newspaper’s  staff  sticks  to  four  main  areas  of  cover¬ 
age:  sports,  arts,  metro  and  campus  issues. 

Late  last  month,  the  Centre  Daily  Times,  a  Knight- 
Ridder-owned  kx:al  daily,  launched  a  new  product. 
Buzz:  State  College’s  Guide  to  the  Unitvrse,  is  a 
weekly  arts  and  entertainment  tabloid  designed  to 
grab  the  attention  of  the  Penn  State  student  body. 

Knight-Ridder  and  the  Centre  Daily  Times  have 
high  expectations  for  the  new  paper.  Daily  Times 
new  ventures  manager  and  Buzz  publisher  Jim 
Guthrie  see  it  as  “the  college’s  versiui^^^^M| 
Rolling  Stoner 

At  the  Collegian,  Buzz's  1 
debut  has  been  greeted  with  | 
skeptical  murmurs  among  the  1 
staff,  many  of  whom  regard  1 
Buzz  as  a  newspaper  impostor.  1 

“Our  reaction  has  been  noth-  1 
ing.  We  don’t  need  to  respond,”  1 
said  Jason  Alt,  editor  of  the  Colle-  1 

“From  what  I’ve  seen  so  far  1 
they  don’t  have  a  handle  on  the  I 
level  of  intelligence  of  Penn  State  1 
students  —  they’re  writing  down  1 
and  making  an  attempt  to  appeal  1 
to  students  without  treating  them  | 
like  adults,”  Alt  said.  1 

“C]ontent-wise,  it  isn’t  a  threat  at  1 
all,”  Alt  continued.  “I  pick  it  up  and  1 


look  at  it  closely  because 
it’s  a  potential  threat,  but  I 
have  tr(.>uble  finding  some¬ 
thing  in  it  that  I  want  to 
read.” 

Alt,  on  staff  of  the  Colle¬ 
gian  since  the  fall  of  15>93, 
had  unkind  words  for  his 
fellow  Penn  State  students 

who  write  for  Buzz. 

“In  terms  of  staffers,  I  think  they’ll  end  up  getting 
our  rejects,”  he  said.“If  someone  is  unhappy  with  the 
Collegian  or  doesn’t  get  accepted  to  the  Collegian, 
I  can  see  them  going  there.” 

Buzz  editor  B.J.  Clitherow  shruggs  off  such  criti¬ 
cism. 

“I’m  not  trying  to  be  the  Collegian  and  I’m  not 
trying  to  be  a  daily  newspaper,”  she  said.  “We’re  tak¬ 
ing  a  more  magazine-style  approach. 

“We’re  brand  new,”  Clitherow  added.  “The  first 
issue  is  not  where  I  want  to  be  in  three  months.  I 
think  we’re  getting  better  and  in  three  months  we  ll 
be  a  solid  little  paper. 

“I  want  to  put  jn 


BY  DOROTHY  GIOBBE 


Late  last  month,  the  Centre  Daily  1 
Times,  a  Knight-Ridder-owned  local  | 
daily,  launched  Buzz;  State  College's 
Guide  to  the  Universe,  a  weekly  arts 
and  entertainment  tabloid  designed  to 
grab  the  attention  of  the  Penn  State 
student  body. 
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David  Vs. 

Community  papers  that  star\ 


BY  MARK  FITZGERALD 


AS  KNIGHT-RIDDER’S  Centre 
Daily  Times  begins  its  fight 
against  the  Daily  Collegian  over 
Penn  State  University’s  student  market 
and  readers,  both  papers  can  take  com¬ 
fort  —  and  caution  —  from  the  history 
of  similar  town/gown  newspaper  com¬ 
petitions. 

For  one  thing,  the  competition 
between  campus  papers  and  their  com¬ 
munity  rivals  is  not  always  the  kind  of 
David  vs.  Goliath  struggle  some  might 
imagine. 

In  fact,  a  survey  taken  two  years  ago 
of  ad  managers  at  101  daily  student 
newspapers  revealed  that  40  of  those 
papers  had  captured  20%  or  more  of 
the  total  community  advertising  market. 

The  study,  by  assistant  professor  John 
Bodle  of  Middle  Tennessee  State  Univer¬ 
sity,  found  that  a  fourth  of  all  student 
dailies  or  weeklies  had  annual  gross  rev¬ 
enues  of  $250,000  or  more. 

“Student  newspapers  commonly 
siphon  hundreds  of  thousands  of  dollars 
in  advertising  from  the  communities’ 
print  advertising  pool,”  Bodle  told  a 
meeting  of  the  Association  for  Education 
and  Mass  Communication  at  the  time 
iE&P,  Sept.  10, 1994,  p.  26). 

However,  the  competition  for  those 
dollars  is  not  a  sure  thing  —  for  either 
the  campus  paper  or  its  downtown 
rival. 

What  follows  are  the  stories  of  two 
strong  town/gown  competitions,  one 
that  now  generally  favors  the  campus 
paper  and  another  that  is  trending  for 
the  community  paper. 


For  almost  110  years,  Penn  State  students  have  produced  the  independent 
Daily  Collegian,  which  now  has  a  competitor  on  campus  — 
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BATTLING  OVER  BOILERMAKERS 

The  Purdue  Exponent,  serving  Pur¬ 
due  University  students  on  the  “Boiler¬ 
maker”  campus  in  Lafayette,  Ind.,  has 
long  been  one  of  the  healthiest  student 
papers  in  the  nation. 

It’s  a  five-day-a-week,  20,000-copy 
free-distribution  paper  with  significant 
ad  revenue  that  allows  it  to  thrive  with¬ 
out  getting  a  dime  from  the  university. 

In  fact,  the  Exponent  might  serve  as 
an  archetype  of  the  campus  paper  that 
grows  at  the  expense  of  its  downtown 
rival,  in  this  case,  the  Gannett  Co.- 
owned  Journal  and  Courier ya 
Lafayette. 

As  of  1994,  according  to  associate 
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Goliath  Struggle?  Not  Always 

editions  to  drain  revenue  from  campus  papers  are  not  always  successful 


and  Courier  in  taking  on  the  Expo¬ 
nent  is  not  terribly  surprising. 

Students  clearly  like  the  Exponent. 

A  recent  mariceting  study  found  that 
S>8%  of  Purdue  students  read  the  Expo¬ 
nent  at  least  once  during  the  week. 

“At  the  risk  of  sounding  conceited,  I 
really  don’t  see  it  as  a  threat,”  said  Mark 
Sabbe,  the  recently  appointed  business 
manager  of  the  “Historically, 

the  Exponent  is  very  well  read  . . .  and 
from  what  I’ve  seen  of  the  Campus 
Weekly,  it’s  really’  not  much  of  a  threat 
in  terms  of  direct  advertising  competi¬ 
tion.” 

For  example,  the  Campus  Weekly's 
Welcome  Back  issue  at  the  beginning 
of  the  school  year  attracted  only  one 
regular  Exponent  advertiser,  Sabbe  said. 

“I  certainly  don’t  want  to  say  anything 
negative  about  the  Campus  Weekly,  but 
certainly  my  first  impression  is  that  their 
particular  mix  is  not  perhaps  as  attrac¬ 
tive  to  advertisers  as  the  Exponents" 
Sabbe  said. 


NO  AMITY  IN  AMES 

In  Ames,  Iowa,  home  of  Iowa  State 
University,  competition  is  much  more 
a^ressive  —  and  recent  —  than  in 
Lafayette,  Ind. 

For  decades,  the  Iowa  State  Daily 
generally  stayed  on  campus  while  the 
Ekiily  Tribune  served  the  general  com¬ 
munity  of  Ames. 

But  when  the  10,600-circulation 
evening  Daily  Tribune  discovered  that 
the  five-day-a-week  morning  Iowa  State 
Daify  was  planning  to  launch  a  weekly 
targeting  the  university’s  feiculty  and 
staff,  it  began  some  aggressive  moves  of 
its  own. 

The  Daily  Tribune  had  already  seen 
the  Iowa  State  Daily  begin  to  move  its 
tacks  into  downtown  locations,  and 
expand  its  coverage  to  general  commu¬ 
nity  news  topics.  In  the  view  of  Daily 
Tribune  publisher  Gary  Gerlach,  the 
Iowa  State  Daily  was  no  longer  a  “stu¬ 
dent  paper.” 

“We  don’t  call  it  a  ‘student  paper’ 
because  it  takes  a  commercial  ap¬ 
proach  ....  It  is  run  by  commercial 
managers  who  are  very  commercial- 
minded  and  very  aggressive,”  Gerlach 
said.  > 

Acting  very  aggressively  itself  the 
Daily  Tribune  preempted  the  planned 
Iowa  State  Daily's  staff-oriented  weekly 


The  Ames,  Iowa,  Daily  Tribune  preempted 
the  planned  student-operated  Iowa  State 
Daily's  faculty-oriented  weekly  by 
publishing  its  own  weekly  aimed  at  that 
audience  starting  last  Nov.  7. 


by  publishing  its  own  weekly,  starting 
last  Nov.  7. 

The  Tribune  even  dubbed  the  weekly 
with  the  name  the  Daily  had  planned 
for  itself:  The  Unii’ersity  Times. 

Five  days  later,  the  Daily  came  out 
with  its  own  version  of  a  staff-targeted 
paper  it  called  Not  the  University  Times. 

The  Tribune  —  owned  by  Partnership 
Press,  whose  principals  are  Gerlach,  for¬ 
mer  Des  Moines  Register  and  former 
NBC  News  President  Michael  Gartner 
and  Des  Moines  attorney  David  Belin  — 
also  fought  back  against  the  campus 
paper  in  court. 

In  a  lawsuit  that  is  to  come  to  trial 
Dec.  1 1,  the  Tribune  argues  that  the 
Daily  must  open  its  business  records 
because  it  is  covered  by  the  Iowa  Open 
Meetings/Open  Records  Act  (M&P,  Dec. 
9, 1995,  p.  1*6). 

For  its  part,  the  Daity  says  it  is  a  “pri¬ 
vate,  not-for-profit  corporation”  and  thus 
exempt  from  the  act.  The  Daily's  free 
distribution  is  financed  largely  by  a  sub¬ 
scription  program  with  the  university’s 
smdent  government. 

Stepping  up  its  competition,  the  Tri¬ 
bune,  in  February,  also  launched  a  stu¬ 
dent-targeted  weekly  of  its  own,  the 
Campus  Reader. 

“The  Campus  Reader  is  a  classical 
alternative  paper,”  publisher  Gerlach  said. 
“It  features  a  strong  cover  story  on  a  stu¬ 
dent  issue;  Good  Times,  an  entertainment 
(See  Struggle  on  page  45) 


pnifessor  Bodle’s  study,  the  Exponent 
was  grossing  about  $  1  million  in  sales 
—  a  good  percentage  of  which  the 
Journal  and  Courier  figured  was  com¬ 
ing  from  its  rightful  share  of  the  market. 

In  August  1S)92,  the  Journal  and 
Courier  launched  Campus  Weekly, 
written  by  staff  reporters  and  student 
stringers,  as  well  as  student-interest  syn¬ 
dicated  material  such  as  the  “News  of 
the  Weird”  feature. 

By  last  summer,  however,  the  Jour¬ 
nal  and  Courier  waved  the  white  flag. 

“We  were  a  classic  example  of  a 
weekly  competing  with  an  entrenched 
daily,”  said  Arvid  Olson,  the  Journal 
and  Courier's  director  of  marketing 
development. 

“It  was  profitable,  although  it  was 
nothing  to  write  home  about,”  said 
Olson,  who  helped  develop  Campus 
Weekly. 'Wh2X  felled  the  staff-written 
product  was  the  dramatic  increase  in 
newsprint,  Olson  said.  In  an  attempt  to 
cut  expenses,  the  Journal  and  Courier 
converted  the  Campus  Weekly  to  a 
total-maiket-coverage  product  using  a 
packaged  product  produced  by  Hot 
Ticket  that  retains  the  Campus  Weekly 
name. 

The  paper  is  distributed  to  residence 
halls  on  campus  and  in  neighborhoods 
where  students  live. 

“It  has  finally  become  even  more 
profitable”  than  the  staff-produced 
Campus  Weekly,  Olson  said. 

The  relative  failure  of  the  Journal 


Stepping  up  its  competition  with  the  stu¬ 
dent-operated  Iowa  State  Daily,  the  Ames 
Daily  Tribune,  in  February,  also  launched 
a  student-targeted  weekly  of  its  own,  the 
Campus  Reader. 
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BY  SI  LIBERMAN 


Blood,  Sweat,  Tears: 
A  Pulitzer  Story 


WELSH,  A  gutsy,  21-year-old  college 
^  dro^ut  at  the  time,  paid  an  extraordinary  price  to 
^^eet  the  bkxxly  pictures  that  earned  her  this  year’s 
^Pjilitzer  Prize  in  the  feature  photography  category. 

To  document  an  African  tribal  clitoral  circumci- 
sion  iite  with  her  Nikon  in  Kenya,  she  taught  herself 
4.  Swlhili,  spent  two  weeks  living  with  the  16-year-old 
victim’s  family  in  a  hut  made  of  cow  dung  and  straw, 
walked  more  than  15  miles  in  KKklegree  temp)era- 
turcs  and  quenched  her  thirst  and  hunger  with  goat 
milk  laced  with  cow  blood. 

Welsh  had  dropped  out  of  the  S.I.  Newhouse 

21 -year-old 
college  dropout 
paid  extraordinary 
price  to  capture 
prize-winning 
photo 


ested  in  the  emerging  press  in  developing  coun¬ 
tries.” 

After  being  turned  away  at  an  earlier  tribal  cir¬ 
cumcision  ceremony,  the  young  photographer 
gained  entree  with  the  help  of  a  female  acquain¬ 
tance.  The  acquaintance  knew  the  family,  “was  very 
much  opposed  to  circumcision”  and  agreed  to 
accompany  her  to  the  native  village.  From  Nairobi,  it 
was  a  lOhour,  2(X)-mile  trip  by  bus,  hired  van  and 
car. 

To  ingratiate  herself  with  the  family,  Welsh  gave 
them  a  goat.  It  paved  the  way  for  an  invitation  to 
stay  with  the  family  and  observe  the  festivities. 

“The  goat  cost  me  about  $30  U.S.,”  she  said.  “You 
give  gifts  they  can  use.  Maybe  2(K)  or  500  friends, 
neighbors  and  relatives  showed  up  for  the  cere¬ 
mony,  singing,  drinking  homemade  honey  beer  and 
bearing  gifts  —  money,  goats,  cows,  tea  leaves, 
sugar.” 

The  15  photos  were  shot  in  April  1995,  distrib¬ 
uted  by  the  Newhouse  News  Service  and  published 
in  12  U.S.  newspapers.  They  also  earned  her  a  sec¬ 
ond-place  prize  in  the  World  Press  Photo  Contest, 


School  of  Communications 
at  Syracuse  University  in 
1994,  flew  to  Kenya  and 
landed  a  $100-a-month  job 
as  a  photography  intern 
with  the  Daily  Nation,  a 
Nairobi  new.spaper  with  a 
2()0,()()()-plus  circulation 
that  publishes  English  and 
Swahili  editions. 

“I  felt  like  I  wasn’t  ready 
to  graduate,”  she  ex¬ 
plained.  “What  was  my 
motivation  in  going  to 
Africa?  I  was  very  inter- 


Liberman  is  the  retired  editor  of  the  Asbury 
Park  (N.J.)  Sunday  Press. 


the  world’s  largest  news  photography  competition. 

They  show  the  teenager,  Seita  Lengila,  being  pre¬ 
pared  for  circumcision,  her  head  being  shaved  to 
symbolize  the  shedding  of  childhood  and  her  body 
being  painted  with  okra.  The  surgery  is  done  with 
an  ordinary  razor  blade  without  anesthesia  as  three 
women  hold  her  down. 

“She  kept  cry'ing,  ‘I’m  dying.  I’m  going  to  die,’  ” 
Welsh  said.  “I  felt  very  attached  to  her,  held  her  hand 
and  couldn’t  help  crying  myself.  I  deliberately 
blurred  the  picture  of  the  women  restraining  Seita 
because  that’s  what  it  seemed  like  —  a  big  blur  and 
a  scream. 

“Everybody  was  celebrating,  and  I  went  back 
inside  the  hut  with  her,  crying,  I  was  emotionally 
drained,  dehydrated,  embarrassed.  I  couldn’t  come 
out  and  show  my  fiice.  Outside  I  heard  someone  say 
something  like,  “Why  are  white  people  so  weak?’ 

“"When  Seita  staggered  out  and  into  the  bush  to 
examine  herself  in  the  light,  I  wasn’t  even  thinking 
when  1  took  that  picture.” 

It  turned  out  to  be  the  most  widely  published 
photo  of  all  —  a  side  view 
of  the  wounded  girl  bent 
over  examining  the  area 
where  her  labia  and  cli¬ 
toris  had  been  excised. 

Welsh  learned  that  a  girl 
in  a  neighboring  village 
had  died  after  undergoing 
a  similar  ritual  circumci¬ 
sion. 

“That  doesn’t  stop 
them,”  she  said.  “They  just 
assume  the  girl  had 
sinned,  and  it  was  God’s 
will.” 

leaving  the  African  vil¬ 
lage  was  another  trying 
experience. 

“The  only  car  in  the  vil¬ 
lage  had  broken  down,” 
she  said.  “We  had  to  walk 
15  or  more  miles  in  100- 
degree  heat  on  dirt  roads 
to  reach  the  town  of 
Wamba  and  make  a  bus 
connection  to  Nain^bi.  I 
was  so  weak  and 
exhausted. 

“That’s  when  I  drank 
the  goat  milk  mixed  with 
cow  blood.  It  tastes  like 


"We  had  to  walk  15  or  more  miles 
in  100-degree  heat  on  dirt  roads  to 
reach  the  town  of  Wamba  and 


make  a  bus  connection  to  Nairobi. 

I  was  so  weak  and  exhausted. 
That's  when  I  drank  the  goat  milk 
mixed  with  cow  blood.  It  tastes 
like  you're  drinking  iron.  It  really 
revived  me  and  made  me  feel  like 
an  African  warrior." 

—  Pulitzer  Prize  winner 
Stephanie  Welsh 
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you’re  drinking  iron.  It  really  revived  me  and  made 
me  feel  like  an  African  warrior” 

Welsh’s  obsession  with  female  circumcision 
developed  after  reading  Alice  Walker  s  Possessing 
the  Secret  of  Joy,  a  tKX)k  detailing  the  ceremonious 
genital  mutilation  of  a  young  female  in  Africa. 

“In  Nairobi,  I  lived  in  a  run-down  apartment  with 
five  other  American  girls,  and  did  a  lot  of  political 
work  for  the  paper  there  prior  to  the  elections.  I  also 
worked  on  some  prostitution  and  AIDS  stories  and 
wrote  a  few  other  stories.  I’m  not  much  of  a  writer, 
though.” 

Her  circumcision  photos  were  done  on  her  own 
time. 

“It’s  a  touchy  subject  in  Africa,  and  the  Nairobi 
editors  weren’t  interested,” Welsh  said.  “I  did  a  story 
on  the  traditional  ceremony,  though.They  watered  it 
down  and  printed  a  couple  of  my  pictures  that 
hardly  showed  anjthing.” 

She  returned  to  the  U.S.  and  Syracuse  University 
last  summer,  finished  her  studies,  graduated  with 
honors  last  December  and  in  January  joined  the 
Palm  Beach  Post  as  a  photography  intern.  Three 
months  later,  the  Pulitzer  awards  were  announced, 
making  her  the  youngest  of 
the  14  journalism  honorees. 

Part  of  her  $3,000  Pulitzer 
Prize  money,  she  said,  will  be 
donated  to  one  of  the  major 
groups,  striving  to  educate  the 
public  about  the  dangers  of 
female  genital  mutilation  and 
effectively'  outlawing  it. 

“It  was  not  something  I 
wanted  to  make  money  with,” 
she  said.  “I’m  still  young  and 
idealistic,  I  guess.” 

Despite  growing  condem¬ 
nation  of  genital  mutilation  as 
abusive  to  women,  it  remains 
a  widely  practiced  rite  of  pas¬ 
sage  aimed  at  ensuring  chastity  and  purity. 

The  U.S.  Board  of  Immigration  Appeals,  Jime  13, 
concluded  that  genital  mutilation  is  a  form  of  female 
persecution  and  granted  a  19-year-old  West  African 
woman  political  asy  lum.  The  woman  convinced  the 
board  she  would  be  forced  to  undergo  the  crude 
and  dangerous  practice  by  members  of  her  tribe  if 
she  were  forced  to  return  to  Togo. 

According  to  the  Immigration  and  Naturalization 
Service,  80  million  women  worldwide  have  been 
forced  to  undergo  genital  mutilation. 

Welsh  has  written  to  Seita,  enclosing  $5  and  $10 
at  different  times,  but  doubts  the  teenager  received 
the  money  because  of  rampant  thievery'  and  cor¬ 
ruption  in  the  country. 

With  the  recognition  and  Pulitzer  Prize  came 
“quite  few”  job  offers,  Welsh  said.  “For  a  while  1 
considered  going  with  a  larger  paper,  but  decided  to 
stay  with  the  /Us/.  They  have  an  incredibly  talented 
group  of  photographers.” 

Pete  Cross,  40,  director  of  the  Post's  15-member 
photography  staff  who  hired  Welsh,  describes  her  as 
“great,  a  true  professional,  committed,  hard  working. 
She  comes  up  with  great  ideas.  Recently,  while 
working  on  a  layout  of  a  struggling,  very  young 


‘1  felt  like  I  wasn’t 
ready  to  graduate" 
she  explained. 
“What  was  my 
motivation  in 
going  to  Africa?  I 
was  very  interested 
in  the  emerging 
press  in  developing 
countries” 


dancer  in  a  troubled  family,  she  literally'  moved  in 
with  the  family.  A  lot  of  worit  is  done  on  her  own 
time.” 

The  Post  granted  Welsh  a  three-month  leave  of 
absence  this  summer  to  pursue  an  assigranent  in 
Kenya  for  the  Newhouse  New  Service.  She  left  on 
June  26  with  reporter  Delia  Rios  to  work  on  a  story 
about  young  Kenyan  female  street  urchins  who  sup¬ 
port  themselves  by  prostitution.  It  was  an  idea  Welsh 
had  come  up  with  in  her  intitial  trip  to  Nairobi. 

According  to  Deborah  Howell.  Newhouse  News 
Service’s  Washington  bureau  chief,  Welse  felt  the  sit¬ 
uation  for  the  street  children  had  grown  more  dan¬ 
gerous  in  the  year  she  had  been  gone. 

“She  and  Rio  both  felt  the  danger  the  entire  time 
they  were  reporting  the  story,”  Howell  said.  “Roving 
gangs  of  street  toughs  made  it  obvious  they  wanted 
Welsh’s  cameras  and  the  boots  Welsh  and  Rio  were 
wearing.  Several  times  Rios  and  Welsh  had  to  leave 
the  area.  Once  they  found  refuge  in  a  church  with 
their  translator.” 

The  story  and  photos  were  distributed  for  New¬ 
house  News  Service  via  Universal  Press  Syndicate. 


BY  MARK  FITZGERALD 

Journal  Board 
OKs  Higher 
Stock  Price 

4  EXPECTED,  JOURNAL  Communications  Inc.’s 
/»ard  of  directors  endorsed  a  plan  to  boost  the 
^^«-«mpany’s  employee-ownership  stock  price  to  75% 
,X  of Itoarket  value  over  the  next  five  years  —  an 
increase  designed  to  discourage  hostile  suitors  for 
the  publisher  of  the  Milwaukee  Journal  Sentinel. 

In  another  effort  to  respond  to  such  takeover  bids 
as  the  $  1  billion  offer  from  an  unnamed  party,  the 
27-member  Journal  Communications  board  also 
formed  a  nine-member  executive  committee 
authorized  to  respond  quickly'  to  urgent  corporate 
matters. 

Journal  Communications  also  added  two  new 
outsider  directors  to  the  board,  which  had  had  only 
one  nonemployee  director. 

All  the  moves  come  as  management  is  involved  in 
a  tug  of  war  with  an  unidentified  would-be  buyer 
for  the  support  of  the  company’s  employee-owners. 

Christopher  Shaw,  the  New  York  City-based  media 
broker,  says  he  represents  a  client  willing  to  pay  as 
much  as  $  1  billion  for  Journal  Communications,  a 
6,tKK)-employee  company  with  publishing,  broad¬ 
casting,  telecommunications,  printing,  database  mar¬ 
keting  and  software  sendees  operations  in  17  states 
and  Europe. 

That  offer  amounts  to  about  $72  a  share,  or 
almost  exactly  double  the  $35.92  a  share  unit  price 
that  Journal  Communications  set  for  the  first  week 
of  September. 

(See  Journal  on  page  45) 
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BY  JODI  B.  COHEN 


Nameplate 
Dispute  Resolved 


WERE  SO  simple  back  then.  /  was  little.  The 
roiWbje  was  easy  as  pie.  Worries  never  even 
exis&l.  Kids  were  ready  to  partake  in  new,  long- 
last^g  friendships.  We  played  fun  games  of  hop- 
SC(  *f.  shared  our  little  secrets,  and  had  a  grand 
time . . .  But  now,  /  can  see  as  I  grow  older, 
Ings  atv  changing . . .  People  change.  Time  slips 
away.  The  peer  pivsstire.  Bad  influences ...” 

Thi.s  poem  excerpt  is  just  a  sample  of  what  teen¬ 
age  girls,  between  the  ages  of  9  and  18,  will  find  in 
Neu'  Girl  Times,  a  bimonthly  newspaper. 

But,  it’s  not  the  content  that  caused  the  New  York 
Times  to  go  after  this  little- 
known  paper  —  it’s  trade¬ 
mark  infringment. 

Neu<  Girl  Times  had  been 
using  the  trademaiii  Gothic 
font  nameplate  —  achieving 
the  l(K)k  of  the  Neu'  York 
Times  nameplate.  The  paper 
also  used  a  slogan  similiar  to 
the  famous  “All  the  News 
That’s  Fit  to  Print.” 

In  the  third  issue  of  New 
Girl  Times  —  the  issue  with 
the  new  nameplate,  Andrea 
King  wrote  about  the  Neiv 


New  Girl  Times 
changes  its 
nameplate  and 
front-page 
slogan  after 
hearing  from 
New  York  Times 


_NEWSPAPERWPrT?;lY 


SWEATSHIRTS  FROM  SW^TSHbPS. 


^eychrSirl  mutes 


Oawat^  Girt  Saturn 


York  Times  cease-and-desist  letter,  writing  that 
Miriam  Hipsh,  publisher  and  founder  of  the  New 
Girl  Times,  spoke  to  a  lawyer  before  publication  of 
the  first  issue,  and  he  felt  it  would  be  all  right  to  use. 

King  wrote  that  although  Hipsh  still  believes  that 
“Fit  to  Print”  has  a  whole  different  meaning  than  “Fit 
to  Empower  ”,  Hipsh  said  in  the  same  article  that  she 
is  flattered  by  all  the  attention. 

“I  feel  it  is  a  huge  compliment  to  the  New  Girl 
Times’  contributors  that  a  newspaper  as  big  and 
powerful  as  the  Neu'  York  Times  would  worry  that 
we  were  violating  its  trademark,”  said  Hipsh. 

She  said  she  is  taking  it  as  a  compliment,  despite 
the  fact  it  slowed  the  paper  down  a  bit. 

“I  was  a  bit  naive.  I  thought  they’d  see  the  beauty 
of  the  imitation.  ...  I  was  naive,”  she  said. 

According  to  counsel  from  the  New  York  Times 
legal  department,  they  don’t  have  a  problem  with 
Neu’  Girl  Times,  just  the  infringement. 

“I  saw  an  ad  for  it  in  Vogue  magazine  and  we  are 
trademaric  owners  and  the  law  requires  that  we 
inform  them  that  they  have  to  be  separate  and  dif¬ 
ferent,”  said  a  counselor  from  the  department. 

But  perhaps  it’s  the  history’  of  the  Neu'  Girl  Times 
that  makes  this  story  most  interesting. 

Hipsh  is  a  journalism  graduate  from  what  is  con¬ 
sidered  to  be  one  of  the  best  journalism  schools  in 
the  country,  and  puts  out  the  paper  with  her  own 
money  —  even  though  it’s  tight. 

Hipsh  had  the  idea  for  the  paper  two  years  ago. 
The  first  issue  came  out  in  1S>S>6.  Each  issue  is 
entirely  written  and  illustrated  by  girls  ranging  in 
age  from  9  to  24  in  some  cases. 

“I  started  it  out  of  my  own  pocket,”  Hipsh  said.  “I 
am  applying  for  grants  and  wanting  to  get  a  sales 
force  of  girls  together.  I’ve  been  working  real  hard 
to  keep  my  head  above  water.” 

However,  from  the  very  first  issue,  it  has  proven 
to  be  a  much  needed  entity. 

A  news  item  appeared  in  Seventeen  magazine  in 
July  1995,  and  within  two  months,  Hipsh  heard  from 
7,000  girls  via  the  paper’s  e-mail  (nugrltim® 
aol.com)  who  wanted  to  contribute  in  some  way  to 
the  newspaper. 

“That  is  how  deep  the  need  is  for  this  kind  of 
newspaper,”  she  said.  “I  am  still  getting  calls.  ...  I 
have  heard  from  Russia,  Indonesia,  Dominican 

The  New  Girl  Times  originally  copied  its  nameplate 
from  the  New  York  Times  (top),  but  when  the  Times 
warned  the  paper  that  it  was  infringing  on  its 
trademark,  the  New  Girl  Times  came  up  with  a  new 
nameplate. 
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Republic,  Canada,  England  ...  all  over  the  world  — 
literally.” 

C^urrently,  the  paper  costs  $12  for  12  issues.  How¬ 
ever,  all  contributors  to  the  newspaper  get  a  free 
subscription  as  payment. 

She  said  she  will  keep  the  paper  going  because 
there  is  such  a  need,  now  that  girls  are  being  recog¬ 
nized  and  understood. 

“1  think  people  are  also  recognizing  the  crisis  girls 
are  in  now  in  the  culture  we  live  in,”  she  said.  “1  am 
furiously  writing  grants  so  1  can  keep  it  going 
because  the  need  is  so  enormous.  If  that  doesn’t 
work,  someone  will  finance  it  because  it’s  so  worth¬ 
while.” 

New  Girl  Times  started  out  at  an  eight-page  news¬ 
paper.  Now,  there  are  12  pages.The  paper  is  printed 
out  of  Kansas  where  Hipsh  grew  up  and  is  still  hand¬ 
set  typed  on  a  Web  press.There  is  random  spot  color 
on  the  front  and  back  pages,  and  a  layout  artist 
designs  the  paper  on  QuarkXPress. 

In  every  issue,  there  is  a  computer  column,  hard- 
nosed  stories  on  topics  such  as  sweatshops  and 
girls,  school  newspaper  censorship,  and  other  sto¬ 
ries  with  a  more-positive  spin,  such  as  volunteering, 
home  schooling  and  the  cons  of  cheating. 

“In  our  third  edition,  we  just  added  a  horoscope 
column  and  a  letters  to  the  editor  section  called  Pen 
Pals,”  Hipsh  said.  “We  also  have  classified  ads  from 
enterprising  girls  who  have  started  their  own 
’zines.” 

The  New  Girl  Times  is  now  back  on  track  with  a 
hip,  new  nameplate  and  the  slogan,  “Onward  Girl 
Nation.” 

As  for  the  New  York  Times,  a  counsel  told  E&P 
that  publications  usually  don’t  infringe  on  the  Times 
because  of  its  notoriety.  But,  no  matter  how  small 
the  publication,  the  New  York  Times  has  to  defend 
its  trademark. 

“Like  any  other  trademark  owner,”  said  the  Times 
counsel,  “it’s  only  as  strong  as  you  enforce  it.” 


$10  Million 
Gift  To 

Bradley  University 

Henry  SIANE,THE  former  chairman  and  chief 
executive  of  Peoria  Star  Journal  Inc.,  has 
donated  $10  million  to  Bradley  University,  the 
largest  gift  by  an  individual  in  the  university’s  his¬ 
tory. 

In  his  honor,  the  university’s  communications 
college  is  now  the  Henry  Pindell  Slane  College  of 
Communications  and  Fine  Arts.The  gift  will  fund 
an  academic  chair  and  scholarships. 

Peoris  Journal  Star  Inc.,  which  controlled  the 
Peoria  newspaper  and  the  Galesburg  Register- 
Mail,  was  sold  to  Copley  Press  Inc.  this  summer. 

Slane’s  family  owned  the  Journal  Star  for 
decades  before  it  was  converted  to  employee  own¬ 
ership.  —  AP 
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STOCK 

9/iai/96 

9/11/96 

9/18/95 

A.H.  Belo  Corp.  (NY) 

39.375 

41.25 

35.75 

American  Media  Inc.  (NY) 

5.625 

5.625 

5.75 

Central  Newspapers  Inc.  (NY) 

37.875 

37.625 

29.625 

Dow  Jones  &  Co.  Inc.  (NY) 

38.75 

38.375 

36.625 

Gannett  Co.  Inc.  (NY) 

67.25 

67.25 

55.375 

Gray  Comm.  Sys.  (NY) 

21.75 

21.75 

22.567 

Harte-Hanks  Comm.  (NY)* 

25.875 

25.75 

19.167 

Hollinger  International  (NY)# 

11.875 

12.00 

12.25 

Knight-Ridder  Inc.  (NY)### 

36.75 

34.50 

29.187 

Lee  Enterprises  Inc.  (NY)** 

21.75 

21.375 

21.375 

McClatchy  Newspapers  Inc.  (NY) 

27.75 

27.625 

22.75 

Media  General  Inc.  (AM) 

31.50 

33.125 

35.375 

New  York  Times  Co.  (AM) 

32.75 

31.75 

27.75 

Providence  Journal  (NY)# 

19.00 

19.50 

N/A 

Pulitzer  Publishing  Co.  (NY) 

54.75 

54.375 

51.50 

E.W.  Scripps  Co.  (NY) 

45.75 

44.75 

34.00 

Times  Mirror  Co.  (NY) 

44.125 

44.50 

30.75 

Tribune  Co.  (NY) 

73.75 

70.875 

68.00 

Washington  Post  Co.  (NY) 

321.00 

322.00 

298.00 

#  Adjusted  for  3  for  2  stock  split  as  of  12/95 
**  Adjusted  for  2  for  1  stock  split  as  of  12/8/95 

#  American  Publishing  merged  with  Hollinger  Inc.  as  of  10/13/95 

#  Initial  Public  Offering  6/24/96 

##  Adjusted  for  2  for  1  stock  split  as  of  7/31/96 
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Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 


STOCK 

9/18/96 

9/11/96 

9/18/95 

Hollinger  Inc.  (a) 

11.70 

11.65 

11.00 

News  Corp.  Ltd.  (c) 

21.125 

21.25 

22.75 

Pearson  Ltd.  (b) 

6.72 

6.89 

6.15 

Quebecor  Inc.  Class  A  (a) 

20.90 

21.25 

20.00 

Reuters  Holdings.  ADR  (c) 

70.75 

70.00 

52.00 

Southam  Inc.  (a) 

16.60 

16.30 

13.625 

Thomson  Corp.  (a) 

24.15 

24.20 

18.00 

Toronto  Sun  Publishing  Corp.  (a) 

15.85 

15.80 

11.375 

Torstar  Corp.  (a) 

26.40 

26.35 

21.25 

(a)  Quotes  are  in  Canadian  dollars 
|b)  Quotes  are  in  British  pounds 
(c)  Quotes  are  in  U.S.  dollars 

Prepared  for  E&P  by  Schroder  Wertheim  &  Co.  Inc. 
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OR  THE  SECOND  time  in  four  years,  Pulitzer  Pub¬ 
lishing  Co.  has  gone  outside  the  newsroom  to 
choose  a  top  editor  for  the  St.  Louis  Post-Dispatch. 

Cole  C.  Campbell,  editor  of  the  Norfolk  Virginian- 
Piloi,  is  scheduled  to  take  the  helm  of  the  Pulitzer 
flagship  on  Oct.  7.  He  succeeds  William  E  Woo,  who 
retired  this  summer  after  Pulitzer  Publishing  Co. 
announced  a  search  for  new  leadership. 

The  first  time  ended  in  failure.  Foster  Davis,  hired 
in  \992  as  managing  editor  after  a  highly  publicized 
search  by  a  newsroom  committee,  departed  uncere¬ 
moniously  in  March  after  announcing  his  resigna¬ 
tion  to  the  staff  via  an  elec¬ 
tronic  message. 

His  departure  came  just 
days  after  Publisher  Nicholas 
G.  Penniman  IV  told  the  staff 
that  Davis  and  Woo  would  be 
replaced.  Woo  chose  to 
remain  until  July,  leaving  soon 
after  he  announced  his  retire¬ 
ment  after  34  years  at  the 
paper. 

Woo’s  departure  came  as 
the  search  for  his  replace¬ 
ment  was  well  under  way.  In 
fact,  his  successor  was  inter¬ 
viewed  by  a  three-person  search  committee  from 
the  Pulitzer  Publishing  Co.  board  of  directors  on  July 
15,  the  effective  date  of  W(K)’s  retirement. 

Pulitzer  Publishing  Chairman  Michael  E.  Pulitzer 
made  no  secret  of  his  desire  to  look  for  that  new 
leadership  outside  the  company,  so  it  is  not  surpris¬ 
ing  that  the  winning  candidate  is  an  outsider. 

“Why  did  we  choose  somebody  from  the  outside 
rather  than  someone  from  the  inside?”  Pulitzer  said 
after  introducing  Campbell  to  the  newsroom.  “I 
think  an  outside  look  is  a  good  idea.  Sometimes 
insiders  see  walls  that  really  aren’t  there  and  an  out¬ 
sider  just  walks  right  through  it  and  it  turns  out  it’s 
not  a  wall  after  all.” 

Reminded  that  the  last  major  newsroom  hire  was 
an  outsider,  Pulitzer  replied;  “I’m  not  going  to  talk 
about  the  past.  WTien  I  talk  about  walls.  I’m  talking 
about  walls  that  just  aren’t  there  and  the  argument 
‘Oh,  we’ve  never  done  it  this  way  before.’ That’s  all 
the  reason  to  do  it  a  different  way.” 

Campbell,  43,  is  a  fast-tracker  with  a  reputation 
for  doing  things  differently.  During  his  five-year 
tenure  as  managing  editor  and  editor  of  the  Virgin¬ 
ian-Pilot,  the  newspaper  went  through  a  series  of 


Kramer  is  a  freelance  writer  based  in  St  Louis. 


Editor  Cole 
Campbell  plans 
to  bring  his 
philosophy  to 
the  St  Louis 
Post-Dispatch 


BY  STACI  D.  KRAMER 


New  Leader 
Takes  The  Helm 


sometimes  dramatic  changes.  The  current  structure 
—  editor,  five  deputy  managing  editors,  team  leaders 
and  team  members  —  is  the  result  of  extensive 
strategy  sessions,  conferences  that  involved  staff  at 
all  levels  and  members  of  the  community,  studies, 
committees  and,  most  of  all,  trial  and  error. 

But  Campbell  has  no  plans  to  replicate  it  in  St. 
Louis. 

“I  have  a  collaborative  approach  to  management 
so  the  structure  involved  would  reflect  that  and, 
over  time,  I  would  hope  that  the  newsroom  at  the 
Post-Dispatch  would  reflect  that,”  he  said. 

He  comes  to  a  newsroom  and  a  company  in  the 
midst  of  that  same  process  although  some  of  the 
methods  may  be  different.  Newsroom  task  forces 
are  focusing  on  areas  like  local  news,  bias  and  the 
Saturday  paper;  some  newsroom  staffers  are  part  of 
a  compan^wide  effort  called  “Odyssey”  run  by  con¬ 
sulting  firm  Synectics  Inc.  of  Cambridge,  Mass. 

Campbell  is  not  expected  to  restart  the  process.  I 
told  Cole  that  he  was  going  to  be  getting  on  board 
a  moving  train  and  you  just  can’t  stop  the  business 
until  you  choose  a  new  editor,”  said  Pulitzer. 

“I  expect  to  participate  from  the  moment  I 
arrive,”  Campbell  said.“l  don’t  expect  to  throw  a  lot 
of  my  initiatives  on  the  table  the  moment  I  arrive. 
That’s  the  distinction. 

“I  think  the  Post-Dispatch  has  a  lot  of  veteran 
journalists  who  know  what 
they’re  doing,  so  if  they’ve  got 
some  initiatives  under  way, 
they’re  probably  good  initia¬ 
tives.  If  there’s  a  way  to  make 
them  better  or  stronger,  it’s  an 
integrative  process.  You  can 
go  back  and  tweak  and 
reshape  and  learn  from  expe¬ 
rience.” 

To  succeed,  he  must  per¬ 
form  a  delicate  juggling  act  of  ^ 
protecting  Pulitzer  traditions  f 
while  remaking  the  newspa-  [' 
per. 

He  has  to  earn  the  trust  of  a 
staff  already  bruised  by  the 
disappointment  in  the  brief 
tenure  of  Davis,  who  was  wel¬ 
comed  heartily  in  1S>92,  but  i 
delivered  far  less  than 
expected. 

And  he  has  to  woric  closely 
with  new  general  manager 

(See  Campbell  on  page  43 ) 


New  St.  Louis  Post-Dispatch 


Pulitzer  Puhtlishing 


Chairman 
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BY  MARK  FITZGERALD 

ATime  For 
Reflection 


SEFLECITVE  WILLIAM  Woo,  speaking  to  other  Asian- 
Ainerican  journalists  about  the  end  of  his  nearly 
dccade-long  editorsliip  of  the  St.  Louis  Post-Dis¬ 
patch,  urged  them  to  think  of  themselves  as  human 
bt-ings  first,  and  then  journalists. 

In  a  sort  of  valedictory  after  34  years  at  the  Post- 
Duilmtch,  Woo's  remarks  to  theAsian  American  Jour¬ 
nalists  Association  seemed  structured  like  a  Chinese 
character  incorporating  the  symbols  of  two  or  more 
words  to  represent  a  new  concept. 

Over  the  course  of  remarks  that  barely  take  up 
_  .  ^  .  eight  double-spaced  pages, 

Outgoing  St.  Louis  woo  touched  on  ws  long 

career,  his  resignation  from 
rOSt~DlSpdtCh  Post-Dispatch,  his  assess¬ 
ment  of  the  paper’s  jour- 

editor  William  Woo  nalistic  future,  the  question 

of  whether  as  a  Shanghai- 

addresses  his  bom  man  he  might  have 

kept  his  editorship  if  he 

Asian-American  had  been  “a  little  less 

Asian”  —  and  finally  what 
COllOdQUOS  it  means  to  be  human. 

_ ^ _  Long  regarded  as  one  of 

newspapering’s  leading 
skeptics  about  public  journalism.  Woo  spoke  just 
days  before  the  Post-Dispatch  announced  it  had 
hired  his ‘successor:  the  public  journalism  advocate 
Cole  Campbell,  who  was  editor  of  the  Virginian- 


Pilot  in  Norfolk,  Va.  ” 

Woo  said  he  had  left  the 
Post-Dispatch  “of  my  own 
free  will  when  otherwise  I 
might  have  stayed  in  a  com¬ 
pany  that  itself  was  undergoing  j 
a  fundamental  change,  from 
the  values  and  philosophy  that 
drove  the  late  Joseph  Pulitzer 
Jr,  who  was  my  chairman,  to 
something  quite  different.” 

“Whether  I  stayed  or  not,” 

Woo  added,  “they  were  look¬ 
ing  for  something  they  called 
the  leadership  for  the  twenty-  "Members  of  this  organization 
first  century,  which  suggests  [AAJA]  have  hinted  to  me  that 
that  the  qualities  that  make  if  only  I  had  been  a  little  less 
up  leadership  change  with  Asian,  had  only  been  a  bit  more 
the  years,  like  fashions.  I  hap-  assertive,  all  of  this  might  not 

f)en  to  believe  they  do  not _  have  come  to  pass _ 

I  think  the  owners,  with  their  In  asking  they  are  not 
eyes  on  the  leadership  of  suggesting  anything  so  crude 
another  century,  were  not  as  racial  discrimination." 
sorry  to  see  me  go.”  —  William  Woo,  former  editor. 

Woo  also  addressed  some-  St.  Louis  Post-Dispatch 

thing  that  has  been  a  constant 
topic  of  discussion  at  AAJA  over  the  years:  whether 
the  careers  of  Asian-American  journalists  suffer 
(See  Reflects  on  page  44) 


Q;  WHY  INCLUDE  VCR  PLUSCODE  NUMBERS  IN  YOUR  TV  LISTINGS? 


A:  Because  they  provide  a  sure,  low-cost 
way  to  serve  your  readers. 

Surveys  indicate  that  1  out  of  every  5 
households  use  the  VCR  Plus+®  system  and 
the  PlusCode®  numbers  in  your  TV  listings  to 
record  their  favorite  shows.  That's  a  big,  loyal 
readership.  Not  a  bad  return  on  a  few  little  numbers. 


CELEBRATING 


HELPING  YOU 


i 


VCR  Plus + ®  ond  PlusCode®  ore  trodemorks  of  Gefnstoi  Development  Corpofotion.  <£)  1 996  Gemstoi  Development  Corpoiotion. 
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BY  DEBRA  GERSH  HERNANDEZ 


Reprehensible 
Speech  Protected 

Even  SPEECH  THAT  is 
“reprehensible  and 
devoid  of  any  significant 
redeeming  social  value” 
is  entided  to  the  protec- 


Federal  judge 
dismisses  civil 
claim  against 
publisher  of 
numuals  detailing 
Ijoiv  to  kiU  people 


Even  SPEECH  THAT  is 
“reprehensible  and 
devoid  of  any  significant 
redeeming  social  value” 
is  entided  to  the  protec¬ 
tion  of  the  First  Amendment,  a  fed¬ 
eral  judge  in  Maryland  has  ruled. 

In  dismissing  a  civil  claim 
against  the  publisher  of  manuals 
detailing  how  to  kill  people,  U.S. 

District  Court  Judge  Alexander 
Williams  Jr.  found  that  although  the  books  advocat¬ 
ed  murder,  they  did  not  incite  imminent  lawless 
action. 

The  lawsuit  was  filed  by  the  families  of  a 
Montgomery  County,  Md.,  woman,  her  disabled  son 
and  his  nurse,  who  were  killed  by  a  hit  man  hired 
by  the  woman’s  former  husband. 

The  plaintiffs  contended  that  liability  for  the 
crime  was  shared  by  Paladin  Enterprises  Inc.,  pub¬ 
lisher  of  the  how-to  manuals  Hit  Man: A  Technical 
Manual  for  Independent  Contractors  and  How  to 
Make  a  Disposable  Silencer,  Vol.  II. 

The  man  convicted  of  the  murders,  James  Perry, 
had  purchased  the  books  from  the  publisher  a  year 


Applications  Invited  For 

NORTH  AMERICAN  JOURNALIST  EXCHANGE 
(Formerly  Tri-Lateral  Journalist  Exchange) 
Canada  -  Mexico  -  United  States 
Year  4 

April  -  June  1997 

The  Institute  of  International  Education,  an  independent  educational  exchange  agency  with  more  than  75  years 
of  experience,  announces  the  North  American  Journalist  Exchange  program  for  Canadian.  Mexican  and  U.S.  Journalists. 
The  program  is  sponsored  by  The  Freedom  Forum,  a  nonpartisan  international  foundation  dedicated  to  free  press,  free  speech 
and  free  spirit  for  all  people.  Through  the  program,  a  journalist  from  each  of  the  three  countries  will  sharpen  reporting  skills, 
study  key  issues  in  North  American  international  relations,  and  obtain  fust-hand  experience  in  another  country. 

Recipients  of  the  all-expense-paid  fellowships  will  spend  three  months  in  the  North  American  host  countty  of 
their  choice  on  assignment  to  a  newspaper  <x  periodical.  They  will  be  provided  with  facilities  to  enable  them  to  research  and 
write  stories  of  their  choice  for  their  home  publications. 


I.At  least  three  years  of  professioiial  experience  as  a  print  journalist  (newspaper  or  periodical). 
ZCurrent  employmeitt  (mid-career  level)  with  an  independent  media  organization.  The  employer  must 
support  the  applicant's  participation  in  the  program,  continue  salary  during  the  fellowship  and 
guarantee  continued  employment  on  return. 

3.  Good  to  excellent  command  of  the  language  of  the  host  country. 

The  deadline  for  receipt  of  completed  applications  is  November  30,1996. 

For  further  information,  and  to  obtain  an  application,  please  contact: 

Patricia  S.  Link,  Manager,  North  American  Journalist  Exchange 
Institute  of  International  Education,  809  United  Nations  Plaza  New  York,  NY  10017 
Telephone:  212-984-5390  FAX:  212-984-5393  E-mail: /plink®  iie.org 


before  the  crime  (£(S?P,  July  20,  p. 
24). 

A  lawyer  for  the  families  told 
reporters  they  intend  to  appeal 
Williams’  decision,  adding  that 
they  believe  First  Amendment 
issues  are  inapplicable  to  this 


The  court  noted  that  while 
Perry  followed  many  of  the 
instructions  outlined  in  the 
guides,  the  publisher  had  no  specific  knowledge  of 
Perry’s  intent  to  commit  a  crime. 

Further,  although  Paladin  conceded  that  its  mar¬ 
keting  strategy  was  designed  “to  attract  and  assist 
criminals  and  would-be  criminals  who  desire  infor¬ 
mation  and  instructions  on  how  to  commit 
crimes,”  it  also  was  aimed  at  others  with  an  interest 
in  crime,  however,  such  as  authors,  law  enforce¬ 
ment  officers,  criminologists,  and  those  who  read 
such  material  simply  for  entertainment. 

Williams  ruled  against  claims  that  the  manuals 
aided  or  abetted  the  crime  and  that  speech  in  this 
case  incited  the  three  murders. 

“While  the  defendants  have  conceded  that  they 

_  intended  for  their  books  to 

-  be  purchased  and  actually 

used  by  criminals,  they  have 
not  conceded  to  the  requisite 
..  iiitent,”Williams  ruled,  adding 

^ngej  under  U.S.  Supreme 

Court  precedent,  “the  defen¬ 
dants  must  have  intended 
imminent  lawless  action.” 
cy  with  more  than  75  yeare  After  reading  the  Hit  Man 

tkan  and  U.S.  Journalists.  book,V(Tlliams  found  that, 

xl  to  free  press,  free  Speech  „  i.  ii_ 

ill  shaipelirepomng^s.  although  morally  repugnant, 

lother  country.  it  does  not  Constitute  incite- 

1  American  host  country  of  nient  or  a  call  to  action.” 
nable  them  to  research  and  ,  .  .  ,  l  • 

Nothing  m  the  book  says, 
‘Go  out  and  commit  murder 
now!’  Instead,  the  book 
or  periodical).  seems  to  say,  in  so  many 

n.  The  employer  must  words,  ‘If  you  want  to  be  a 
g  the  fellowship  and  ^ 

need  to  do.’  This  is  advocacy, 

.  _ _  not  incitement,”  the  court 

contscti 

“While  the  books  have 

Hri^MY  inni7  proven  to  contain  informa- 

tion  which,  when  it  makes  its 
- - -  way  into  the  wrong  hands. 
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can  be  fetal,  First  Amendment  protec¬ 
tion  is  not  eliminated  simply  because 
publication  of  an  idea  creates  a  poten¬ 
tial  hazard,”  the  judge  ruled. 

“It  is  simply  not  acceptable  to  a  free 
and  democratic  society  to  limit  and 
restrict  creativity  in  order  to  avoid  dis¬ 
semination  of  ideas  in  artistic  speech 
which  may  adversely  affect  emotionally 
troubled  individuals,”  he  added. 

There  are  issues  surrounding  the 
issue  that  have  yet  to  be  determined, 
Williams  wrote,  including  the  “myriad  of 
other  complex  issues  now  emerging 
and  which  have  been  spawned  by 
recent  electronic  technologies,  includ¬ 
ing  the  Internet  and  related  modes  of 
communication.” 

“What  is  unequivocal,  however,  is  the 
extensive  history  throughout  this  coun¬ 
try  of  permitting  the  free,  open  and 
competitive  dissemination  of  informa¬ 
tion  and  ideas,”  he  added. 

“This  privilege  (and  concomitant 
shield  against  threats  of  civil  suits)  has 
long  been  an  integral  part  of  the  febric 
of  this  nation,  and  as  such  has  been 


tenaciously  protected  by  the  courts,” 
Williams  ruled. 

“The  court  read  Hit  Man  in  its  entire¬ 
ty,”  the  judge  noted. 

“Its  content  is  enough  to  engender 
nausea  in  many  readers.This  court,  quite 
candidly,  personally  finds  the  book  to  be 
reprehensible  and  devoid  of  any  signifi¬ 
cant  redeeming  social  value. 

“Nevertheless,”  he  added,  “however 
loathsome  one  characterizes  the  publi¬ 
cation,  Hit  Man  simply  does  not  fell 
within  the  parameters  of  any  of  the  rec¬ 
ognized  exceptions  to  the  general  First 
Amendment  principles  of  freedom  of 
speech.” 

Several  media  groups  joined  the 
action  in  a  friend-of-the-court  brief,  argu¬ 
ing  that  allowing  the  case  to  continue 
would  have  disturbed  “decades  of  First 
Amendment  jurisprudence”  and  jeopar¬ 
dized  “free  speech  from  the  periphery 
to  the  core.” 

Signing  onto  the  brief  were  the 
American  Booksellers  Foundation  for 
Free  Expression,  the  Association  of 
American  Publishers,  the  E.W  Scripps 


Co.,  the  Freedom 
Forum  First 
Amendment 
Center  at 
Vanderbilt 
University,  the 
Freedom  to  Read 
Foundation, 

Media/Professional 
Insurance,  the 
Magazine 

Publishers  of  "The  lawyers  who 

America  Inc.,  the  brought  this  suit  invit- 
National  ed  judge  Williams  to 

Association  of  go  constitutional 

Broadcasters,  the  bungee  jumping,  and 

Newspaper  he  wisely  declined." 

Association  of  —  Freedom  Forum 

America,  the  First  Amendment 

Reporters  ombudsman  Paul 

Committee  for  McMasters 

Freedom  of  the 

Press,  the  Society  of  Professional 
Journalists,  and  the  Thomas  Jefferson 
Center  for  the  Protection  of  Free 
Expression. 

(See  Legal  on  page  44) 


Some  Interesting  Facts  About 
The  United  States  Postai  Service 


By  now  everybody  knows  that  the  U.S.  Postal  Service 
issues  millions  of  stamps  each  year,  commemorating  some 
of  history  and  culture’s  greatest  accomplishments  and 
individuals.  And,  most  people  are  aware  that  the  U.S. 
Postal  Service  delivers  to  every  address  in  America,  six 
days  a  week.  But,  there’s  a  lot  about  the  U.S.  Postal 
Service  that  people  don’t  know. 

For  example... 

U.S.  Postal  Service  operations  are  not 
supported  by  tax  dollars. 

In  fact,  the  U.S.  Postal  Service  is  the  only  government 
service  not  funded  by  tax  revenues.  Every  penny,  nickle 
and  dime  of  our  annual  revenue  comes  from  the  sale  of 
stamps  and  other  postal  products  and  services. 

Americans  enjoy  the  lowest  mailing  rates  in 
the  industrialized  world. 

We’re  quite  proud  that  the  U.S.  Postal  Service  is  able  to 
offer  the  world’s  best  communications  value.  At  32<i:,  U.S. 


postal  rates  are  a  real  bargain  compared  to  those  of  other 
industrialized  nations. 

The  largest  civilian  work  force  is  integrai  to 
America’s  communities. 

753,000  career  employees,  in  over  39,000  post  offices, 
stations  and  branches  across  the  country,  deliver  180.7 
billion  pieces  of  mail  each  year  —  nearly  40  percent  of  the 
world’s  mail  volume.  Our  employees  are  also  active 
members  of  their  communities,  contributing  time  to  such 
activities  as  painting  the  homes  of  elderly  neighbors, 
providing  food  and  shelter  to  the  homeless  and  raising 
money  for  disabled  members  of  their  communities. 

The  new  Eagle  symbol  represents  our  forward- 
thinking  and  breakthrough  performance. 

The  Eagle  symbol  is  the  trademark  of  the  U.S.  Postal 
Service.  While  we  invite  you  to  take  advantage  of  our  full 
range  of  postal  products  and  services,  we  request  that  you 
not  take  liberties  with  our  logo. 


UNITED  STATES 
POSTAL  SERVICE. 
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TEMtRY  GItEEN- 
BERG,  managing 
editor  at  the  San 
Mateo,  Calif., 

Times,  has  been 
named  managing 
editor  at  the 
Elkhart  Gnd.) 

TERRY  GItEENBERG 

Truth. 

Previously,  he 

was  editor  at  the  Thousand  Oaks 
(Calif.)  News  Chronicle,  managing  edi¬ 
tor  at  the  Pasadena,  Calif.,  Star-News 
and  assistant  news  editor  at  the  Orange 
County  Register  in  Santa  Ana.  He  was 
also  editor  at  the  Minot  (N.D.)  Daily 
News. 

PAUL  JEROME,  suburban  editor  at  the 
St.  Petersburg  (Fla.)  Times,  has  been 
appointed  publisher  of  the  Times'  new 
Web  publications  department. 

Earlier,  he  served  as  a  reporter,  assist¬ 
ant  city  editor  and  copy  editor  at  the 
Times. 

ROB  tCEAMUEY,  circulation  director 
at  the  Daytona  Beach  (Fla.)  News- 
Joumal,  has  been  named  circulation 
director  at  the  Shreveport,  La.,  Times. 

JOE  MICMAEL  FEIST,  assistant  reli¬ 
gion  editor  at  the  Dallas  Morning 
News,  has  been  named  managing  editor 
at  the  Bryan-College  Station  (Texas) 
Eagle. 

The  Eagle  is  a  sister  newspaper  of 
the  Morning  News. 

LORENZO  VIGLIANTE,  home 
delivery  manager  at  the  Morning  News, 
was  appointed  circulation  director  at 
the  Eagle. 


PAVE  JEROME 


ROB  KEAREEY 


PAUL  SMEYAK,  professor  and  chair¬ 
man  of  the  department  of  telecommu¬ 
nications  at  the  University  of  Florida’s 
College  of  Journalism  and 
Communications  in  Gainesville,  has 
been  appointed  director  of  the 
Oklahoma  State  University  School  of 
Journalism  and  Broadcasting. 

MARK  TARGE,  retail  advertising  man¬ 
ager  at  the  Munster,  Ind.,  Times,  has 
been  named  advertising  manager  at  the 
Anchorage  (Alaska)  Daily  News. 

Previously,  he  was  advertising  manag¬ 
er  of  special  projects  at  the  Chicago 
Tribune  and  Chicago  Sun-Times. 

JAMES  GRADY  SINGLETARY,  42, 

advertising  director  at  the  Medford,  Ore., 
Mail  Tribune,  has  been  promoted  to 
vice  president  of  marketing  for  Ottaway 
Newspapers  Inc.,  Campbell  Hall,  N.Y. 
Earlier,  he  was  retail  advertising  manag¬ 
er  at  the  Lawrence,  Y^n.,  Journal-World 
and  advertising  manager  at  the  St. 
Joseph  (Mo.)  News-Press  &  Gazette. 

A.  DAVID  TREWEN,  advertising  direc¬ 
tor  at  the  Shopper  News  Network  in 
Des  Moines,  Iowa,  has  been  named 
retail  advertising  manager  at  the 
Monroe  (Mich.)  Evening  News. 


DIRKS,  VAN  ESSEN  &  ASSOCIATES 


We  specialize  in  assisting 
owners  in  exploring  and 
negotiating  the  sale  of  their 
daily  newspapers  or  non¬ 
daily  newspaper  groups. 


Lee  Dirks  Owen  Van  Essen 

119  E.  Marcy  St.,  Suite  100,  Santa  Fe,  New  Mexico  87501 
Phone  (505)  820-2700  •  Fax  (505)  820-2900 


THOMAS  POVNDS 


Previously,  he 
was  publisher  at 
the  Herald  News 
Group,  Merrillville, 
Ind.,  publisher  at 
the  Niles  (Ohio) 
Daily  Times,  and 
ad  director  at  the 
Hammond,  Ind., 
Times. 


STEPHEN  HOWE,  42,  Eastern  regional 
sales  manager  at  the  Wall  Street 
Journal,  has  been  appointed  director  of 
ROP  advertising. 

THOMAS  POUNDS  has  been  named 
circulation  director  of  the  Pittsburgh 
Post-Gazette,  replacing  THOMAS 
HERRMANN,  who  has  been  reas¬ 
signed  to  a  new  position  within  the 
company.  Pounds  joins  the  R)st-Gazette 
from  the  San  Jose  Mercury’  News,  where 
he  also  served  as  circulation  director. 
Prior  to  that,  he  was  circulation  director 
of  the  Los  Angeles  Daily  News. 

ROBERT  C.  WOODWORTH,  presi¬ 
dent  and  publisher  at  the  Kansas  City 
Star,  has  assumed  the  additional  title  of 
senior  vice  president/metropolitan 
newspapers  for  the  Capital  Cities/ABC 
Publishing  group.  He  now  assumes 
oversight  of  the  Port  Worth  Star- 
Telegram,  as  well  as  the  Star. 

DICK  ANDERSON,  president  of  the 
Northwest  Publishing  Group,  who  over¬ 
sees  the  Oregon  newspapers  and 
Nickels  operations,  adds  the  title  of 
publishing  group  vice  president. 

DALE  DUNCAN,  president  and  pub¬ 
lisher  at  the  Oakland  Press,  Pontiac, 
Mich.,  who  also  provides  oversight  at 
the  Belleville  (Ill.)  Neu's-Democrat  and 
Wilkes-Barre,  Pa.,  Times  Leader,  was 
given  the  additional  title  of  publishing 
group  vice  president. 

WES  TURNER,  executive  vice  presi¬ 
dent  and  general  manager  at  the 
Kansas  City  Star,  who  also  oversees 
the  Pennysavers  in  California,  and 
Pennypower,  headquartered  in  VC'ichita, 
Kan.,  was  named  to  the  additional  title 
of  publishing  group  vice  president. 

JIM  BROWN,  marketing  representative 
in  the  real  estate  classified  department 
at  the  Virginian-Pilot  in  Norfolk,  was 
named  real  estate  Web  product  manag¬ 
er  for  the  interactive  media  department. 
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Rogers  sells  stake 
in  Toronto  Sun 

Rogers  communications  inc., 

Canada’s  biggest  cable  TV  operator, 
plans  to  sell  its  63%  stake  in  Toronto 
Sun  Publishing  Corp.,  the  company 
announced. 

The  selling  price  is  $184  million  and 
the  stake  will  be  sold  to  a  group  led  by 
Toronto  Sun  managers. 

Detroit  daily 
apologizes  to 
congresswoman 

IN  AN  OPEN  letter  to  readers  and 
again  on  its  editorial  pages,  the 
Detjoit  Free  Press  apologized  for  mis¬ 
quoting  a  black  congresswoman  as  say¬ 
ing  “I  hate”  the  white  race. 

As  it  turns  out,  what  U.S.  Rep.  Barbara- 
Rose  Collins  actually  said  was  “I  don’t 
like  the  [white]  race.” 

“However  important  our  readers  find 
that  distinction,  however,  the  fact  is  that 
because  of  our  error  we  put  words  in  a 
news  source’s  mouth  —  something  no 
newspaper  ever  legitimately  can  do,”  an 
unsigned  editorial  in  the  Aug.  1 1  edi¬ 
tions  stated. 

In  a  front-page  letter  to  readers  Aug. 

9,  Free  Press  executive  editor  Robert  G. 
McGruder  apologized  for  what  he  char¬ 
acterized  as  a  “serious  mistake.” 

McGruder  said  the  misquote  resulted 
from  an  incorrect  transcription  of  a 
tape-recorded  interview  of  Collins  con¬ 
ducted  by  a  reporter  for  Washington, 
D.C.-based  States  News  Service.  States 
provided  the  Free  Press  with  both  a 
tape  and  correct  transcription  of  the 
interview,  but  a  Free  Press  reporter 
incorrectly  typed  the  comment  for  the 
story  that  ran  July  17. 

In  the  Free  Press,  the  quotation  was 
published  this  way;  “All  white  people,  I 
don’t  believe  are  intolerant.That’s  why  I 
say,  I  love  the  individuals,  but  I  hate  the 
race.” 

According  to  the  tape,  what  Collins 
actually  said  was:  “All  white  people,  I 
don’t  believe  are  intolerant.That’s  why  I 
say,  I  love  the  individuals,  but  I  don’t  like 
the  race.” 

Congresswoman  Collins  has  conduct¬ 
ed  a  bitter  feud  with  the  Free  Press  and 
the  Detroit  News,  and  has  refused  to 


talk  to  reporters  from  either  paper  for 
months.  Both  endorsed  opponent 
Carolyn  Cheeks  Kilpatrick  over  Collins 
in  the  Democratic  primary  Aug.  6. 

Collins  —  a  frequently  absent  legisla¬ 
tor  who  is  under  a  House  ethics  investi¬ 
gation  for  misuse  of  office,  campaign 
and  scholarship  funds  —  was  defeated 
by  a  20-point  margin. 

—  Mark  Fitzgerald 

Beating  victim 
dies  in  hospital 

PHILADELPHIA  INQUIRER  driver 
who  was  the  victim  of  a  vicious 
beating  during  a  robbery  has  died. 

Joseph  Sweeney  of  Fort  Washington, 
Pa.,  died  at  a  hospital  in  Camden,  N.J., 
from  injuries  suffered  in  the  Aug.  9, 1995 
incident. 

Sweeny  had  been  a  driver  for  more 
than  25  years  when  he  was  attacked 
during  a  routine  delivery  route.The 
assailants  pistol-whipped  Sweeney  and 
sole  his  truck,  making  off  with  less  than 
$100. 

The  beating  left  Sweeney  brain-dam- 
aged  and  unable  to  speak  or  eat. 

In  July  of  this  year,  two  suspects  were 
arrested  for  the  crime  and  initially 
charged  with  aggravated  assault  and  car- 
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jacking.The  charges  have  now  been 
upgraded  to  felony  murder  for  both 
defendants. 

Doctors  said  Sweeney  had  been  mak¬ 
ing  progress,  but  early  last  month  he 
developed  pneumonia  and  died  with  his 
family  at  his  side. 

Harte-Hanks 
buys  Lead 
Management 

Harte-hanks  communications 

Inc.  has  announced  the  acquisition 
of  Lead  Management  Group  from 
Computerworld  Inc. 

Lead  Management,  based  in 
Framingham,  Mass.,  provides  response 
management,  telemarketing  and  fulfill¬ 
ment  services  to  the  high-technology 
industry.  The  operation  will  become 
part  of  Harte-Hanks’  growing  direct 
marketing  division. 
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BY  LAURA  REINA 

Newspaper  Ad 
Women’s  Network 


The  newspaper  association  of 

America  (NAA)  has  lent  its  support  to 
a  new,  independent  network  created 
specifically  for  women  in  the  advertis¬ 
ing/marketing  side  of  the  newspaper 

business. 

The  Women  In  Newspapers  Network  (WINN) 
had  its  debut  reception  during  the  recent  NA^\ 
Marketing  Conference  in  Chicago. 

Julie  Newhall,  director  of  marketing  communica¬ 
tions  at  the  NAA,  and  WINN  coordinator,  said  there 
is  an  untapped  reservoir  of  female  talent  in  news¬ 
paper  marketing  and  adver¬ 
tising,  and  a  network  is  need¬ 
ed  to  help  these  women  find 
each  other  and  help  each 
other  thrive  in  the  industry. 

“It  occurred  to  me  that 
the  only  way  to  tap  into  it 
was  to  pull  it  together,”  said 
Newhall. 

WINN  is  an  informal 
industry  group  open  to 
women  who  work  in  newpaper  advertising,  mar¬ 
keting,  circulation,  promotion,  research,  new 
media,  and  Newspapers  in  Education  departments. 
Editorial  personnel  are  not  included  because  net¬ 
works  and  groups  already  exist  for  this  job 
category. 

Newhall  said  the  idea  for  forming  WINN  came 
to  her  during  the  1995  marketing  conference  in 
Atlanta. 


Independent 
group  started 
as  a  support 
unit  for 
business-side 
employees 


After  the  meeting,  she  tried  to  get  the  trade 
press  to  take  notice  of  the  number  of  women  ris¬ 
ing  through  the  ranks  of  the  newspaper  business. 

“I  got  nowhere  .  .  .  until  another  idea  occurred 
to  me.  I  said  to  myself,  the  hell  with  the  trade 
press.  I’ve  got  lists.  I’ve  got  the  phone,  I  want  to 
get  something  going.  And  that’s  when  I  outlined 
plans  for  what  we  now  know  as  the  Women  In 
Newspapers  Network,”  Newhall  explained. 

In  October  1995,  Newhall  invited  women  on 
the  NAA’s  Federation  boards  to  a  brainstorming 
session  to  discuss  the  possibility  of  a  networit  for 
women.  Newhall  then  planned  to  debut  the  group 
with  a  networking  reception  during  the  Chicago 
mariceting  conference. 

At  this  point,  there  are  no  officers  (Newhall  is 
its  founder  and  coordinator)  or  membership  dues 
(Newhall  doesn’t  really  foresee  membership  dues, 
but  members  will  have  to  pay  a  service  charge  for 
materials). 


“It’s  a  network,  not  an  associaton,”  Newhall 
stressed. 

As  for  the  future  plans  for  WINN,  Newhall  told 
attendees  at  the  Chicago  meeting: 

“With  your  help  and  participation,  future  plans 
include  smaller  gatherings  around  the  country  pig¬ 
gybacked  onto  NAA  meetings,  the  creation  of  a 
networidng  directory  that  can  serve  as  an  NAA 
industry  resource  for  peer  referrals,  mentoring, 
task  force  and  committee  work,  and  speakers  and 
panelists  at  industry  events.  It  would  also  be  great 
to  eventually  use  WINN  to  develop  program  con¬ 
tent  for  these  conferences.” 

Newhall  said  the  first  order  of  business  for 
WINN  is  to  put  an  updated  database  together. 

From  there  she’ll  investigate  a  networking  directo¬ 
ry,  and  in  conjunction,  gather  a  list  of  contacts. 

Paper!  Blasts 
Ad  Rate 
Differential 

SAMMY  PAPERT  III,  president  of  Dallas-based 
Papert  Companies,  the  newspaper  advertising 
representative  firm,  feels  that  to  keep  national 
advertisers  in  newspapers,  the  industry  must  stop 
penalizing  them  with  the  rate  differential. 

Papert  said  that  while  he  realizes  it  would  be  vir¬ 
tually  impossible  to  do  away  with  the  rate  differen¬ 
tial  altogether,  he  believes  something  must  be  done 
to  soften  the  average  differential  of  a  daily  newspa¬ 
per,  which  is  107%. 

What  is  possible? 

Newspapers,  he  said,  can  stop  raising  their  rates 
so  over  time  the  differential  won’t  widen,  and  even¬ 
tually  rates  will  become  closer. 

Papert  said  that  the  larger  metro  papers  are  the 
worst  when  it  comes  to  rate  issues.  Their  rate  dif¬ 
ferentials  are  higher  and  their  rate  cards  are  often 
difficult  to  read. 

Some  rate  cards  are  so  bad,  Papert  said,  that 
they’re  missing  basic,  vital  information  such  as  the 
name  of  the  paper,  preprint  information,  and  phone 
numbers. 

In  the  meantime,  Papert  hopes  that  although  it 
may  be  impossible  to  get  newspapers  to  accept  a 
standardized  rate,  that  rate  card  formats  can  be  stan¬ 
dardized,  making  newspapers  more  user-friendly 
for  advertisers. 
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ADVERTISING/PROMOTION 


NAA  Names 
Federation 
Presidents 

The  newspaper  assocaiion  of 

America  (NAA)  recently  announced 
the  new  presidents  of  the  seven  federa¬ 
tions  affiliated  with  the  organization  — 
circulation,  classified,  cooperative  mar¬ 
keting  and  sales,  display,  market  devel¬ 
opment  and  promotion,  research,  and 
new  media. 

The  following  presidents  were 
named: 

Display  Federation  president  and 
chairman  of  its  Retail  Committee:  Bob 
Manning,  advertising  director,  the 
Boston  Globe. 

Display  Federation  National 
Committee  chairman:  Terry  Hebert, 
advertising  director,  the  Cleveland  Plain 
Dealer. 

Circulation  Federation  president:  Ed 
Humphrey,  vice  president  of  circulation. 
Newspaper  Division,  Gannett  Co., 
Arlington,  Va. 

Classified  Federation  president:  Jeanie 
Enyard,  classified  advertising  director,  the 
Philadelphia  Inquirer/  Daily  News. 

Cooperative  Marketing  and  Sales 
Federation  president:  Ron  Scoles,  general 
manager  of  marketing  informaton  sys¬ 
tems,  the  Billings  (Mont.)  Gazette. 

Market  Development  and  Promotion 
Federation  president:  Jerry  W  Hoegner, 
director  of  marketing  services,  the 
Cleveland  Plain  Dealer. 

New  Media  Federation  president: 
Henr>’  K.  Wurzer,  marketing  development 
director,  the  Hearst  Corp.,  New  York. 

Research  Federation  president:  Sharon 
Knitter,  manager  of  advertising  develop¬ 
ment,  Chicago  Tribune. 


Big  Flower 
Reports  Hike 
In  Net  Income 

New  YORK-BASED  Big  Flower  Press 
Holdings  Inc.,  an  advertising  and 
information  services  company,  reported 
that  recent  acquisitions  helped  produce 
a  17%  increase  in  pro  forma  adjusted  net 
income  for  the  second  quarter,  ending 
June  30, 1996. 

The  reported  second  quarter  net 
income  rose  to  $1.6  million,  or  9<f  per 
share,  compared  with  last  year’s  $1.3 


million,  or  8<t  per  share. 

For  the  12  months  ending  June  30,  the 
company  reported  a  pro  forma  adjusted 
net  income  of  $10.9  million,  or  65«  per 
share,  compared  to  last  year’s  $8. 1  mil¬ 
lion,  or  49*t  per  share. 

Big  Flower  sales  in  the  second  quarter 
rose  to  about  26%  to  $293  million,  up 
from  last  year’s  $233  million.  For  the  12 
months  ending  June  30,  sales  increased 
to  $1  billion  from  $897  million,  or  17%. 
from  last  year. 

Earnings  before  interest,  taxes,  depre¬ 
ciation  and  amortization  (EBITDA) 
increased  to  $27.5  million  in  the  second 
quarter  from  last  year’s  $23  million, 
which  is  an  18%  gain. 

For  the  12  months  ending  June  30, 
EBITDA  increased  to  $96  million  from 
last  year’s  $90  million. 

Gross  profits  in  the  second  quarter 
rose  to  $42.7  million  from  last  year’s 
$32.5  million,  a  31%  gain.  For  the  12 
months  ending  June  30,  gross  profits 
increased  to  $139  million  from  last  year’s 
$119  million,  a  17%  gain. 

Newspapers 
Tops  For 
Travel  Planning 

The  NEWSPAPER  ASSOCIATION  of 
America’s  (NAA)  Moving  Targets 
Travel  Survey  revealed  that  newspapers 
—  not  TV,  magazines,  radio,  or  online  ser- 
;  vices  —  are  the  number  one  media 
source  for  trip  planning  by  58%  of  busi¬ 
ness  travelers  and  53%  of  leisure  travel¬ 
ers. 

The  stud)’  provides  an  in-depth  look 
at  the  travel  behavior,  media  usage,  and 
attitudes  among  business  and  leisure 
travelers  in  the  top  20  DMAs.  NFO 
Research  Inc.  conducted  the  study  in 
January  and  February  of  this  year. 

Valassis  FSI 
Revenue 
Up  Slightly 

VALASSIS  COMMUNICATIONS  INC., 
an  industry  sales  promotion  compa¬ 
ny,  reported  total  revenues  for  the  three 
months  ending  June  30  were  $  162.7  mil¬ 
lion,  a  4.6%  increase  from  last  year’s 
$155.5  million. 

For  the  six  months  ending  June  30, 
total  revenues  were  $343.2  million,  a 


9.7%  increase  from  last  year’s  $312.9 
million. 

For  the  quarter,  FSI  sales  were  up  to 
$120.7  million,  compared  to  last  year’s 
$119.9  million. 

Also  for  the  quarter,  Valassis  Impact 
Promotions  (VIP)  sales  were  up  25  5%  to 
$23.1  million.  And  run-of-press  (ROP) 
sales  increased  to  $7.6  million  compared 
to  last  year’s  quarter  total  of  $4.2  mil¬ 
lion. 

Valassis  Sampling  revenues  increased 
36.1%  for  the  quarter,  to  $4.9  million. 
Media  and  printing  costs  were  up  slight¬ 
ly  from  a  year  ago,  due  to  a  decrease  in 
FSI  pages. 

Total  debt,  as  of  June  30,  was  $403.1 
million.  Cash  on  hand,  as  of  June  30,  was 
$18.4  million. 

In  May,VCI  board  of  directors  autho¬ 
rized  the  repurchase  of  up  to  five  million 
shares  of  the  company’s  common  stock, 
or  approximately  11.5%  of  the  shares 
outstanding. 

Since  then,  the  company  has  repur¬ 
chased  473,500  shares  of  its  common 
stock  on  the  open  market. 
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Vendors’ 

Appointments 


American  Color  executive  vice  president  and  oper¬ 
ations  director  TERRY  RAY  was  promoted  to  pres¬ 
ident  and  chief  operating  officer  at  the  Sullivan 
Communications  Inc.  subsidiary,  where  he  takes 
over  from JAMES  CACCAVO,  who  was  appointed 
chairman  of  Phoenix-based  American  Color  and 
president  and  CEO  of  Sullivan’s  Digiscope  special- 
effects  subsidiary. 

CARL  E.  TOTH  is  mid-Atlantic  region  sales  manag¬ 
er  at  GMA,  Bethlehem,  Pa.  With  22  years  in  newspa¬ 
per  packaging  and  distribution,Toth  most  recently 
was  with  Times  Mirror’s  California  Community 
News,  for  which  he  managed  a  large,  new  inserting 
plant  dedicated  to  processing  the  Los  Angeles 
Times  Sunday  comics  package.  He  earlier  spent  14 
years  at  the  AUentown,  Morning  Call  and  the 
New  Orleans  Times-Picayune. 

GMA  also  hired  BRAD  MOSELEY  as  production 
systems  sales  manager.  Based  in  Seattle,  the  news¬ 
paper  industry  veteran  will  assist  in  development, 
marketing  and  implementation  of  the  company’s 
Plans,  Lines,  Labels  and  Counts  software.  Moseley 
began  his  career  in  1977  at  the  Sun,  San 
Bernardino,  Calif.,  where  he  served  as  mailroom 
manager  and  was  responsible  for  the  start  up  and 
installation  of  the  facility’s  USA  Today  mailroom. 
From  1983  to  1994  he  held  several  newspaper  divi¬ 
sion  sales  and  management  positions  at  AM 
Graphics,  including  two  years  as  Western  region 
sales  manager.  Most  recently  he  was  a  partner  and 
vice  president  at  Craftsman  Machines,  where  he 
marketed  European  newspaper  equipment  in 
North  America. 

JIM  THRUSH  was  appointed  Midwest  sales  man¬ 
ager,  responsible  for  all  sales  and  support  to  the 
dealer  channel  of  Xitron,  Ann  Arbor,  Mich.  Most 
recently  a  senior  account  representative  at  Scitex 
America,Thrush’s  20-plus  years  serving  the  graphic 
arts  industry  have  included  work  for  DuPont 
Design  Systems,  Crosfield  Electronics,  Gerber 
Scientific  Instrument  Co.  and  AM  Varityper. 

Polaroid  Graphics  Imaging, Waltham,  Mass.,  named 
three  mariceting  managers.  ANDERSON 

was  promoted  to  marketing  vice  president,  a  new 
position  that  reports  to  PGI  president  Fred 'Riffle. 
Reporting  to  Anderson  is  marketing  communica¬ 
tions  manager  BETTY  LaBAUGH,  who  most 
recently  assisted  PGI  as  a  maiketing  consultant  and 
eariier  held  various  positions  at  Agfi. 


General  manager  of  the  Americas,  AfOAT 
PHELPS  took  the  new  assignment  of  mariceting 
director  in  Polaroid’s  corporate  new  business 
group,  reporting  to  vice  president  Robert 
Delahunt.  Phelps  joined  PGI  last  year  after  serving 
as  sales  vice  president  at  Pitman  Co. 

GEOFF  OSLER,  formerly  London-based  Diwan’s 
marketing  manager  for  Europe  and  North  America, 
was  appointed  maiketing  director  at  Baseview 
Products  Inc.,  Ann  Arbor,  Mich. 

PETER  S.  JANSON  was  promoted  to  president 
and  CEO  of  ABB  Inc.,  New  Berlin,  Wise.,  the  U.S. 
organization  of  Swiss  electrical  engineering  firm 
ABB  Ltd. 

'The  former  executive  vice  president  in  charge  of 
ABB’s  Industrial  and  Building  Systems  segment  suc¬ 
ceeds  Robert  E.  Donovan,  who  died  in  the  crash  of 
U.S.  Commerce  Secretary  Ronald  Brown’s  aircraft 
in  Bosnia.  With  ABB  for  more  than  25  years,  Janson 
has  held  engineering,  sales  and  management  posi¬ 
tions.  He  spent  eight  years  as  head  of  ABB’s 
Canadian  operations. 

JOHN  TROSTHEIM,  president  of  ABB  Industrial 
Systems,  was  named  to  Janson’s  former  position. 
DONALD  P.  AJKEN,  senior  vice  president  of 
Industrial  Systems’  Pulp  and  Paper  Division,  was 
named  Industrial  Systems  president. 

ABB  also  appointed  its  country  manager  in 
China,  D.  HOWARD  PRICE,  executive  vice  presi¬ 
dent  and  group  executive  committee  member 
responsible  for  the  Americas  —  a  post  also  held  by 
Donovan.  He  replaces  the  retiring  Richard  J. 
Slember,  who  had  been  acting  in  both  capacities 
since  the  April  crash. 

DAVID  W.  KING,  formerly  of  Autologic  and 
Hanley  Graphics,  is  a  regional  sales  manager  for 
American  Computer  Innovators,  Amherst,  Mass.  In 
15  years  selling  publishing  systems.  King  has  been 
responsible  for  direct  sales,  VAR  and  OEM  channels. 

ED  KALE  was  appointed  Southeastern  regional 
manager  for  Foley,  Torregiani  &  Associates  Inc., 
Londonderry,  N.H.,  supplier  and  integrator  of 
PostScript  translators  and  image-acquisition  sys¬ 
tems,  output  systems,  file  servers  and  classified  pag¬ 
ination,  as  well  as  training  and  consulting. 

Kale  helped  laimch  the  AP-Leaf  Picture  Desk  for 
the  Associated  Press  and  earlier  held  sales  manage¬ 
ment  positions  with  ECRM  and  Atex. 
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NEWS  TECH 


BY  JIM  ROSENBERG 

SII,CE 
Settle  Lawsuit 


^  No  further  ' 
legal  action 
will  he  taken 
.  to  stop 
distribution  of 
CE’s  Decade 
-  software 


System  integrators  inc. and ce 

Engineering  Publishing  Systems  Inc.  early 
this  month  announced  settlement  of  an 
intellectual  property  rights  lawsuit  that 
Sacramento-based  SIl  brought  against  CE 
in  spring  of  last  year. 

SII  marketing  and  business  development  vice 
president  Steve  Nilan  said  the  agreement  prohibit¬ 
ed  discussion  of  its  terms. 

But  both  companies  said  the  settlement  was 
reached  in  the  interest  of  their  customers,  and  that 
no  further  legal  action  will  be  taken  to  stop  distrib¬ 
ution  of  CE’s  Decade  soft¬ 
ware,  which  emulates  SII 
Coyote  workstation  function¬ 
ality  on  PCs  and  the 
Macintosh. 

In  its  lawsuit,  SII  alleged 
that  CE  misappropriated  SII 
technology,  that  CE  founders 
Bob  Waterhouse  and  Chris 
Ellsworth  violated  a  confi¬ 
dentiality  agreement  they 
signed  before  leaving  SII  in 
the  1980s,  and  that  CE 

infringed  SB’s  logo  iE&P,  ]u\y  27,  p.  22;  June  10, 
1995,  p.  36).  An  earlier  suit  filed  by  SII  against  CE 
never  went  to  trial. 

The  joint  announcement  quotes  Nilan  as  saying, 
"We  look  forward  to  establishing  a  cooperative 
relationship  with  CE  Engineering,”  which  is  based 
in  nearby  Dx)mis,  Calif. 

Nilan  and  CE  marketing  director  Margaret 
McGrath  said  that  relationship  does  not  now 
extend  to  product  licensing 
or  joint  technology  develop¬ 
ment. 

There  is  "nothing  in  the 
works,”  said  McGrath,  who 
cited  only  the  companies’ 

“spirit  of  cooperation,”  in 
view  of  their  shared  cus¬ 
tomer  base. 

Said  Nilan:  “We  want  to  be 
ftxrused  on  customers,  not  on 
paying  lawyers.” 

Calling  his  company’s  new 
CEO  “an  additional  catalyst” 
in  reaching  a  settlement, 

Nilan  said  “Frank  Washington 
clearly  wanted  to  get  this 
behind  us.” 


We  want  to  be 
focused  on 
customers, 
not  on  paying 
lawyers” 


A  week  after  the  settlement  was  made  public,  SII 
announced  its  own  Windows-based  fixjnt-end  soft¬ 
ware  [see  next  week’s  News  Tech  section]  —  tim¬ 
ing  of  which,  said  Nilan,  was  unrelated  to  the  settle¬ 
ment. 

It  had  been  SB’s  “consistent”  and  “general  intent 
for  quite  a  few  months  to  settle  this,”  he  said. 

As  for  the  new  Coyote/3  and  Coyote/NT  soft¬ 
ware,  Nilan  said  “both  products  go  back  a  few 
years  in  development.” 

Their  introduction  prior  to  planned  availability 
early  next  year  is  a  “promo¬ 
tion  related  to  business 
cycles  more  than  anything 
else,”  he  said,  citing  SB’s  fiscal 
year  beginning  in  October,  its 
decision  to  unveil  the  prod¬ 
ucts  for  this  month’s  annual 
Seybold  San  Francisco  confer¬ 
ence  and  trade  show  and  its 
original  plan  to  announce  the  software  “at  the  lat¬ 
est”  at  next  month’s  IFRA  conference  and  show  in 
Europe. 

CE’s  McGrath  called  the  timing  of  SB’s  new- 
products  announcement  “just  good  marketing 
strategy.” 

Citing  good  customer  feedback,  she  said  that 
the  suit,  while  pending,  had  not  damped  CE’s 
sales. 

A  contract  for  well  over  1 ,000  Decade  seats 
at  the  Los  Angeles  Times  was  signed  after  the 
suit  was  filed  and  after  Times  lawyers  care¬ 
fully  reviewed  SB’s  complaint,  according 
to  CE. 


Thanks  To  Our  Many  Friends  For 
Allowing  Us  To  Provide... 
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NEWS  TECH 


Tribune  Co., 
Newport  Daily 
Name  Tech  Execs 

Chicago-based  tribune  co.  and 

its  Daily  Press,  Newport  News.Va., 
recently  appointed  technology  man¬ 
agers. 

At  the  corporate  level,  Jeff  R.  Scherb 
was  named  a  senior  vice  president  in  the 
new  position  of  chief  technology  officer, 
reporting  to  chairman,  president  and 
CEO  John  Madigan. 

In  addition  to  overall  responsibility  for 
the  company’s 
existing  informa¬ 
tion  technology 
system,  Scherb  will 
lead  plan  strategies 
and  direct  efforts 
to  build  new  tech¬ 
nology-based  capa¬ 
bilities. 

Scherb  moved 
to  Tribune  from 
Dun  &  Bradstreet 
Software,  where,  as 
chief  technology  officer  and  senior  vice 
president  for  research  and  development, 
he  was  responsible  for  the  creation  of 
the  SmartStream  Web  Series  of  applica¬ 
tions  based  on  intranet  technology  and 
the  Java  language. 

Before  joining  Dun  &  Bradstreet, 
Scherb  was  systems  development  vice 
president  at  Turner  Broadcasting.  He  ear¬ 
lier  held  management  positions  at 
Commodore  International  and  CuUinet 
Software,  served  as  news  director  at  an 
ABC  affiliate  and  worked  for  a  newspa¬ 
per. 

Recognizing  a  “unique  combination  of 
talents”  and  “critical  leadership”  in  the 
integration  of  new  technological  applica¬ 
tions,  the  Daily  Press  promoted  Michael 
D.  Asher  to  technology  director. 

Asher  joined  the  102,000-circulation 
(125,000  Sunday)  southeastern  Virginia 
paper  as  a  news 
photographer  in 
1978,  rising 
through  positions 
of  increasing 
responsibility  with¬ 
in  the  editorial 
department  before 
being  named  assist¬ 
ant  managing  edi¬ 
tor  for  graphics  in 
1990. 


Four  years  later,  he  was  appointed 
technical  operations  manager,  in  charge 
of  production,  editing,  advertising,  circu¬ 
lation  and  business  computer  systems.  In 
that  capacity,  he  was  involved  in  provid¬ 
ing  support  for  his  paper’s  entry  into 
online  and  Internet  publishing  —  a  pro¬ 
ject  he  will  continue  to  help  guide  in  his 
new  position. 

Markey  Named 
Record  President 

JONATHAN  H.  MARKEY  was  named 
president  and  chief  operating  officer 
at  the  Bergen  County,  N.J.,  Record,  effec¬ 
tive  Sept.  4. 

After  joining  the  Record  in  1S>92  as 
manufacturing  vice  president  with 
responsibility  for  the  company’s 
Hackensack  and 
Rockaway  produc¬ 
tion  and  distribu¬ 
tion  plants,  Maikey 
was  promoted  to 
executive  vice 
president  of  manu¬ 
facturing  and  sales. 

In  his  new  post 
under  chairman, 

CEO  and  publisher 
Malcolm  A.  Borg, 

Markey  succeeds 
Robert  J.  Sapanara,  who  retired  after  a 
career  that  began  38  years  ago  as  a 
Record  ad  salesman. 

Markey  told  a  Record  reporter  that  he 
takes  over  at  a  time  of  “exciting”  change 
in  the  industry,  including  its  expansion 
into  various  electronic  media. 

Since  Markey’s  arrival,  the  Hackensack 
production  staff  has  won  two  awards  for 
its  process  color  work,  and  the  huge, 
modem  remote  plant,  once  near  idle,  is 
now  the  headquarters  of  Record 
Commercial  Printing. 

In  addition  to  some  material  for  the 
Record,  that  plant’s  single-  and  double¬ 
width  presses  print  USA  Today  (the  only 
site  to  print  the  national  daily  in  straight 
mode).  Investor’s  Business  Daily,  the 
Jersey  Journal  and  close  to  100  other 
publications,  including  many  local  and 
special-interest  weekly  newspapers. 

Before  joining  the  Record,  Markey  was 
president  of  Tristar  Web  Graphics, 
Houston,  and  vice  president  at  a  Florida 
printer.  He  also  had  served  as  quality 
assurance  manager  and,  later,  production 
director  of  USA  Today  and  was  president 
of  Gannett  Offset. 


Scherb 


Markey 


ATE  Names 
InterTech 
Winners 

A  RECORD  10  technologies  were  cho¬ 
sen  to  receive  the  1996  InterTech 
Technology  Award,  which  is  adminis¬ 
tered  by  the  Graphic  Arts  Technical 
Foundation. 

Among  companies  and  technologies 
honored  for  innovations  likely  to  have  a 
major  impact  on  the  graphic  communi¬ 
cations  industry',  at  least  half  are  known 
by  or  of  probable  interest  to  the  news¬ 
paper  industry. 

Creo  Products  Inc.  won  for  its  thermal 
laser  head,  cited  for  speed,  sharpness  and 
consistency  in  imaging  data  directly  onto 
thermal  printing  plates  and  film. 

Eastman  Kodak  Co.  took  an  award  for 
its  direct  image  thermal  printing  plate,  a 
presensitized,  photopolymer,  aluminum- 
backed  plate  for  offset  printing  that  is 
digitally  imaged  by  an  infrared  laser. 

Graphics  Microsystems  Inc.  took  an 
InterTech  for  ColorQuick,  which,  by 
accurately  mea.suring  a  2mm-high  color 
bar  on  a  web  moving  at  3,000  fpm,  pro¬ 
vides  real-time  control  by  color  and  ink 
key  position,  solid  ink  density  data,  dot 
gain,  contrast  and  trap  information. 

Polymag  Tek  Inc.  was  recognized  for 
its  oscillating  web  cleaner  that  cleans 
both  sides  of  a  paper  web  before  print¬ 
ing  and  contributing  to  reductions  in 
VOCs  and  paper  waste. 

Presstek’s  Pearl  ablative  thermal  litho¬ 
graphic  plates  and  Pearlsetter  were  hon¬ 
ored  for  processing-free  plates  for 
standard  and  waterless  printing  and  for 
two-  to  four-page  computer-to-plate 
imaging. 

Sinapse  took  an  award  for  its  program¬ 
mable  Sheetfed  Offset  Training  Simulator. 

The  French  software  firm  also  devel¬ 
oped  a  training  simulator  for  rotary 
presses  (£6?P,June  22,  p.  55;July  1, 1995, 

p.  18). 

Other  InterTech  winners  are:  Indigo 
America  Inc.,  for  the  E  Print  1000  digital 
offset  color  printing  press;  A.B.  Dick  Co.’s 
Itek  Graphix  division  for  the  DPM  2000 
Digital  PlateMaster  with  built-in  scanner 
for  direct  imaging  of  paper  or  polyester 
plates,  rapid  access  film  or  paper; 
Prograph  Management  Systems,  for  the 
Customer  Service  Toolbox/MagPro  for 
Windows,  which  improves  efficiency  of 
print  planning  and  production  by  unify¬ 
ing  data  used  throughout  the  process. 
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1996  CLAIUON  AWAKDS.  WOMEN  IN  Communications 
recently  announced  the  winners  of  the  group’s  1996  Clarion 
Awards. 

Winners  in  the  newspaper  category  follow: 

Newspaper  article,  hard  news  story:  “Impact  Booster,”  Alix 
M.  Freedman,  the  Wall  Street  Journal',  Newspaper  article,  fea¬ 
ture  story:  “A  Teacher  To  The  Last,”  Mitch  Albom,  Detroit  Free 
Press. 

Newspaper  regular  editorial/opinion  column:  “Speak  Up 
For  The  Children,”  J^e  O.  Hansen,  Af/anfa  Journal  and 
Constitution.  Newspaper  regular  nonopinion  column:  Kathy 
Spencer-Mention,  Greenville  (S.C.)  News. 

Newspaper  series,  special  section,  group  project,  circulation 
less  than  or  equal  to  100,000:“Nikita’s  Story,”  Torri  Mintor, 

San  Francisco  Chronicle-,  Newspaper  series,  special  section, 
group  project,  circulation  greater  than  100,000:  “Africa: The 
Dream  Erodes,”  Liz  Sly,  foreign  correspondent,  Chicago 
TnbMwe;  “Military  Secrets,”  Russell  QaioWo,  Dayton  Daily 
News,]eif  Nesmith,  Cox  Newspapers,  Carol  Hernandez, 
Dayton  Daily  News. 

Press  photography,  photo  series/photo  essay  (feature): 
“Africa:The  Dream  Erodes,”  Nancy  Stone,  photographer, 
Chicago  Tribune-,  Press  photography,  sports  photo, 
“Dominican  Duel,”  Allan  Detrich,Toledo  Blade. 

SOUTHERN  CmCVLATION  MANAGERS’ 
ASSOCIATION.  SCMA  has  announced  the  winners  of  its 
1996  promotion  awards.  Category,  circulation  size,  and  the 
winners  follow: 

Field  Sales,  35,000  to  100,000: Jackson  (Term.)  Sun-, 

100,000  to  200,000:  Jackson,  Miss.;  100,000  to 

200,000:  Fort  Myers,  T\a.,  News-Press-,  Over  200,000:  St 
Petersburg  Times. 

Subscriber  Retention:  35,000  to  100,000:  Columbus  (Ga.) 
Ledger-Enquirer,  Over  200,000:  Orlando  Sentinel. 

Single  Copy:  Montgomery  (Ala.)  Advertiser,  100,000  to 
200,000:  Knoxville  (Term.)  News-Sentinel,  Over  200,000:  Fort 
Lauderdale  Sun-Sentinel. 

International  Carrier  Day:  35,000  to  100,000:  Shreveport, 
La.,  Times-,  100,000  to  200,000:  Clarion-Ledger,  Over  200,000: 
St  L^tersburg  Times. 

AudioA5sual:  Over  200,000:  Orlando  Sentinel. 

Newspapers  in  Education:  35,000  to  1 00,000:  Macow  (Ga.) 
Telegraph-,  Over  200,000:  Sun-Sentinel. 


AAJA  AWARDS.  The  Asian  American 
Journalists  Association  recently  honored 
several  newspaper  journalists  who  have 
made  contributions  to  further  the  cause  of 
diversity  in  the  nation’s  newsrooms. 

AAJA’s  1996  Special  Recognition  Award 
was  presented  to  Bruce  Konn,  managing 
editor  of  Mercury  Center,  the  electronic 
publishing  arm  of  the  San  Jose  Mercury 
News. 

AAJA’s  1996  Leadership  in  Diversity 
Award  was  presented  to  John  J.  Curley, 
chairman,  president,  and  CEO  of  the 
Gannett  Co. 

To  commemorate  its  15-year  anniversary. 


AAJA  awarded  special  15th  Anniversary  Founders  Awards 
to  Felix  Gutierrez,  senior  vice  president  and  director  of 
The  Freedom  Forum  Pacific  Coast  Center;  Gerald  M.  Sass, 
executive  vice  president  of  the  Freedom  Forum;  and 
the  Los  Angeles  Times  and  parent  company  Tunes  Mirror 
sfor  their  commitment  to  diversity  and  help  in  establishing 
AAJA. 

NEWSPAPER  PERSONNEL  RELATIONS  ASSOCIATION. 

The  Newspaper  Personnel  Relations  Association,  a  profession¬ 
al  Emphasis  Group  of  the  Society  for  Human  Resource 
Management,  recently  named  award  winners. 

Mary  Jean  Connors,  vice  president  of  human  resources  for 
Knight-Ridder  Inc.,  was  awarded  the  Cataylst  Award;  and 
LaDomia  J.  Wade,  vice  president  of  human  resources  at  the 
Daily  Press  in  Newport  News,  Va.,  won  the  John  D.  Blodger 
Award. 

ARTHRITIS  FOUNDATION  AWARDS.  The  Arthritis 
Foundation  named  Oz  Hopkins  Koglin  of  the  Oregonian  as 
winner  of  the  Russell  L.  Cecil  Arthritis  Medical  Journalism 
Award  in  the  newspaper  category. 

The  program,  established  in  1956,  recognizes  outstanding 
coverage  about  arthritis  and  the  Arthritis  Foundation.  Koglin 
won  for  a  piece  entitled  “Out  of  Joint.” 

WILLIAM  HARVEY  AWARD.  Mike  Schwartz,  a  reporter  for 
the  Riverside,  CdM.,  Press-Enterprise,  is  a  recipient  of  the 
William  Harvey  Award  for  excellence  in  newspaper  writing 
on  the  subject  of  cholesterol. 

The  William  Harvey  Awards  are  sponsored  by  the  American 
Medical  Writers  Association;  National  Heart,  Lung  and  Blood 
Institute  of  the  National  Institute  of  Health;  and  Bristol-Myers 
Squibb  Co. 

NEW  AWARD.  The  Public  Relations  Society  of  America  has 
created  a  new  program  to  honor  excellence  in  technology 
journalism. 

New  York-based  PRSA,  through  its  technology  unit,  will 
fund  two  $1,000  awards,  one  for  technology  journalism  for  a 
general  or  business  audience,  the  other  for  a  trade  or  tech¬ 
nology  journal  for  excellence  in  reporting,  writing  and  edit¬ 
ing. 


John  B.  Oakes  Award 

for  Distinguished  Environmental  Journalism 

The  1996  Oakes  Award,  and  its  13,000  prize,  will  go  to  the  author(8)  of  an 
outstanding  article  (or  sin^e-topic  senes)  in  a  newspaper  or  magazine, 
published  between  10/1/95  and  9/30/%,  that  makes  an  exceptional  contrihution 
to  public  understanding  of  contemporary  environmental  issues.  For  entry  form/ 
information,  write  Oakes  Award,  The  Amicus  Journal,  40  West  20th  Street, 
New  York,  NY  10011;  call  212-727-4412;  or  e-mail  amicu8@nrdc.org 


Entries  must  be  i>ostin<trk-v<l  1)y  October  .).  /996 
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BOOK  REVIEWS 


UY  ini.KV  WARD 


News  Values: 

I<(et4s  for  an 
Informalion  A^e 
By  Jack  l  iilk  r, 

I  IiiivcTsity  of  f  Jiicago  Press, 
S8()l  S,  Hllis  Avc.,  { Jficufio,  111.  6()6.^' 
2W>  pages.  $22. 9S. 


dard  journalism  school  curriculum. 
“Practical  skills  in  news  reporting  and 
editing  need  not  be  taught  at  the  uni¬ 
versity  level,”  he  says. “Students’  time  is 
limited,  and  the  other  pedagogical 
needs  are  vast.The  old,  on-the-job 
model  for  learning  the  rudiments  of 
reporting  and  writing  conventional 
news  stories  and  mastering  other  basic 
techniques  works  quite  well.” 

Journalists  need  specialties  in  this 
complex  age,  but  he  would  not  divide  a 
paper’s  reporting  into  beats.  In  a  discus¬ 
sion  of  style,  he  even  puts  in  a  good 
word  for  redundancy’  in  literary  journal¬ 
istic  writing,  the  kind  of  phrase  and 
word  repetition  that  desk  editors 
inevitably  take  out.  Blasting  the  dogged 
dependence  on  formula  writing,  pack¬ 
ing  information  into  a  lead,  following 
the  inverted  pyramid  formula  of  giving 
the  who,  what,  where,  when,  why  and 
how,  or  categorizing  news  into  hard 
news  or  features,  he  says  needed  are 
writers  on  newspapers  who  can  think 
their  way  to  the  right  approach  rather 
than  simply  fit  their  notes  into  the  clos¬ 
est  existing  newspaper  category. 

Fuller,  president  and  publisher  of  the 
Chicago  Tribune,  is  a  winner  of  a 
Pulitzer  Prize  for  editorial  writing.  He  is 
author  of  five  novels. 


in  journalism  departments.  But  this 
newspaper  executive  and  seasoned 
reporter  and  fiction  writer  gets  his  shot 
in  the  arm  to  be  a  journalist  by  engag¬ 
ing  in  fiction  writing. 

Fiction  should  be  taken  seriously  as  a 
discipline  for  journalists,  he  says,  for  it 
not  only  nurtures  imagination  but,  “like 
journalism,”  it  is  “a  way  of  discovering 
truth.”  It  takes  imagination  for  a  journal¬ 
ist  to  impose  order  on  a  set  of  facts,  “so 
it  is  not  surprising  that  imaginative 
ordering  turns  out  to  be  common  to 
the  writing  both  of  fact  and  fiction,  or 
that  one  can  inform  the  other  in  funda¬ 
mental  ways.” 

The  two  disciplines  —  journalism 
and  fiction  writing  —  can  enrich  one 
another.  He  is  particularly  interesting  as 
he  discusses  the  techniques  of  fiction 
that  can  serve  journalists.  He  finds 
establishing  a  single  point  of  view,  as 
fiction  docs,  useful  to  the  journalist. 
Curiously,  he  likes  the  popular  fiction 
point  of  view  of  the  first  person. 

“Of  all  point-of-view  techniques,”  he 
says,  “first  person  narration  holds  the 
greatest  untapped  literary  opportunities 
and  fewest  risks  for  newspaper  journal¬ 
ists.  Unfortunately,  somewhere  along 
the  line  in  the  push  for  professional 
objectivity  newspapers  all  but  aban¬ 
doned  the  first  person.  This  was  a  mis¬ 
take.” 

First  person  point  of  view  can  allow 
the  writer  to  confess  his  or  her  biases 
I  and  enables  the  writer  to  create  sjje- 
cial  effects  in  the  reader.  A  writer,  for 
instance,  can  experience  the  pain  of  a 
suffering  family  and  relay  the  suffer¬ 
ing  and  empathy  onto  the  reader. 

In  a  similar  vein,  he  would  like 
more  opinion  in  writing.  ‘  Some 
degree  of  opinion  is  and  should  be  a 
!  regular  part  of  newswriting,”  he  says. 
“The  acceptance  of  modest  opinion 
n  in  news  accounts  provides  context 
s  and  coherence  and  communicates 
meaning.The  discipline  of  intellectu¬ 
al  honesty  resists  polemical  treat- 
r  ment  of  public  issues  and  serves  as 
an  antidote  to  polarization.” 

He  discusses  the  complexity  of 
the  New  Journalism,  the  problems 

I  of  undercover  or  participatory  jour¬ 
nalism  and  the  mixed  bag  of  ways 
journalists  use  quotes.  In  all,  he 
appears  to  favor  standardization  of 
practice. 

He  would  do  away  with  stan¬ 


THIS  book  ought  to  be 
required  for  journalists  who 
write,  rewrite  and  edit.  It  also 
offers  a  powder  keg  of  ideas  for  jour¬ 
nalism  ethics.  It  could  be  perhaps  one 
of  the  best  journalism  books  of  the  age 
except  that  it  runs  out  of  steam  at  the 
end  and  embraces  the  usual  truisms 
that  journalism  simply  has  a  mission  to 
foster  the  reigning  morality  and  consen¬ 
sus  values. 

Even  then  it  would  serve  as  an  effi¬ 
cient  and  inspiring  textbook  for  report¬ 
ing  and  ethics  courses.  But  Fuller,  a 
Pulitzer  Prize-winning  journalist,  editor 
and  writer  of  novels,  is  no  ivory  tower 
pundit.  Although  spouting  dicta  from 
Plato  to  Aristotle  to  Alexander  Pope  to 
H.L.  Mencken,  Fuller  is  a  very  readable 
and  disciplined  essayist  in  his  own 
right. 

Bold  with  insight,  he  is  likely  to  go 
unappreciated  by  those  who  accredit 
journalism  departments  in  universities. 
Accreditors  shy  away  at  any  mention  of 
fiction  courses 


Washington  Post 
buys  TechNews 


The  WASHINGTON  POST  Co.  said 
it  has  agreed  to  buy  TechNews  Inc., 
publisher  of  Washington  Technology. 

The  40,000-circulation  trade  journal, 
founded  in  1986,  covers  information 
technology  services.TechNews  pro¬ 
duces  other  print  and  electronic  prod¬ 
ucts,  and  sponsors  annual  trade  shows. 

The  acquisition  “sends  a  signal  that 
the  Washington  Post  Co.  is  serious 
about  serving  the  needs  of  the  technol¬ 
ogy  community’  in  the  Washington 
region,”  said  Post  Co.  President  Alan  G. 
Spoon. 

Founder  Esther  Smith  will  remain  as 
editor  at  large;  with  Tim  Kamey  as  pub¬ 
lisher;  Michael  A.  DeSimone,  associate 
publisher;  Jack  Sweeney,  editor  and 
John  Hurley,  director  of  market  access 
programs.  John  Sanders,  currently  chair¬ 
man  of  TechNews,  will  be  a  consultant 
to  the  company. 
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Market  (riiiVlp 


EDITOR  &  PUBLISHER 

The  authoritative  weekly  newsmagazine  for 
the  newspaper  industry  and  related  business¬ 
es.  Covers  editorial,  business  and  production 
areas.  Published  Saturdays. 

One-year  subscription,  52  issues:  $65. 


SPECIAL  EDITIONS  OF  E&P 

Available  Separately,  $8.00  each. 

(Included  at  no  extra  charge  with  annual  subscrip¬ 
tions.) 

Annual  Directory  of  Syndicated  Services 

(published  August) 

Annual  Directory  of  Interactive  Products 
and  Services  (published  September) 

]  Journalism  Awards  and  Fellowships 
^  Directory  (published  December) 


NEWSPAPER  ENDUSTR 


TREE  PAPER  PUBLISHER 

The  comprehensive  monthly  trade  publica¬ 
tion  for  free  community  newspapers  and 
shoppers.  One-year  subscription,  $24. 


EDITOR  &  PUBLISHER  MARKET  GUIDE 
AND  U.S.  MARKET  FORECASTS  CD-ROM 

Complete  Market  Guide  AND  U.S. 
Market  Forecasts  databases  and  applica¬ 
tion.  Annual,  available  December.  $795 
(Including  softbound  books). 


EDITOR  &  PUBLISHER 
INTERNATIONAL  YEAR  BOOK 

Annual,  worldwide  encyclopedia 
of  the  newspaper  industry  (Part  I) 
and  "Who's  Where"  directory 
(Part  II).  Published  April,  softbound. 
Parts  I  &  II,  $125. 

Part  I  only,  $115. 

Part  II  only,  $35. 


E&P  MEMBERS  NETWORK 

Online  service  for  international 
newspaper  professionals. 

Charter  Membership,  $95  per  year. 


CONFERENCES  AND  EXHIBITS 

E&P  organizes  or  sponsors  annual  inter¬ 
active  publishing  conferences  for  the 
newspaper  industry,  including:  Medios 
Interactivos,  November  5-7, 1996, 
Santiago,  Chile;  Interactive  Publishing, 
Europe,  November  1 3-1 5, 1 996, 
Zurich,  Switzerland;  Interactive 
Newspapers  '97,  February  1 2-1 6, 

1 997,  Houston,  Texas,  USA. 


EDITOR  &  PUBLISHER  INTERNATIONAL 
YEAR  BOOK  CD-ROM 

Complete  Year  Book  database  and  ^ 
application.  Annual,  available  May. 

With  listing  capabilities,  $895. 

Without  listing  capabilities,  $495.  VP 
(Price  includes  softbound  copy).  ^ 


EDITOR  &  PUBLISHER/FREE  PAPER 
PUBLISHER  COMMUNITY,  SPECIALTY 
&  FREE  PUBLICATIONS  YEAR  BOOK 

Annual  guide  to  corr^munity  paid  and 
non-paid  weeklies,  shoppers  and  total 
market  coverage  publications  in  the  U.S. 
and  Canada.  Published  October, 
softbound.  $99. 


To  order,  or  for  more  information,  phone; 


Mon.-Fri.,  9  a.m.  to  5  p.m.  EST. 

Fax:  (212)  691-6939 
E-mail:  edpub(@mediainfo.com 

Details  and  additional  industry  information  also  available 
on  our  Web  site  Editor  &  Publisher  Interactive: 


MARKET  GUIDE 

Annual  reference  to  U.S.  and  Canadian 
newspaper  markets,  with  latest  census 
and  one-year  projection.  Published 
November,  softbound.  $100. 


http://vvww.mediainfo.com 


U.S.  MARKET  FORECASTS 

In-depth  profiles  of  every  U.S.  city  with  2,500 
residents  or  more,  every  county,  MSA  and 
state.  Annual  reference,  published  November, 
softbound.  $269. 


Editor  &  Publisher,  11  W.  19th  Street, 
New  York,  NY  10011-4234 


All  prices  in  US.  dollars. 


INTERACTIVE  COMMUNICATONS 


BY  JODI  B.  COHEN 


Browsers  And 
Newspapers 


YOU’VE  HEARD  OF  the  browser  wars, 
in  which  Marc  Andreessen,  the  cre¬ 
ator  of  the  Netscape  browser,  has 
been  quoted  as  saying,  “It’s  certainly 
{xjssible  to  compete  without  trying 
to  kill,”  in  reference  to  competitor  Microsoft’s  mar¬ 
keting  strategy. 

The  most  significant  recent  development  in  this 
war  is  Netscape’s  alliance  with  the  Neu'  York 
Times  and  Microsoft’s  alliance  with  the  Wall  Street 
Journal. 

However,  the  newspapers  have  made  two  very 
different  deals  with  the  mega 
companies,  and  it’s  causing 
some  confusion. 

'fhe  confusion  apparently 
started  when  the  Journal 
announced  its  Web  site 
would  be  subscription  based. 

The  Times  site  “is  free, 
regardless  of  what  browser 
you  use,”  said  Martin 
Nisenholtz,  president  of  the 
New  York  Times  Electronic  Media  Co. 

Nisenholtz  would  like  that  point  to  be  clarified, 
especially  in  light  of  the yoi/rwaZ/Microsoft  deal. 

“The  newspaper  is  already  for  free  online,”  he 
said.  “That’s  why  there  is  confusion,  it  has  nothing 
to  do  with  what  the  Journal  has  done  with 
Microsoft.  What  we  have  done  is  very  different 
than  offering  the  Web  site  for  free.” 

What  the  Times  is  doing  is  delivering  personal¬ 
ized  versions  of  the  newspaper  to  Netscape 
Navigator  users  electronically  at  no  charge  through 
the  end  of  the  year  via  the  Netscape  InBox,  which 
is  part  of  the  Navigator  3.0  software. 

At  the  start  of  1997,  a  personalized  version  will 
cost  $49.95  per  year. 

“The  interesting  thing  about  this  is  that  the 
InBox  carries  all  the  HTML  features  with  it,”  he 
said,  “so  you  are  going  to  get  all  the  multimedia  fea¬ 
tures  of  the  Web  in  your  e-mail  box  along  with  the 
links.” 

The  Netscape  InBox  Direct,  a  multimedia  news 
service,  is  capable  of  delivering  mail  messages  with 
HTML  formatting,  sound,  graphics,  video,  3D  anima¬ 
tion,  Plug-Ins,  Java  applets  and  HTML  forms. 

“In  fact,  people  can  test  it  by  opening  up 
Navigator  and  under  the  window  menu  item  is  a 
default  menu  item  which  shows  a  sample  page,” 
said  Mike  Liebhold,  acting  director  of  media  and 
publishing  evangelism  for  Netscape.  “A  cool  feature 


Two  of  the 
largest 
newspafters 
have  made  deals 
wilh  Microsop 
and  Netscape 


is  the  new  ability  to  mail  a  Web  page.  So  if  you 
come  to  a  site  you  want  to  tell  someone  about,  the 
entire  Web  page  will  appear  in  that  person’s  mail¬ 
box  with  a  note  from  you.” 

Users  click  on  their  preferences  in  the  Netscape 
Destinations  section  of  the  Netscape  Internet  site 
to  link  to  content  providers’  sites  to  register  for 
customized  news,  sports,  business,  industry,  enter¬ 
tainment  and  finance  updates. 

“We  want  to  begin  to  offer  a  new  class  of  ser¬ 
vice,  which  provides  a  more  personalized  view  of 
the  Web  site  in  a  nonbrowsing  mode,”  Nisenholtz 
said.  “Since  announcing  it  a  few  weeks  ago,  we 
have  really  gotten  a  great  response.” 

“We’re  opening  a  whole  new  kind  of  venture  — 
straight  from  the  newspaper  to  the  Internet  to  the 
customer  —  without  touching  the  content,”  said 
Liebhold.  “It’s  not  business  as  usual,  it’s  a  whole 
new  delivery  truck.” 

The  Times  has  also  entered  into  a  partnership 
with  the  PointCast  Network  (http://www.point- 
cast.com)  to  offer  news  on  its  free  service,  as 
“another  way  for  people  to  get  the  Times'  content.” 

While  Netscape  continues  to  enter  into  a  “whole 
mainstream  evolution  of  the  Netscape  products 
sweep,”  Microsoft  is  busy’  making  deals  with  news¬ 
papers,  as  well. 

The  deal  made  is  that  anyone  who  uses 
Microsoft  Explorer  3.0,  a  browser  available  for  free, 
on  any  platform  —  even  Macintosh,  gets  the 
Journal  for  free. 

“Microsoft  is  compensating  us  for  subscribers 
who  take  advantage  of  this,”  said  Ken  Ficara, 

Journal  Interactive  Webmaster.  “You  have  to  be  fair¬ 
ly  creative  in  coming  up  with  marketing  approach¬ 
es,  and  you  have  to  think  of  different  ways  to 
expose  your  product  to  different  people  so  they 
get  a  chance  to  see  it.” 

Ficara  said  the  Journal  Interactive  will  continue 
to  look  at  different  opportunities  that  can  bring  a 
large  number  of  potential  subscribers. 

“I  think  everyone  in  this  business  has  to  be 
open  to  a  variety  of  approaches,”  he  said.  “You  are 
seeing  a  lot  of  newspapers  partnering  with  local 
broadcast  outlets,  service  providers,  and  other  peo¬ 
ple  who  might  be  considered  competitors  who  are 
open  to  looking  at  ways  to  work  together  to  find 
viable  business  models.” 

“Serendipity’  plays  a  big  role  in  the  pleasure  of 
getting  information,”  said  the  JoumaVs  Nisenholtz, 
“whether  you  get  it  on  television,  in  print  or 
ortline.” 
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INTERACTIVE  COMMUNICATIONS 


BY  DAVID  NOACK 


Gathering 
News  Online 


The  Web  is  a 
powerful  tool 
for  journalists 
who  master  it 


EATHER  NEWMAN  WAS  in  a  situa¬ 
tion  most  reporters  know  all  too 
well. 

The  DuPont  plant  in  Nashville  had 
struggled  to  make  a  particular  line  of 
synthetic  fibers  profitable  in  the  hopes  that  corpo¬ 
rate  management  would  approve  a  plant  expan¬ 
sion. 

However,  when  word  finally  got  out  —  through 
unofficial  sources  and  after  working  hours  —  that 
the  multinational  corporation  decided  instead  to 
enlarge  a  factory  in  Spain,  the  race  for  information 
was  on. 

“I  was  suddenly  faced  with 
the  need  to  know  everything 
about  DuPont’s  Spain  opera¬ 
tions  —  after  hours.  Local 
executives  were  out.  I  was 
on  deadline,”  recalled 
Newman,  a  business  reporter 
for  the  Tennessean. 

So  she  conducted  a  quick 
electronic  search  using  the  Securities  and 
Exchange  Commission’s  EDGAR  archives  and 
found  the  company’s  public  filings,  downloaded 
what  she  needed  and  used  a  simple  word  proces¬ 
sor  to  run  a  key  word  search  for  references  to 
“Spain.” 

“I  had  all  I  needed  to  know  in  10  minutes,  and  1 
never  would  have  been  able  to  track  it  down  that 
night  by  conventional  means,”  she  said. 

That  example  points  up  the  power  and  versatili¬ 
ty  of  the  Internet  to  provide  accurate  information 
quickly. 

But  finding  information  on  the  Internet  is  an 
acquired  skill. 

“Learn  the  resources  first  if  you  expect  to  use 
them  quickly,”  advised  Newman,  who  encourages 
reporters  to  sign  up  for  mailing  lists,  which  are  dis¬ 
cussion  lists  via  e-mail. 

One  thing  Newman  avoids,  if  possible,  is  extend¬ 
ed  interviews  online. 

“People  are  much  more  stiff  in  print  than  they 
are  in  person,  or  even  over  the  phone,”  she  said. 
“It’s  much  more  difficult  to  wander  off  on  those 
conversational  tangents  that  can  be  better  than  the 
original  question  and  answer,”  said  Newman. 

Patrick  Lee,  a  business  reporter  for  the  Los 
Angeles  Times,  finds  the  Internet  a  useful  resource, 

Noack  is  a  freelance  writer  based  in  Beacon, 
N.Y. 


not  only  for  SEC  documents  on  EDGAR  (Electronic 
Data  Gathering,  Analysis,  and  Retrieval, 
http;//www.sec.gov/edgarhp.htm/),  but  also  for 
government  economic,  employment  and  census 
data. 

When  writing  about  a  recent  U.S.-China  trade 
dispute,  he  was  able  to  download  export-import 
information  from  the  International  Trade 
Administration.  And,  for  a  story  about  electric  utili¬ 
ties,  he  culled  briefs  and  data  from  the  California 
Public  Utilities  home  page. 

“Pulling  them  off  the  Internet  can  save  a  lot  of 
time.  E-mail  is  also  very  useful,  particularly  if  I  per¬ 
suade  a  source  to  send  me  a  compressed  data  file,” 
said  Lee. 

His  advice  for  reporters  seeking  to  “surT  the 
Internet  when  piecing  together  a  story  is  to 
become  familiar  with  a  variety  of  search  tech¬ 
niques,  know  what  you’re  looking  for,  and  rely  on 
“primary  sources  of  data  from  reputable  sites:  gov¬ 
ernment,  trade  associations,  academic  institutions.” 

Lee  said  he  generally  doesn’t  use  corporate  or 
government  press  release  sites. 

“I  bypass  press  releases  and  canned  statements 
and  head  straight  for  the  statistics,  official  reports 
or  full  documents.  The  advantage  of  the  Internet  is 
that  you  can  go  to  the  primary  sources  directly 
without  an  intermediary,”  he  said. 

Gary  Deckelnick,  legal  affairs  editor  for  the 
Asbury  Park  Press  and  Home  News  &  Tribune  in 
New  Jersey,  cautions  that  using  the  Internet  does 
not  mean  that  journalistic  standards  can  be 
relaxed. 

“Like  anything  else,  the  Internet  provides  good 
leads.  Leads  is  the  key.  Anyone  can  sign  on  with 
any  name  and  create  their  own  home  page  and  put 
up  there  what  they  want.  That  does  not  make  it 
official.  The  more  you  know  the  person  or  group, 
the  more  you  can  rely  on  the  most  important 
premise;  They  are  who  they  say  they  are,”  said 
Deckelnick. 

Online  services  that  tout  experts  on  any  number 
of  topics  shouldn’t  be  treated  any  differently  than 
other  experts  seeking  to  be  quoted,  he  advised. 

“You  weigh  what  they  say,  evaluate  their  creden¬ 
tials  and  act  accordingly. There’s  no  law  requiring 
you  to  print  everything  you  get  from  ProfNet  or 
everything  you  get  from  interviewing  the  local 
mayor,”  he  said.  ProfNet  links  reporters  to  public 
affjiirs  officers  at  universities,  government  agencies 
and  corporations. 

Neil  Reisner,  a  training  director  of  the  National 
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•  Is  The  Web  Better  For  News?  Steve  Outing  telecommunications  companies  are  going  to  be  a  lot 

writes:  “This  story  comes  from  Andy  Perdue,  who  more  difficult  to  achieve  —  and  take  much  longer  to 

runs  the  Web  site  for  the  Tri-City  Herald,  a  execute  and  cost  more  -  than  we’re  being  led  to 

McClatchy-owned  daily  in  eastern  Washington  believe,  in  Crandall’s  view.’’  Find  out  what  else 

state....”  In  Outing’s  Sept.  6  Stop  The  Presses!  column,  Crandall  has  to  say  in  Outing’s  Sept.  1 1  Stop  The 

Perdue  talks  about  how  putting  stories  on  the  Web  Presses!  column, 

enhances  and  teases  the  next  day’s  newspaper. 

•  Realtors  Still  Need  Newspapers.  Outing  writes: 

“In  the  rush  to  make  sense  out  of  how  to  take  advan¬ 
tage  of  and  do  business  on  the  Internet,  the  real  estate 
business  is  not  a  shining  example.  And  for  that,  the 
newspaper  industry  might  breathe  a  collective  sigh  of 
relief.”  Outing  talks  about  the  Realtor  Information 
Network  flop  and  the  brighter  outlook  for  newspaper 
online  advertising  in  his  Sept.  4  Stop  The  Presses!  col¬ 
umn. 

•  What’s  Happening  in  Germany?  One  of  the 
world’s  largest  consumer  electronics  and  information 
technology  firms  has  held  a  massive  multimedia  fair 
for  kids  in  Hannover.  The  Frankfurt  Book  Fair  this 
year  will  hold  the  world’s  first  auction  for  Internet 
republication  rights  and  Germany  is  considered  one  of 
Europe’s  ripest  markets  for  online  investments.  Find 
out  more  about  the  race  for  cyberspace  in  Germany  in 
Jodi  B.  Cohen’s  Aug.  29  and  Sept.  10  Infohytes  col¬ 
umn. 

•  A  Contrary  View.  Outing  says:  “Robert  Crandall 
thinks  he’s  got  a  better  idea  than  the  thousands  of  pub¬ 
lishers  and  software  developers  investing  their  elec¬ 
tronic  future  on  the  Internet....  It’s  just  the  promised 
bandwidth  improvements  being  touted  as  a  solution  to 
slow-loading  World  Wide  Web  pages  by  the  cable  and 


•  NY  Passes  Internet  Censorship  Bill.  Read 
Cohen’s  comments  on  the  bill’s  wording,  as  well  as 
about  other  statewide  Internet  censorship  bills  pending 
and  what  the  ACLU  thinks  about  statewide  censorship 
in  Cohen’s  Sept.  12  Infobytes  column. 


When  you  think  of  Knoxville,  Tenn.,  you  might  imme¬ 
diately  think  of  the  University  of  Tennessee  -  the 
Volunteers.  What  you  should  also  know  is  that  the 
Knoxville  News-Sentinel  is  the  newspaper  that  covers 
the  Vols  in  depth  each  week  of  the  season 
(http://www.knoxnews.com/).  Editor  &  Publisher  gave 
its  movie  clock  an  honorable  mention  for  best  feature 
in  our  latest  Interactive  Services  Awards  contest.  The 
site  needs  some  tweaking,  but  it  has  great  potential. 
For  instance,  there’s  a  great  story  on  police  using  lap¬ 
tops  to  solve  crime,  with  a  sharp-looking  photo.  It’s 
worth  a  look. 
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INTERACTIVE  COMMUNICATIONS 


Institute  for  Computer-Assisted 
Reporting  and  adjunct  professor  at  the 
Columbia  Univers’4y  Graduate  School  of 
Journalism,  called  the  Internet  just 
another  tool  among  many  for  journal¬ 
ists. 

“Use  the  same  methods  you  use  to 
verify  any  other  source. 

“It  isn’t  different  from  the  anony¬ 
mous  phone  call,  a  document  that 
comes  in  over  the  transom,  a  fax,  or 
even  a  press  release,”  he  said. 

A  former  database  editor  at  the 
Record  in  Bergen  County,  N.J.,  Reisner 
said  that  getting  raw  data  —  such  as 
census  or  labor  information  —  and  feed¬ 
ing  it  into  a  spreadsheet  or  database 
program  yields  results. 

“I’ve  downloaded  data,  for  example, 
to  analyze  teacher  salaries  in  contrast  to 
the  inflation  rate,”  he  said  about  infor¬ 
mation  from  the  Bureau  of  Labor 
Statistics. 

The  growing  importance  of  the 
Internet  and  the  World  Wide  Web  as 
both  a  news  and  news-gathering  source 
is  bolstered  by  a  recent  survey.  It  found 
that  23%  of  editors  report  they  or  their 
staff  used  the  Internet  and  commercial 
online  services  daily  —  up  from  16%  a 
year  before. 

In  addition,  56%  of  reporters  say  they 
want  future  dealings  with  companies 
and  public  relations  firms  to  be  online. 

This  second  survey,  “The  Media  in 
Cyberspace,”  was  conducted  by  Donald 
Middleberg,  CEO  of  Middleberg  & 
Associates,  a  New  Yoric  PR  firm  and 
Steven  S.  Ross,  an  associate  professor  at 
the  Columbia  University  Graduate 
School  of  Journalism. 

The  1995  study  (httpVAvww.media- 
source.com/study/)  reflects  the  views  of 
more  than  800  newspaper  and  maga¬ 
zine  editors. 

Today,  member^  of  the  Fourth  Estate 
can  be  found  just  about  anywhere  on 
the  Internet. 

They  are  searching  Web  sites  for  sto¬ 
ries,  prowling  news  groups  for  sources 
and  comments,  downloading  docu¬ 
ments  and  discovering  new  story  angles 
and  spotting  trends. 

If  you  need  to  beef  up  or  create  an 
electronic  Rolodex,  here  are  some 
places  to  start: 

♦  Patrick  Casey,  an  Associated  Press 
reporter  based  in  Oklahoma  City,  has 
created  a  Web  page  named  The 
Reporters  Internet  Survivors  Guide 
(http://www.qns.com/~casey/).  He  has 
compiled  a  handy  list  of  government. 


reference  and  search  links. 

They  include  the  Interior  Department 
and  FedWorld;  references  such  as  On- 
Line  Medical  Resources,  On-Line  News 
and  popular  directories  and  search 
engines  such  as  Yahoo!,  Lycos  and  Alta 
Vista. 

♦  Journalist  Robert  Niles  has  created 
Finding  Data  (http://www.probe.net/ 
-niles/),  where  you  can  find  links  to 
crime,  population  and  economic  statis¬ 
tics,  and  financial,  health,  military  and 
nonprofit  organizations. 

♦  The  National  Press  Club  (http://town. 
hall.org/places/npc/),  which  provides 
links  to  government  agencies,  also  offers 
extensive  links  to  sites  dealing  with 
accounting,  energy,  higher  education, 
pharmaceuticals  and  religion. 

♦  ProfNet  (http://www.vyne.com/ 
profiiet/),  which  links  more  than  2,1(X) 
public  information  officers  (PIOs)  at 
800  colleges  in  17  countries,  offers 
access  to  academics  and  researchers. 

♦  BznetUSA  (http://top.monad.net/ 
-gehrung/)  provides  expert  sources 
ftom  the  nation’s  top  business  schools. 
Information  can  be  gleaned  on  national 
business  trends,  financial  analysis,  work¬ 
place  trends  and  corporate  culture. 

♦  The  Yearbook  of  Experts,  Author¬ 
ities  and  Spokespersons  site  (http://www. 
yearbook.com/)  provides  a  searchable 
database  by  topic  and  key  word. 

♦  An  all-in-one  resource  for  reaching 
public  affiurs  professionals  is  the  Public 
Affairs  Web  (http://www.publicafiairs- 
web.com/),  with  links  to  14  categories 
of  spokespersons  from  government, 
unions,  nonprofits,  the  media,  education, 
and  politicians. 

♦  Recently,  Counsel  Connect,  an 
online  service  for  attorneys,  launched 
Counsel  Quote  (http://www.counsel. 
com/counselquote/),  where  reporters 
can  post  questions  and  get  feedback 
regarding  Supreme  Court  decisions  or 
pending  legislation. 

♦  Another  source  of  experts  is 
Tradeshow  Central  (http://www.tscen- 
tral.com/),  a  global  database  of  more 
than  8,800  trade  shows  that  provides 
leads  to  sources  in  a  wide  v'ariety  of 
fields. 

♦  Web  sites  for  corporate  news 
include  PRESSline  (http://www.pressline. 
com/),  which  offers  more  than  20,000 
press  releases.There’s  a  handy  FAQ  (fre¬ 
quently  asked  questions)  telling 
reporters  on  when  releases  can  be 
retrieved  and  how  to  run  key  word 
searches. 


♦  Company  News  on  Call 
(http://www.pmewswire.com/)  pro¬ 
vides  news  releases  from  participating 
PR  Newswire  members.  Here,  you  get 
the  full  text  of  news  releases  moments 
after  they  are  transmitted  by  PR 
Newswire.  In  addition,  items  are  listed 
by  industry:  automotive,  entertainment, 
health  care,  technology  and  govern¬ 
ment. 

♦  Corporate  Financials  Online  offers 
releases  from  more  than  80  companies, 
all  customers  of  Corporate  Financials 
Online  who  first  distribute  releases  on 
the  financial  news  wires  and  in  other 
media. 

In  addition,  there  are  also  links  to 
publicly  traded  companies  (http://www. 

cfonews.com/)- 

♦  Project  Vote  Smart  (http://www. 
vote-smart.org/),  a  nonpartisan  political 
research  group  in  Corvallis,  Ore.,  pro¬ 
vides  unbiased  political  research.You’ll 
find  updated  congressional  voting 
records;  presidential,  congressional  and 
gubernatorial  campaign  information; 
and  links  to  other  key  directories  of 
political  information. 

♦  If  you’re  looking  for  an  all-in-one 
database  site,  then  tap  into  Internet 
Sleuth  (http://www.intbc.com/sleuth/), 
a  compilation  of  more  than  900  databas¬ 
es  encompassing  high-tech  firms,  news 
groups,  the  food  and  beverage  industry, 
aviation  and  reference  material. 


Europe  Online 
Is  History 

Europe  onune  has  puUed  the  plug 
on  its  online  service,  and  chances  are 
good  no  one  else  will  create  a  pan- 
European  online  computer  network. 

CompuServe  and  America  Online 
have  operated  for  years,  but  no  compa¬ 
rable  European  service  has  emerged 
from  the  recent  wave  of  Internet  hyste¬ 
ria. 

Europeans  are  migrating  slower  to  the 
Internet  than  Americans,  and  industry 
analysts  say  it  may  be  too  late  for  anyone 
to  realize  Europe  Online’s  vision  of  a 
multilingual  online  service  by  and  for 
Europeans. 

With  about  25,000  subscribers, 
Europe  Online  had  national  services  in 
Luxembourg,  Britain  and  Germany,  as 
well  as  an  international  service  in 
English,  which  included  news,  weather, 
travel,  sports  and  entertainment. 
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Top 

20  Daily  Newspapers 

Ad  Inches  in 

Selected  National  Categories* 

Jan.-Mar.  1996  -  Full  Run  ROP,  excluding  preprints 

Auto  Dealer 

Factory 

Computers  & 

CrsdH 

Food& 

Hotels  ft 

Motion 

Travel  ft 

Utilities  ft 

NEWSPAPER 

TOTAL 

Airlines 

Associations 

Automotive 

Banks 

Software 

Cards 

Household 

Resofts  Insurance 

Investments 

Pictures 

Tourism 

Comms 

1  New  Yori(  nmes 

104,708 

5,532 

1,657 

3,288 

11,509 

2,720 

1,480 

489 

3,091 

2,793 

8,182 

46,655 

1,766 

15,546 

2  Los  Angeles  Times 

128,339 

4,615 

17,381 

3,799 

6,461 

1.476 

1,575 

1,469 

2,823 

3,410 

1,208 

72,786 

1,805 

9,531 

3  Washington  Post 

4  New  York  Daily 

59,137 

4,016 

9,481 

3,506 

12,748 

1,626 

1,214 

136 

1,452 

1,402 

1,342 

11,682 

1,239 

9,293 

News 

40,459 

1,917 

987 

2,548 

6,414 

96 

252 

38 

1,455 

696 

168 

15,428 

1,096 

9,364 

3  Chicago  Tribune 

56,809 

4,689 

7,646 

8,057 

6,115 

3,299 

378 

1,514 

3,229 

599 

1,013 

12,209 

1,473 

6,588 

6  Newsday 

49,749 

1,178 

1,694 

3,112 

17,040 

252 

356 

234 

3,044 

420 

12,647 

503 

9,269 

7  Houston  Chronicle 

36,593 

3,117 

3,400 

3,993 

2,386 

900 

14 

223 

382 

1,270 

654 

10,404 

134 

9,716 

8  Chic^^  Sun  Times 

9  Dallas  Morning 

33,504 

2,187 

2,511 

5,593 

4,498 

400 

795 

384 

11,931 

836 

4,369 

News 

46,723 

2,503 

5,250 

2,994 

6,100 

1,898 

1,372 

350 

3,922 

1,076 

1,277 

10,254 

684 

9,043 

10  San  Francisco 

Chronicle 

44,346 

2,624 

4,896 

2,068 

4,800 

2,648 

701 

535 

2,390 

1,337 

1,670 

14,374 

1,414 

4,889 

1 1  Boston  Globe 

12  Philadelphia 

57,984 

2,761 

3,531 

3,385 

8,256 

2,333 

1,470 

556 

6,958 

832 

3,573 

13,217 

2,042 

9,070 

Inquirer 

41,068 

1,573 

1,437 

4,109 

12,472 

1,038 

378 

413 

1,565 

1,524 

978 

11,533 

521 

3,527 

13  Newark  Star  Ledger 

50,710 

2,874 

5,306 

5,061 

11,019 

303 

1,236 

2,472 

1,029 

8,217 

768 

12,425 

14  New  York  Post 

13  Phoenix  Arizona 

37,047 

770 

788 

2,368 

3,138 

140 

42 

1,553 

1,546 

335 

11,349 

7,167 

7,851 

Republic 

16  Cleveland  Plain 

37,489 

3,053 

7,880 

1,370 

2,559 

507 

873 

838 

5,620 

776 

8,160 

883 

4,970 

Dealer 

26,487 

1,129 

3,884 

2,666 

6,362 

252 

303 

495 

897 

483 

7,342 

160 

2,514 

17  Minne^tolis  Star 

Tribune 

34,229 

1,851 

4,183 

1,250 

3,372 

3,579 

10 

1,153 

1,324 

284 

2,570 

9,402 

469 

4,782 

18  Miami  Herald 

19  San  Diego  Union- 

32,607 

2,340 

4,295 

3,022 

4,606 

326 

947 

483 

133 

1,034 

1,461 

8,506 

1,073 

4,381 

Tribune 

48,973 

1,164 

10,408 

2,557 

3,620 

241 

387 

434 

1,535 

4,438 

1,061 

9,944 

1,082 

12,102 

20  St  Petersburg  Hmes 

25,044 

1,527 

5,180 

1,561 

5,141 

258 

240 

279 

278 

976 

4,255 

1,180 

4,169 

Top  20  Sunday  Newspapers 

Ad  Inches  in  Selected  National  Categories* 

Jan.-Mar.  1996  -  Full  Run  ROP,  excluding  preprints 

Auto  Dealer 

Factory 

Computers  & 

Credit 

Food& 

Hotels  ft 

Motion 

Travel  ft 

Utilities  ft 

NEWSPAPER 

TOTAL 

Airlines 

Associations 

Automotive 

1  Banks 

Software 

Cards 

Household 

Resorts 

Insurance 

investments 

Pictures 

Tourism 

Comms 

1  New  York  Times 

97,829 

6,389 

8.676 

4,734 

5,849 

593 

1,301 

955 

15,548 

877 

6,376 

19,400 

22,773 

4,358 

2  Los  Angeles  Times 

62,147 

3,342 

5,315 

1,920 

2,600 

432 

412 

460 

11,819 

491 

625 

19,804 

11,127 

3,800 

3  Washington  IH>st 

27,339 

1,483 

445 

1,246 

3,577 

433 

226 

183 

3,977 

48 

1,300 

3,827 

7,446 

3,148 

4  Chicago  Tribune 

3  New  York  Daily 

43,363 

4,623 

3,732 

2,996 

448 

364 

122 

185 

7,374 

568 

3,579 

12,757 

6,615 

News 

18,426 

575 

63 

1,260 

738 

4,006 

84 

4,661 

3,998 

3,041 

6  Philadelphia 

Inquirer 

7  Dallas  Morning 

37,947 

1,628 

1,363 

2,816 

8,052 

430 

64 

242 

5,768 

977 

411 

3,388 

9,683 

3,125 

News 

30,166 

2,440 

757 

379 

5,430 

344 

74 

3,475 

577 

378 

3,263 

8,414 

4,635 

8  Boston  Globe 

51,456 

2,861 

2,772 

2,229 

7,598 

427 

190 

207 

9,504 

240 

1,111 

3,578 

15,094 

5,645 

9  Houston  Chronicle 

10  Atlanta  Journal  & 

23,536 

2,436 

367 

1,591 

3,570 

244 

65 

1,581 

16 

95 

2,813 

7,296 

3,462 

Constitution 

28,914 

2,402 

1,651 

1,276 

2,859 

256 

245 

128 

2,497 

416 

172 

3,188 

10,825 

2,999 

1 1  Minneapolis  Star 

Tribune 

25,422 

739 

1,561 

945 

2,449 

560 

136 

350 

3,455 

467 

2,673 

9,405 

2,682 

12  San  Francisco  Exam 

&  Chronicle 

32,581 

2,268 

1,313 

944 

1,297 

704 

95 

489 

9,309 

479 

945 

3,778 

7,918 

3,042 

13  Newsday 

23,637 

933 

804 

1,008 

4,315 

4,367 

228 

3,830 

6,805 

1,347 

14  Newark  Star  Ledger 
13  Phoenix  Arizona 

40,067 

2,507 

1,831 

1,597 

10,333 

201 

7,393 

624 

632 

2,198 

11,215 

1,536 

Republic 

16  St  Louis  Post 

26,514 

1,617 

1,303 

258 

2,444 

174 

194 

5,006 

3,759 

564 

2,224 

6,397 

2,574 

Dispatch 

15,601 

1,431 

1,851 

1,381 

1,123 

112 

no 

551 

380 

464 

2,148 

4,255 

1,795 

17  Cleveland  Plain 

Dealer 

25,174 

853 

1,217 

1,034 

3.869 

45 

1,188 

1,392 

298 

2,394 

8,259 

4,625 

18  Seattle  Tmes/Post- 

Intelligencer 

24,305 

1,424 

583 

281 

1,290 

445 

86 

255 

2,448 

23 

447 

2,895 

12,050 

2,078 

19  Miami  Herald 

19,683 

2,354 

2,594 

135 

2,299 

112 

37 

33 

1,413 

139 

94 

2,613 

6,908 

952 

20  Baltimore  Sun 

18,369 

1,797 

1,953 

515 

2,472 

307 

145 

1,058 

127 

770 

2,169 

4,893 

2,163 

’Newspapers  are  listed  by  circulation  based  on  Audit  Bureau  FAS-FAX  report  for  the  period  ending  March  31 

,  1996;  Detroit  newspapers  did  not  file  a  report  due  to  the  strike. 

Ad  data  provided  by  Competitive  Media  Reporting. 
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Top  20  Daily  Newspapers 

Ad  Inches  in  Selected  Retail  Categories* 

Jan. -Mar.  1996  -  Full  Run  ROP,  excluding  preprints 

Apparel  S 

Auto  Supply/ 

Books  & 

Building 

Computer 

Consumer 

Department 

Discount 

Drug 

Food 

Furniture  & 

Jewelry 

Office  Supply 

Sports  & 

NEWSPAPER 

TOTAL 

Accessories 

Repair 

Stationery 

Materials 

Stores 

Electronics 

Stores 

Stores 

Stores 

Stores 

Accessories 

Stores 

Sioras 

Toys 

t  New  York  limes 

78,220 

10,334 

94 

2,412 

511 

9,276 

7,043 

22,972 

800 

284 

735 

16,301 

3,882 

1,964 

1,612 

2  Los  Angeles  Times 

167,247 

3,946 

6,330 

1,097 

1,180 

5,326 

28,260 

66,866 

3,661 

192 

19,676 

12,275 

657 

4,442 

13,339 

3  Washington  Post 

4  New  York  Daily 

138,236 

6,620 

2,396 

1,565 

2,474 

6,958 

10,738 

39,076 

4,514 

1,151 

20,178 

34,914 

955 

2,409 

4,288 

News 

77,939 

5,941 

3,312 

62 

2,969 

28 

19,670 

19,554 

578 

4,396 

17,117 

553 

2,620 

1,139 

9  Chicago  Tribune 

92,503 

7,874 

857 

723 

2,378 

3,748 

8,514 

32,616 

2,317 

1,290 

4.162 

19,424 

850 

2,850 

4,900 

6  Newsday 

84,653 

4,285 

1,533 

410 

3,182 

2,005 

23,660 

23,733 

2,111 

98 

1,274 

15,789 

124 

3,453 

2,9% 

7  Houston  Chronicle 

142,419 

10,164 

2,046 

1,275 

3,687 

4,566 

10,924 

59,308 

3,796 

145 

2,919 

32,858 

898 

1,783 

8,050 

8  Chic^  Sun  Times 

9  Dallas  Morning 

47,455 

4,801 

2,746 

959 

4,307 

308 

6,698 

10,465 

1,974 

994 

3,257 

7,519 

406 

1,096 

1,925 

News 

189,955 

14,689 

1,159 

1,185 

5,176 

5,642 

12,144 

68,223 

3,676 

8 

20,070 

38,238 

1,378 

3,893 

14,474 

10  San  Francisc'o 

Chronicle 

61,400 

2,074 

2,399 

686 

529 

1,790 

6,112 

31,244 

3,466 

201 

542 

8,109 

429 

1,107 

2,712 

1 1  Boston  Globe 

12  Philadelphia 

87,441 

5,373 

1,020 

1,334 

1,533 

3,577 

6,548 

41,391 

7,001 

895 

2,373 

10,623 

719 

1,797 

3,257 

Inquirer 

105,529 

4,246 

1,141 

141 

1,477 

4,291 

5,393 

53,945 

2,017 

1,386 

4,141 

22,708 

546 

1,766 

2,331 

13  Newark  Star  Ledger 

125,372 

9,644 

1,888 

756 

2,814 

3,349 

37,748 

22,940 

3,496 

1,000 

4,658 

29,824 

990 

3,633 

2,632 

14  New  York  Post 

19  Phoenix  Arizona 

32,523 

3,003 

582 

60 

403 

1,765 

16,962 

1,003 

21 

448 

46 

6,174 

309 

745 

1,002 

Republic 

16  Cleveland  Plain 

123,742 

3,208 

3,326 

129 

3,250 

2,390 

10,695 

36,626 

3,399 

2,228 

6,992 

41,362 

1,294 

2,519 

6,324 

Dealer 

79,390 

2,976 

573 

134 

2,907 

1,053 

8,246 

24,431 

4,396 

873 

12,672 

16,250 

422 

1,900 

2,557 

17  Minneapolis  Star 

Tribune 

77,212 

4,013 

1.286 

1,031 

2,708 

3,701 

11,422 

18,414 

5,344 

242 

418 

21,086 

451 

2,678 

4,418 

18  Miami  Herald 

19  San  Diego  Union- 

89,774 

2,195 

2,162 

647 

2,893 

2,638 

15,568 

28,635 

2,319 

241 

1,287 

25,742 

1,036 

2,587 

1,824 

Tribune 

147,878 

3,142 

4,258 

1,224 

3,527 

7,808 

27,580 

36,077 

3,008 

636 

19,470 

23,462 

746 

2,667 

14,273 

20  St  Petersburg  Times 

83,845 

2,290 

2,580 

360 

1,329 

598 

8,419 

26,726 

15,240 

15 

601 

18,188 

1,212 

2,244 

4,043 

Top  20  Sunday  Newspapers 

Ad  Inches  in  Selected  Retail  Categories* 

Jan.-Mar.  1996  - 

Full  Run  ROP,  excluding  preprints 

Apparel  & 

Auto  Supply/  Books  & 

Building 

Comptrter 

Consumer 

Department 

Discount 

Drug 

Food 

Furniture  & 

Jewelry 

Office  Supply 

Sports  ft 

NEWSPAPER 

TOTAL 

Accessories 

Repair 

Stationery 

Materials 

Stores 

Electronics 

Stores 

Stores 

Stores 

Stores 

Accessories 

Stores 

Suns 

Toys 

1  New  York  Tunes 

134,057 

9,444 

21 

26 

1,626 

4,581 

25,869 

268 

129 

7,781 

1,579 

821 

537 

2  Los  Angeles  Times 

98,913 

3,863 

5,063 

1,367 

185 

288 

3,905 

19,855 

462 

752 

5,629 

3,157 

386 

1,350 

1,710 

3  Washington  Post 

90,413 

2,705 

4,978 

918 

674 

39 

170 

10,293 

725 

128 

10,315 

6,761 

688 

1,107 

484 

4  Chicago  Tribune 

9  New  York  Daily 

152,284 

5  694 

2,562 

2,064 

523 

1,025 

203 

15,115 

1,001 

886 

90 

6,959 

379 

1,909 

723 

News 

187,246 

1,731 

1,069 

263 

84 

8,094 

3,%1 

404 

8,337 

9,927 

11 

560 

168 

6  Philadelphia 
Inquirer 

7  Dallas  Morning 

142,180 

1,799 

3,361 

283 

1,052 

684 

12,680 

16,090 

648 

127 

10,176 

15,800 

209 

1,187 

663 

News 

176,261 

2,714 

3,782 

489 

628 

1,640 

22,480 

25,626 

651 

19,099 

4,503 

410 

2,137 

2,346 

8  Boston  Globe 

134,189 

3,165 

1,486 

171 

2,562 

1,194 

1,474 

18,904 

1,336 

1,240 

209 

15,656 

588 

1,629 

1,475 

9  Houston  Chronicle 
10  Atlanta  Journal  & 

110,640 

3,868 

3,175 

1,271 

152 

1,071 

1,853 

25,318 

1,165 

2,750 

10,098 

165 

1,580 

2,854 

Constitution 

94,083 

2.528 

4,793 

160 

313 

692 

2,650 

16,083 

5,665 

849 

3,521 

5,370 

505 

1,197 

1,164 

1 1  Minneapolis  Star 

Tribune 

82,191 

663 

1,400 

106 

428 

72 

703 

6,756 

1,881 

891 

13,281 

4,209 

205 

1,581 

1,226 

12  San  Francisco  Exam 

&  Chronicle 

434,430 

1,798 

1,436 

1,014 

74 

447 

1,611 

14,818 

658 

15 

185 

5,164 

389 

488 

692 

13  Newsday 

96,940 

1,419 

375 

32 

673 

3,023 

5,342 

1,503 

304 

7,844 

84 

1,738 

367 

14  Newark  Star  Ledger 
19  Phoenix  Arizona 

130,678 

4,966 

3,146 

105 

1,477 

1,914 

4,437 

7,893 

2,413 

926 

16,500 

11,224 

282 

2,680 

1,059 

Republic 

16  St  Louis  Post 

61,750 

284 

3,415 

1,501 

1,050 

613 

12,186 

1,515 

1,307 

2,135 

3,486 

763 

1,153 

1,467 

Dispatch 

17  Cleveland  Plain 

56,806 

316 

2,101 

50 

1,365 

36 

2 

14,062 

957 

2,094 

4,788 

16 

2,347 

269 

Dealer 

52,878 

672 

2,008 

219 

3,103 

97 

1,604 

9,139 

1,020 

276 

3,118 

2,429 

44 

1,798 

912 

18  Seattle  Tmes/Post- 

Intelligencer 

53,588 

645 

2,910 

909 

554 

1,091 

3,620 

9,506 

1,019 

666 

471 

3,285 

172 

1,417 

529 

19  Miami  Herald 

77,808 

406 

2,453 

65 

250 

19 

10,186 

11,089 

1,187 

159 

1,273 

8,630 

842 

2,115 

230 

20  Baltimore  Sun 

95,138 

399 

5,927 

209 

616 

20 

13,414 

6,673 

790 

137 

13,010 

5,227 

152 

628 

367 

^Newspapers  are  listed  by  circulation  based  on  Audit  Bureau  FAS-FAX  report  for  the  period  ending  March  31, 1996;  Detroit  newspapers  did  not  file  a  report  due  to  the  strike. 

Ad  data  provided  by  Competitive  Media  Reporting. 
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Al)  DATA 


MKASllRKD  IN  INC'HKS 


July  1996  Advertising  Data 
Supplied  By  Newspapers 


1996  1995 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 


ALBANY.  N.Y. 


Times  Union-a/d 


ROP  Local . 

17,686 

22,931 

Preprint  Local . 

33,443 

32,640 

ROP  National . 

4,287 

4,829 

Classitied . 

33,146 

32,003 

Total . 

88,562 

92,403 

Times  Union-S 

ROP  Local . 

11,149 

12.001 

Preprint  Local . 

70,240 

48,888 

ROP  National . 

1,757 

1,388 

Preprint  Nationat . 

10,760 

9.100 

Ctassified . 

15,874 

14.852 

Total . 

.  109,780 

86,729 

GRAND  TOTAL.. 

.  198.342 

179,132 

YEAR  TO  DATE.. 

.  1,604,376 

1,579,685 

ALBANY,  ORE. 

Democrat-Herald-e 

ROP  Local . 

16,612 

17,906 

ROP  National . 

160 

30 

Classified . 

23,277 

23.615 

GRAND  TOTAL.. 

,.  40,049 

41,551 

YEAR  TO  DATE.. 

,.  316,460 

333,928 

ALBUQUERQUE,  N.M. 

Journal-m 

ROP  Local . 

...  37,799 

39,903 

Preprint  Local . 

6,450 

23,026 

3,870 

15.867 

ROP  National . 

1,242 

886 

Oisplay  Classified . 

18,257 

23,137 

In-Column  Classitied ... 

...  30,457 

26,099 

Total . 

..  94,205 

23,026 

93,895 

15,867 

Tribune-e 

ROP  Local . 

25,926 

27,256 

Preprint  Local . 

5,934 

17,802 

3,870 

13,158 

ROP  National . 

852 

880 

Display  Classified . 

18,257 

18,536 

In-Column  Classitied ... 

30,457 

26,099 

Total . 

81,426 

17,802 

76,641 

13,158 

Joumal-S 

ROP  Local . 

10,239 

10,869 

Preprint  Local . 

32,379 

28.638 

8,256 

57.211 

ROP  National . 

506 

985 

Preprint  National . 

11,352 

129 

13,545 

Display  Classified . 

13,481 

15,601 

In-Column  Classified ... 

13,924 

14,726 

Total . 

...  81,881 

28,767 

63,982 

57,211 

GRAND  TOTAL. 

...  257,512 

69,595 

234,518 

86,236 

YEAR  TO  DATE 

...  1,695,221 

523,675  1,638,464 

623,318 

CASA  GRANDE,  ARiZ. 


Dispatch-e 


ROP  Local . 

18,263 

14,979 

ROP  National . 

408 

869 

Display  Classified . 

3.153 

2,114 

In-Column  Classitied . 

8,131 

6,974 

GRAND  TDTAL... 

29,955 

24,936 

YEAR  TD  DATE... 

150,365 

168,206 

CHAMPAIGN,  ILL. 

News  Gazette-eS 

ROP  Local . 

28,295 

1,272 

33,116 

Preprint  Local . 

77,787 

34,314 

91,203 

1  ROP  National . 

1,124 

1,180 

*Indicates  newspapers  reporting  figures  in  lines. 


1996  1995 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 


Preprint  National .  12,384  13,674 

Classitieo .  38,031  50  37,312  1,308 


GRAND  TOTAL...  157,621  35,636  176,485  42,283 

YEAR  TO  DATE...  1,247,514  294,226  1,337,123  292,733 


CONWAY,  ARK. 

Log  Cabin  Democrat-eS 


ROP  Local . 

24,587 

23,977 

Preprint  Local . 

17,719 

15,847 

ROP  National . 

33 

Preprint  National . 

544 

Classitied . 

11,472 

11,755 

GRAND  TDTAL... 

54,355 

51,579 

YEAR  TD  DATE.. 

384,701 

384,228 

DURHAM,  N.C. 


Herald-Sun-m 


ROP  Local . 

26,339 

24,796 

ROP  National . 

996 

593 

Classified . 

18,439 

20,711 

Total . 

45,774 

46,100 

Herald-Sun-S 

ROP  Local . 

9,372 

11,405 

ROP  National . 

378 

520 

Classified . 

7,526 

9,458 

Total . 

17,276 

21,383 

GRAND  TDTAL... 

63,050 

67,483 

YEAR  TO  DATE... 

482,701 

489,623 

ERIE,  PA. 


Times-e 

ROP  Local . 

18,335 

19,629 

Preprint  Local . 

25,793 

24,260 

ROP  National 

1023 

802 

Preprint  National . . 

378 

466 

Classitied . 

34,237 

39,051 

Total . 

79,766 

84,208 

Times-S 

ROP  Local . 

6,681 

9,534 

Preprint  Local . 

63,430 

81,565 

ROP  National 

452 

629 

Preprint  National . 

6,446 

7,641 

Classified . 

17,188 

22,167 

Total . 

.  94,197 

121,536 

GRAND  TOTAL.. 

.  173,963 

205,744 

YEAR  TO  DATE.. 

.  1,353,665 

1,357,168 

FORT  LAUDERDALE,  FLA. 

Sun-Sentinel-mS 


ROP  Local . 

.  106,331 

169,692 

115,176 

177,782 

Preprint  Local . 

25,470 

66,400 

25,810 

75,911 

ROP  National . 

19,120 

6,807 

18,814 

7,453 

Preprint  National . 

16,338 

150 

14,798 

1,824 

Classified . 

206,374 

83,596 

211,464 

69,012 

GRAND  TOTAL.. 

.  373,633 

326,645 

386,062 

331,982 

YEAR  TO  DATE.. 

.  2,640,432  2,249,764  2,714,848  2,192,769 

FORT  WAYNE,  IND. 

Journal  Gazette-m 


ROP  Local . 

,...  21,654 

3.364 

26,925 

3,957 

Preprint  Local . 

10,520 

66,552 

21,245 

48,924 

ROP  National . 

804 

1,051 

84 

Preprint  Natonal . 

956 

Classified . 

....  51,527 

777 

47,959 

1,851 

Total . 

...  84,505 

70,693 

97,180 

55,772 

1996  1995 


FULL 

RUN 

PART 

RUN 

FULL 

RUN 

PART 

RUN 

News  Sentinel-e 

ROP  Local . 

21,631 

3,364 

26,891 

3,957 

Preprint  Local . 

10,520 

61,493 

21,245 

48,974 

ROP  National . 

899 

1,175 

84 

Preprint  National . 

956 

Classified... 

51,180 

777 

47,553 

1,851 

Total . 

84,230 

65,634 

96,864 

55,822 

Journal  Gazette-S 

ROP  Local . 

8,875 

2,281 

10.621 

2,751 

Preprint  Local . 

22.144 

59,235 

21,679 

50,699 

ROP  National . 

826 

14 

831 

Preprint  National . 

10,512 

9,008 

294 

Classified... 

29,015 

346 

26,010 

704 

Total . 

71,372 

61,876 

68,149 

54,448 

GRAND  TOTAL... 

240,107 

198,203 

262,193 

166,042 

YEAR  TO  DATE... 

1,558,636  1,290.187  1,740,331  1,174,665 

FREDERICK,  MD. 

Post  &  News-m/e 

ROP  Local . 

34,929 

36,133 

Preprint  Local . 

72,636 

87,722 

ROP  National . 

199 

545 

Classified.. 

38,132 

42,503 

GRAND  TOTAL.. 

145,896 

166,903 

YEAR  TO  DATE.. 

1,099,392 

1,270,264 

GREENSBURG,  PA. 

Tribune-Review-m 

ROP  Local . 

22,564 

18,730 

Preprint  Local . 

19,059 

5,711 

18,609 

6,879 

ROP  National . 

223 

203 

Display  Classitied . 

16,821 

15,246 

In-Column  Classitied .... 

37,671 

30,914 

Total . 

96,338 

5,711 

83,702 

6,879 

Tribune-Review-S 

ROP  Local . 

19,784 

24,991 

Preprint  Local . 

36,670 

16,898 

36,801 

22,619 

ROP  National . 

188 

763 

Preprint  National . 

9,358 

129 

10,140 

130 

Display  Classitied . 

18,487 

23,183 

In-Column  Classitied .... 

16,397 

17,060 

Total . 

100,884 

17,027 

112,938 

22,749 

GRAND  TOTAL.. 

197,222 

22,738 

196,640 

29,628 

YEAR  TO  DATE. 

1,401,887 

244,591  1,458,556 

169,539 

JACKSDNVILLE,  FLA. 

Florida  Times-Union-mS 

ROP  Local . 

45,776 

30,760 

56,531 

30,143 

Preprint  Local . 

82,560 

107,844 

ROP  National . 

8,634 

7,730 

Preprint  National . 

15,738 

15,609 

Classitied 

89.936 

89,169 

GRAND  TOTAL. 

.  242,644 

30,760 

276,883 

30,143 

YEAR  TO  DATE. 

.  1,936,182 

225,260  1,992,456 

223,685 

LDUISVILLE,  KY. 

Courier-Journal-a/d 

ROP  Local . 

38,176 

10,068 

36,524 

14,212 

Preprint  Local . 

32,654 

38,900 

ROP  National . 

667 

17 

804 

17 

Preprint  National . 

194 

Classitied . 

52,937 

24,024 

39,284 

17,428 

Total . 

..  91,780 

66,763 

76,612 

70,751 

Courier-Journal-S 

ROP  Local . 

14,466 

135 

21,422 

194 

Preprint  Local . 

46,077 

68.065 

ROP  National . 

397 

939 
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ISSUES 


Good  use  of  color  is  making  news¬ 
papers  livelier  and  more  readable: 
Color  that  tells,  in  news  and  feature  sto¬ 
ries;  color  that  sells,  in  advertisements. 
The  newest  technology  is  making  it 
easier,  faster  and  cheaper  to  produce 
quality  color.  But  it's  by  no  means  sim¬ 
ple.  This  special  section  covers  the  tech¬ 
nology,  the  equipment,  the  supplies  ... 
the  state  of  the  art  of  color  in  newspa¬ 
pers. 


■View  technology  is  not  only  altering 
l\inewspaper  advertising  products 
and  services,  but  also  the  way  advertis¬ 
ing  sales  departments  do  their  jobs. 
The  end  result;  a  sales  force  that  has 
never  been  better  equipped  to  tailor 
presentations  and  propose  effective 
advertising  programs  for  their  clients; 
advertisers  who  rely  on  newspapers  to 
help  them  reach  sales  goals  efficiently 
through  targeted  vehicles,  TMC  prod¬ 
ucts  and  other  more  creative  options. 
Learn  what's  helping  ad  linage  at  news¬ 
papers  today. 


Color  in 

NEWSPAPERS 

September  28 


Advertising 

EPTS& 
SYSTEMS 

October  12 


...all  part  of  your  regular  Editor  &  Publisher  subscription. 

Tbke  advantage  of  the  targeted  readership  and  long  shelf  life  of  special  issues  and  directories. 
Supplement  your  regular  E&P  schedule;  reserve  space  today! 

•  Color  in  New^sapers  •  Advertising  Concepts  &  Systems 

Space  DeEkfl^T^^^tcnbcr  12  Space  Deadline:  September  26 

Material  WWhtTerseptember  16  Material  Deadline:  September  30 

Call  E&P  Vice  President  of  Advertising  Mike  Dardano  at  (212)  675-4380  ext.  155  or  your  local  E&P  representative. 
Ad  Rates 

Full  Page  . $3,620  1/3  Page . $1,525  m'  '<■  m  0 

2/3  Page . $2,825  1/4  Page . $1,265  lU 

1/2  Page . $2,135  ...or  your  E&P  contract  rate  applies.  P 

Color  Rates  PUBiL/ISHER 

Spot  color,  per  color,  per  page,  extra  $575  the  f«>iirth  e.state 

Facing  page,  same  color,  extra  $400 

Four-color  process  space  and  color  charge:  Sales  Offices 

One  page,  $4,920;  Two-page  spread,  $9,090  New  York  (212)  675-4380  •  New  York  Fax  (212)  929-1259 

(based  on  one-time  space  rate)  Chicago  (312)  641-(X)41  •  San  Francisco  (510)  888-9640 


AD  DATA 


1996 

FULL  PART 

RUN  RUN 

1995 

FULL  PART 
RUN  RUN 

Preprint  National . 

7,795 

9,489 

Classified . 

19,244 

22,301 

Total . 

34,107 

54,007 

44,662 

77,748 

GRAND  TOTAL... 

125,887 

120,770 

121,274 

148,499 

YEAR  TO  DATE... 

873,827  ■ 

1,063,017 

794,254  1 

,127,120 

MANCHESTER,  N 

.H. 

Union  Leader-m 

ROP  Local . 

28,293 

28,196 

ROP  National . 

612 

1,386 

Classified . 

32,975 

30,129 

Total . 

61,880 

59,711 

N.H.  Sunday  News-S 

ROP  Local . 

11,946 

16,707 

ROP  National . 

580 

260 

Classitied 

20,191 

22,700 

Total . 

32,717 

39,667 

GRAND  TOTAL... 

94,597 

99,378 

YEAR  TO  DATE... 

711,414 

719,356 

MEDICINE  HAT,  ALBERTA 


News-e* 


ROP  Local . 

404,435 

490,615 

ROPNalional . 

71,026 

44,389 

Classified . 

238,495 

241,645 

GRAND  TOTAL... 

713,956 

776,649 

YEAR  TO  DATE... 

N/A 

NASHVILLE,  TENN. 

Tennessean-m 


ROP  Local 

37,955 

34,638 

Preprint  Local . 

16,099 

11,766 

ROPNalional . 

3,075 

2,254 

Preprint  National . 

20 

208 

Classified . . 

56,902 

43,489 

Total . 

114,051 

92,355 

Banner-e 

ROP  Local . 

34,072 

30.532 

Preprint  Local . 

15,874 

11,760 

ROPNalional . 

3,043 

2,255 

Preprint  National . 

20 

208 

Classified . 

43,551 

32,781 

Total . . 

96,560 

77,536 

Tennessean-S 

ROP  Local . 

18,440 

19,137 

Preprint  Local . 

41.598 

37,408 

ROP  National . 

1,364 

1,591 

Preprint  National . 

11,008 

12,195 

Classitied . 

30,765 

24,164 

Total . 

103,175 

94,495 

GRAND  TOTAL.. 

313,786 

264,386 

YEAR  TO  DATE.. 

1,985,092 

2,016,617 

NORTH  BAY,  ONTARIO 

Nugget-m 


ROP  Local . 

22,081 

13,200 

Preprint  Local . 

42,879 

33,956 

ROP  National . 

4,659 

2,056 

Preprint  National . 

1,344 

832 

Classified . 

24  088 

15,670 

GRAND  TOTAL... 

95,051 

65,714 

YEAR  TO  DATE... 

736,541 

598,764 

NORTHAMPTON,  MASS. 


Daily  Hampshire  Gazette-e 


ROP  Local . 

30,558 

28,392 

Preprint  Local . 

12,900 

27,477 

21,285 

35,733 

ROP  National . 

64 

121 

Preprint  National . 

258 

Classified . 

14,684 

13,784 

GRAND  TOTAL... 

58,464 

27,477 

63,582 

35,733 

YEAR  TO  DATE... 

491,521 

217,881 

563,498 

195,693 

♦Indicates  newspapers  reporting  figures  in  lines. 


1996  1995 


FULL 

RUN 

PART 

RUN 

FULL 

RUN 

PART 

RUN 

PORTLAND, 

,  MAINE 

Press  Herald-m 

ROP  Local . 

24,377 

2,569 

28,441 

2,425 

Preprint  Local . 

16,724 

11,068 

ROP  National . 

354 

919 

Preprint  National . 

338 

216 

Classified . 

18,205 

15,450 

Total . 

59,998 

2,569 

56,094 

2,425 

Telegram-S 

ROP  Local . 

20,517 

19,936 

Preprint  Local . 

37,155 

43,927 

ROP  National . 

391 

279 

Preprint  National . 

3,779 

3,391 

Classified . 

20,083 

26,258 

Total . 

81,925 

93,791 

GRAND  TOTAL... 

141,923 

2,569 

149,885 

2,425 

YEAR  TO  DATE... 

934,360 

15,854 

983,321 

16,345 

READING,  PA. 

Times  &  Eagle-m/e 

ROP  Local . 

32,730 

25,077 

Preprint  Local . 

25,170 

12,740 

ROP  National . 

1,027 

720 

Classified . 

37,796 

32,345 

Total . 

96,723 

70,882 

Eagle-S 

ROP  Local . 

18,889 

21,148 

Preprint  Local . 

5,645 

47,255 

10,325 

46,450 

ROPNalional . 

6,899 

8,620 

Preprint  National . 

6,480 

8,280 

Classified . 

22,353 

25,725 

Total . 

60,266 

47,255 

74,098 

46,450 

GRAND  TOTAL... 

156,989 

47,255 

144,980 

46,450 

YEAR  TO  DATE... 

1,275,578 

154,245  1  330,309 

152,415 

RENO, 

NEV. 

Gazette-Journal-m 

ROP  Local . 

74,073 

78,715 

Preprint  Local . 

120,420 

117,372 

ROPNalional . 

1,437 

1,201 

Preprint  National . 

8,917 

7,600 

Classified . 

76,351 

80,930 

GRAND  TOTAL... 

281,198 

285,818 

YEAR  TO  DATE... 

1,763,619 

1 

,873,140 

RICHMOND.  VA 

Times-Dispatch-m 

ROP  Local . 

37,345 

7,219 

40,341 

6,376 

Preprint  Local . 

14,821 

1,136 

20,598 

1,185 

ROP  National . 

3,833 

3,379 

Preprint  National . 

351 

14 

Classified . 

46,319 

46,009 

Total . 

102,669 

8369 

110,327 

7,561 

Times-Dispatch-S 

ROP  Local . 

17,278 

16,256 

Preprint  Local . 

20,824 

2,869 

21,067 

851 

ROPNalional . 

1,176 

880 

Preprint  National . 

8,820 

8,049 

Classified . 

28.072 

25,901 

Total . 

76,170 

2,869 

72,153 

851 

GRAND  TDTAL.. 

178,839 

11,238 

182,480 

8,412 

YEAR  TD  DATE.. 

1,194,841 

77,583  1,246,345 

74,037 

RIVERSIDE.  CALIF. 

Press-Enterprise-m 

ROP  Local . . 

49,141 

24,253 

56,030 

23  940 

ROPNalional . 

6,945 

737 

6,829 

558 

Classified . 

85,224 

15,793 

108,164 

5,678 

GRAND  TOTAL.. 

..  141,310 

40,783 

171,023 

30,176 

YEAR  TO  DATE. 

,.  1,019,691 

283,899  1,082,416 

201,099 

1996  1995 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 


SAN  BERNARDINO,  CALIF. 


Sun-m 


ROP  Local . 

35,217 

42,424 

Preprint  Local . 

42,354 

58,878 

ROP  National . 

5,930 

5,882 

Preprint  National . 

8,204 

10,921 

Classified..., 

69,188 

66,502 

GRAND  TOTAL.. 

160,893 

184,607 

YEAR  TO  DATE.. 

1,059,024 

,318,211 

SAN  DIEGO.  CALIF. 

Union  Tribune-mS 

ROP  Local . 

122,939 

19.943 

130,113 

22,496 

ROPNalional . 

16,363 

1.800 

15,205 

2,112 

Classitied . 

124,150 

20,721 

125,175 

16,723 

GRAND  TOTAL.. 

263,452 

42,464 

270,493 

41,331 

YEAR  TO  DATE.. 

1,603,495 

270,881 

1,720,919 

245,120 

SAN  FRANCISCO,  CALIF. 


Chronicle-m 


ROP  Local .. 

25198 

8,230 

33,850 

8,246 

Preprint  Local . 

48,092 

36,230 

ROP  National . 

13,885 

766 

12,043 

77 

Preprint  National . 

260 

65 

Classified . 

32,441 

31,468 

Total . 

119,876 

8,996 

113,656 

8,323 

Examiner-e 

ROP  Local . 

23.599 

7,367 

32,945 

7,679 

Preprint  Local . 

48,092 

36,230 

ROP  National . 

13,575 

373 

11,347 

77 

Preprint  National . 

260 

65 

Classified... 

32,200 

31,210 

Total . 

117,726 

7,740 

111,797 

7,756 

Examiner/Chronicle-S 

ROP  Local . 

14,852 

5,568 

18,632 

3,744 

Preprint  Local . 

59,016 

57,320 

ROP  National . 

5,829 

241 

6,793 

176 

Preprint  National . 

11,570 

10,400 

Classified... 

20,029 

19,748 

Total . 

111,296 

5.809 

112,893 

3,920 

GRAND  TOTAL... 

348,898 

22,545 

338,346 

19,999 

YEAR  TO  DATE... 

2,766,036 

149,748 

2,842,974 

167,336 

SPOKANE,  WASH. 

Spokesman-Review-m 


ROP  Lrxal . 

34,523 

34,163 

Preprint  Local . 

4,696 

5,517 

ROP  National . 

2,986 

1,927 

Preprint  National . 

205 

Display  Classified . 

31,113 

31,560 

In-Column  Classified . 

15,414 

16,180 

Total . 

88,937 

89,347 

Spokesman-Review-S 

ROP  Local . 

6,951 

10,646 

Preprint  Local . 

4.009 

5,339 

ROP  National . 

2,697 

2,738 

Preprint  National . 

928 

867 

Display  Classified . 

16,071 

18,702 

In-Column  Ciassineo . 

3,693 

6,184 

Total . 

34,349 

44,476 

GRAND  TOTAL... 

123,286 

133,823 

YEAR  TO  DATE... 

872,598 

943,491 

TACOMA, 

WASH 

News  Tribune-m 

ROP  Local . 

37,493 

4,511 

48,541 

2,700 

Preprint  Local . 

38,116 

21,317 

44,189 

24,774 

ROPNalional . 

3,492 

3 

3,670 

Preprint  National . 

12,305 

22 

13,468 

Display  Classified . 

12,058 

14,753 

in-Column  Classified . 

29,332 

36,034 

GRAND  TOTAL.. 

.  132,796 

25,853 

160,655 

27,474 

YEAR  TO  DATE.. 

.  1,108,117 

175,309  1,229,149 

171,170 

i 


i 
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MKASLRKi)  IN  InCIIKS 


1996 

FULL  PART 

RUN  RUN 

1995 

FULL  PART 

RUN  RUN 

TOLEDO,  OHIO 

Blade-m 

ROP  Local . 

26,955 

6,931 

24,925 

5,432 

Preprint  Local . 

17,066 

17,325 

ROP  National . 

1.496 

45 

1,384 

262 

Preprint  National . 

63 

Classifieri . 

18,026 

854 

17,128 

560 

Total . 

63.606 

7,830 

60,762 

6,254 

Bla4e-S 

ROP  Local . 

13.127 

13,795 

Preprint  Local . 

48,510 

43,722 

ROP  National . 

995 

901 

Preprint  National . 

12,600 

10,395 

Classified . 

13,936 

12.687 

Total . 

89,168 

81,500 

GRAND  TOTAL. 

.  152,774 

7,830 

142,262 

6,254 

YEAR  TO  DATE. 

.  1,219,029 

44,459  1,231,580 

49,019 

TULSA, 

OKLA. 

World-m 

ROP  Local . 

28,259 

7,592 

28,405 

6,307 

Preprint  Local . 

11.992 

18,405 

6,858 

20,672 

ROP  National . 

1,138 

6 

477 

Preprint  National . 

130 

236 

Display  Classified . 

14,285 

15,968 

In-Column  Classified ... 

20,864 

20,725 

Total . 

.  76,668 

26,003 

72,669 

26,979 

World-S 

ROP  Local . 

13,086 

18,011 

Preprint  Local . 

42,695 

48,959 

ROP  National . 

525 

1,269 

Preprint  National . 

7,920 

9,268 

Display  Classified . 

12,966 

16,837 

In-Column  Classified .. 

11,270 

13,152 

Total . 

..  88,462 

107,496 

GRAND  TOTAL 

..  165,130 

26,003 

180,165 

26,979 

YEAR  TO  DATE 

..  1,249,987 

193,200 

,268,635 

207,846 

TWIN  FALLS,  IDAHO 

Times-News-mS 

ROP  Local 

28,649 

30,018 

Preprint  Local . 

91.448 

89,628 

ROP  National . 

52 

64 

Display  Classified . 

27,219 

29,144 

In-Column  Classified .. 

6,276 

5,652 

GRAND  TOTAL 

..  153,644 

154.506 

YEAR  TO  DATE 

..  1,067,710 

1,018,442 

WINSTON-SALEM,  N.C. 

Journal-m 

ROP  Local . 

35,217 

3,895 

38,322 

4.800 

Preprinf  Local . 

4,744 

32,796 

9,130 

30,339 

ROP  National . 

4,628 

2,105 

Preprint  National . 

670 

88 

584 

Classified . 

54.506 

56,399 

84 

Total . 

..  99,095 

37,361 

106,044 

35,807 

Journal-S 

ROP  Local . 

...  13,742 

1,197 

13,881 

1,405 

Preprint  Local . 

16,459 

33,286 

10,895 

27,313 

ROP  National . 

982 

176 

1,643 

Preprint  National . 

10,568 

9,984 

Classified . 

27,205 

24,200 

Total . 

...  68,956 

34,659 

60,603 

28,718 

GRAND  TOTAL 

...  168,051 

72,020 

166,647 

64,525 

YEAR  TO  DATE 

...  1,081,977 

454,750  1,085,185 

421,907 

"‘Indicates  newspapers  reporting  flgures  in  lines. 

Successful 

kiosks 

The  ST.  PAUL  (Minn.)  Pioneer  Press, 
reported  that  the  JOBS  kiosks,  locat¬ 
ed  in  20  locations  throughout  the  Twin 
Cities,  have  attracted  28,500  users  since 
the  first  unit  was  installed  in  January. 

The  kiosks  are  a  free  service  to  job 
seekers,  and  expand  the  reach  of  the 
paper’s  employment  classified  advertis¬ 
ing  by  allowing  job  seekers  to  browse 
employment  listings,  file  an  electronic 
job  application,  or  obtain  copies  of  ads 
of  interest. 

Ads  in  gay 
publications 
up  this  year 

Advertising  in  gay  print  publica¬ 
tions  reached  $73.7  million  this 
year,  which  is  a  19.6%  increase  over  last 
year’s  $6l  million,  according  to  the 
recent  Multyan/Nash  Gay  Press  Report, 
a  national  study  of  138  gay-oriented 
magazines  and  newspapers  in  the  U.S. 

The  two  largest  overall  ad-spending 
categories,  which  includes  magazines, 
newspapers,  and  arts  and  entertainment 
guides,  were  Bars  and  Clubs  (at  14%), 
and  800/900  Phone  Services  (at  13%). 
Classified  Ads  rank  third  (at  8.9%),  Gay 
Events  and  Meetings  rank  fourth  (at 
5.4%),  and  Retail  Products  and  Services 
rank  fifth  (at  4.9%).The  Travel  category 
jumped  to  sixth  place  (at  4.5%),  its  first 
time  in  the  top  10. 

The  report  tracked  14  new  publica¬ 
tions  this  year,  bringing  the  total  num¬ 
ber  of  publications  to  138  from  last 
year’s  128.  Page  counts  rose  on  average 
of  9%  per  publication.  But  total  circula¬ 
tion,  now  at  2,360,760,  decreased  7.6%, 
largely  because  of  the  demise  of  10 
Percent  magazine  and  a  reorganization 
2X  Men’s  Style. 

The  report  also  showed  that  while 
editorial  coverage  of  the  arts  amounted 
to  23.5%,  ad  revenues  in  these  cate¬ 
gories  amounted  to  only  6.3%. 

Other  top  editorial  categories  are 
Gay-Related  General  News  (at  21.8%), 


Medical  News  (at  6.9%),  Bar/Club/ 
Restaurants  News  (at  4.3%),  and  Travel 
News  (at  3%). 

Coakley  joins 
USA  Weekend 

SA  WEEKEND  MAGAZINE  named 
Bill  Coakley  vice  president/opera¬ 
tions.  Coakley  will  now  oversee  all 
financial  operations  at  the  magazine. 

Previously  at  Gannett,  Coakley  was 
senior  vice  president  and  controller  for 
Louis  Harris  and  Associates.  He  also  held 
financial  positions  with  the  NewYoik 
Daily  News  for  12  years,  before  leaving 
the  newspaper  in  1994  as  director  of 
planning. 

AT&T  picks  NMS 

NEW^SPAPER  marketing  Servces, 
a  subsidiary  of  Newspaper 
Services  of  America,  an  Interpublic 
Group  Agency,  was  chosen  by  AT&T  to 
negotiate  and  place  AT&T’s  local  black- 
and-white  newspaper  advertising  across 
the  United  States. 

Philadelphia 
daily  sponsors 
festival 

The  PHILADELPHIA  DAILY  News 
sponsored  the  YO!  Philadelphia 
Festival  for  the  fifth  consecutive  year. 
The  festival  took  place  at  Penn’s 
Landing  Sept.  1  and  2. 

The  festival  helps  the  paper  to 
strengthen  its  presence  with  the  water- 
ftont  so  it  is  in  a  better  position  to  sell 
newspapers  and  advertising  there. 

To  promote  the  event,  the  paper  pro¬ 
vided  promotional  pages  in  the  Daily 
News  and  the  Sunday  Inquirer,  and 
supplied  a  $  1-off  coupon  for  the  event. 

This  year  for  the  first  time,  the  Daily 
News  awarded  theYO!  Spirit  Award  to  a 
Philadelphian,  chosen  by  readers,  who 
contributes  to  the  greatness  of  the  city. 
The  award  was  designed  by  a  reader, 
and  was  chosen  through  a  competition 
sponsored  by  the  paper. 
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BY  DAVID  ASTOR 


Here’s  The  Story 
Of  A  Story  Feature 

ONCE  UPON  A 

time,  a  syndicate 
rep  visited  a 
Canadian  newspa¬ 
per  to  try  to  sell 


Two  Canadians 
collaborate  for 
Universal  on  the 
illustrated 
‘Tell  Me  a  Stor}>’ 


ONCE  UPON  A 

time,  a  syndicate 
rep  visited  a 
Canadian  newspa¬ 
per  to  try  to  sell 

some  features. 

But  an  editor  there  told  the  rep 
that  he  had  a  feature  for  the  syndi¬ 
cate!  The  feature  was  soon  signed, 
and  it  lived  happily  ever  after  in 
about  150  newspapers. 

That’s  the  abridged  story  of  “Tell  Me  a  Story.” 
Here’s  a  fuller  one: 

The  tale  starts  in  the  late  1980s,  when  Amy 
Friedman  was  writing  a  weekly  column  for  the 
Whig-Standard  of  Kingston,  Ontario.  She  suggested 
the  paper  offer  something  for  children,  and,  in 
1991,  was  given  the  green  light  to  write  and  edit  a 
feature  containing  original  and  classic  stories. 

But  who  would  illustrate  it?  Local  librarian  Mary 
Beaty  sugger'^ed  that  Friedman  phone  Jillian  Hulme 
Gilliland,  a  children’s  book  artist  residing  in 
Kingston,  and  the  feature  was  launched  under  the 

_ title  of  “Bedtime 

Story”  five  years  ago 
this  month. 

The  new  collabora¬ 
tors  hit  it  off  despite 
coming  from  quite 
disparate  back¬ 
grounds.  Friedman  is 
a  Cleveland  native 
who  did  freelance 
editing  and  film  pro¬ 
duction  —  and  even 
drove  a  cab  —  before 
I  leaving  New  York 
1  City  in  1985  for  a 
From  the  "Hansel  and  Gretel"  story  sheep  farm  near 

Kingston.  Gilliland 

grew  up  on  an  African  farm,  and  later  lived  in 
Ireland  before  coming  to  Kingston  in  1977. 

And  they  weren’t  exactly  thrown  together  in 
relaxing  circumstances.  Friedman  and  Gilliland  had 
to  produce  six  “Bedtime  Story”  installments  a 
week,  while  also  continuing  to  fulfill  work  respon¬ 
sibilities  predating  the  new  children’s  feature. 

“I  think  we  were  working  20  hours  a  day,” 
recalled  Friedman.  “I  can’t  imagine  how  we  did  it.” 

“That  was  an  enormous  amount  to  ask  of  any¬ 
one,”  added  Gilliland.  “I  felt  we  were  panting  all  the 
time.” 


But,  after  Universal  Press 
Syndicate  signed  the  feature  in 
1992,  the  frequency'  became  a 
more  manageable  once  a  week. 

Dan  Dalton  was  the  Universal 
sales  executive  who  visited  the 
Whig-Standard  in  ’92,  and  Norris 
McDonald  was  the  editor  who  sug¬ 
gested  the  syndicate  take  a  look  at 
“Bedtime  Story  ”  —  which  was 
already  appearing  in  a  number  of  Southam  papers 
in  Canada. 

Universal  executive  Harriet  Choice  enthusiasti¬ 
cally  backed  the  feature,  which  was  renamed  “Tell 
Me  a  Story.” Also,  Gilliland  began  doing  the  draw¬ 
ings  in  color. 

But  the  feature  wasn’t  an  easy  sell.  It  took  up  a 
fair  amount  of  room,  and  some  newspapers  didn’t 
want  to  devote  that  space  to  fiction. 

Yet  dozens  of  papers  became  clients  in  a  rela¬ 
tively  short  time,  with  many  believing  that  “Tell  Me 
a  Story”  could  attract  younger  readers  —  as  well  as 
parents  and  grandparents  —  to  their  pages. 

But  why  would 
readers  want  to  see 
children’s  stories  in  a 
newspaper  rather 
than  in  a  more  aes¬ 
thetically  pleasing 
book? 

For  one  thing,  said 
Gilliland  and 
Friedman,  newspa¬ 
pers  are  a  lot  less 
expensive. 

“And  many  people 
are  not  comfortable 
in  libraries  and  don’t 
go  to  bookstores,”  From  "Flower  Dragon,"  a  Chinese  tale 
noted  Friedman. 

“I  love  books,”  she  added.  “I  have  lots  and  lots  of 
books  —  probably  more  than  is  healthy!  But  I  like 
the  idea  that  you  can  read  a  story  while  eating  a 
chocolate  ice  cream,  and  then  use  the  paper  as  cat 
litter.  The  lack  of  preciousness  is  kind  of  appeal¬ 
ing.” 

Friedman  makes  up  a  few  of  the  feature’s  64  sto¬ 
ries  each  year  (there’s  a  monthly  bonus  tale),  but 
adapts  the  rest.  She  might  shorten  or  lengthen  a 
classic  tale  or  folk  legend,  or  weave  elements  of 
several  stories  into  one. 

Some  stories  are  tied  to  holidays  and  seasons. 
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which  can  be  a  strange  experience 
when  you’re  woridng  at  least  two 
months  ahead. 

“Right  now,  the  sun  is  shining  and  it’s 
hot,  but  I’m  writing  about  snow  and 
cold  and  ice,”  observed  Friedman. 

The  stories  have  origins  in  a  wide 
variety  of  places,  including  Australia, 
Burma,  Canada,  China,  Denmark,  Eastern 
Europe,  Ciermany,  India,  Ireland,  Italy, 
Japan,  Morocco,  Russia,  South  America, 
Southern  Africa,  Spain  and  the  United 
States.  And  there  are  Native  American, 
Jewish  and  biblical  tales. 

Some  of  the  stories  feature  heroines, 
and  others,  heroes.  Some  are  uplifting 
and  others,  more  bleak. 

“I  try  not  to  insult  the  culture  from 
which  it  comes  from  by  turning  a  story 
into  Walt  Disney,”  remarked  Friedman. 

But,  all  in  all,  she  tries  to  make  the 
tales  entertaining  while  offering  some 
sort  of  message. 

Obviously,  Friedman  needs  to  do  a  lot 
of  research  to  find  stories,  check  their 
authenticity,  and  so  on.  She  gets  ideas 
and  information  fmm  libraries,  folklore 
societies,  the  Internet,  readers,  and  other 
sources. 

Cilliland  does  plenty  of  research  her¬ 
self  to  make  sure,  for  instance,  that  a 
character’s  clothes  are  correct  for  the 
country  or  culture. 

“Some  people  who  look  at  each  pic¬ 
ture  will  know  a  lot  more  about  the 
.subject  than  me,”  she  said.  “I  don’t  get 
overconfident.” 

Also,  if  Gilliland  is  illustrating  a  very 
widely  known  story  —  such  as  Little 
Red  Riding  Hood  —  she’ll  peruse  as 
many  versions  as  possible  to  make  sure 
her  drawings  look  different. 

Gilliland  noted  that  she  is  “a  great 
friend  of  all  the  librarians  in  Kingston. 
They  see  me  walk  through  the  door 
and  they  run  for  cover!” 


Actually,  Gilliland  —  who  often 
spends  25-to-30  hours  researching  and 
drawing  each  Ulustration  —  currently 
relies  on  her  husband  and  friends  to 
pick  up  library  books  because  of  what 
she  hopes  is  a  temporary  hip  condition 
caused  by  an  accident. 

“I’m  very  lucky  to  have  a  wonderful 
network  of  friends,”  said  Gilliland.  “And 
my  husband  has  been  a  tremendous 
support  and  help.” 

Friedman  loves  Gilliland’s  drawings, 
which  are  created  with  watercolors  and 


pencil  crayons. 

“Jillian  is  an  extraordinary  artist,”  she 
said.  “Her  illustrations  are  so  magical.” 

Gilliland  enjoys  drawing  for  newspa¬ 
pers,  but  did  note  that  this  can  be  more 
challenging  in  some  ways  than  drawing 
for  books.The  artist  said  she  has  to  do 
an  illustration  that  will  look  good  in  150 
different  papers  —  which  may  run  it  in 
color  or  black  and  white,  or  big  or 
small. 

Speaking  of  size,  each  “Tell  Me  a 
Story”  installment  used  to  run  1,000-to- 
1,200  words.  Now,  with  higher 
newsprint  prices  and  smaller  news- 
holes,  the  length  tends  to  be  in  the  850 
to-l,(X)Oword  range. 

Friedman  said  space  limits  can  be 
frustrating.  She  noted  that  some  stories 
depend  on  repetition  for  their  impact 
and  humor,  and  that  she  misses  being 
able  to  go  off  on  interesting  tangents. 

“I  really  love  language  and  playing 
with  language,”  she  said. 

When  Friedman  finishes  a  story,  she 
faxes  it  to  Gilliland,  who  then  does  the 
illustration.The  text  is  edited  by  Alan 
McDermott  and  the  art  by  Maureen 
McMeel  at  Universal,  a  syndicate  the 
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I  Looking 
1  for  Diverse 

I 

i  Perspectives? 

Contact  the  Progressive  Media  Project 

The  Progressive  Media  Project  offers  commentaries  by  African 
Americans,  Latinos,  Asian  Americans,  Native  Americans,  Arab 
Americans,  women,  gays  and  lesbians.  The  Project  also  supplies 
op-eds  on  domestic  and  international  issues. 

Look  for  Progressive  Media  Project  Black  Voices  columns  each 
Wednesday  and  Latino  Voices  columns  each  Thursday  on 
Knight-Ridder/Tribune  News  Service.  Project  op-eds  on  a 
variety  of  topics  can  be  found  on  Knight-Ridder/Tribune  and 
Scripps  Howard  news  services. 

For  more  information  call:  Fredrick  McKissack  Jr.,  editor,  or  Erin  Middlewood, 
associate  editor:  (608)  257-4626.  Or  e-mail:  pmp@peacenet.org. 

Or  write:  The  Progressive  Media  Project,  409  E.  Main  St.,  Madison,  WI  53703. 

The  Progressive  Media  Project  is  underwritten  by  grants  from  the  Ford  Foundation, 
the  John  D.  and  Catherine  T.  MacArthur  Foundation,  and  the  Charles  Stewart  Mott  Foundation. 


Erin  Middlewood 
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“Tell  Me  a  Story"  creators  said  they 
enjoy  working  for. 

Friedman,  44,  attended  Barnard 
College  and  then  City  College  in  New 
Yoik,  where  she  received  an  M.A.  in  cre¬ 
ative  writing.  After  moving  to  Canada, 
she  wrote  her  Whig-Standard  column 
for  six  years  and  also  authored  two 
books.The  award-winning  writer  — 
who  reads,  sees  movies,  swims,  plays 
tennis,  runs,  and  lifts  weights  in  her 
spare  time  —  is  currently  at  work  on  a 
novel. 

She  and  Gilliland  have  collaborated 
on  two  “Tell  Me  a  Story"  collections, 
including  last  year's  Spectacular  Gift 
from  Andrews  and  McMeel.  This  spring, 
Friedman  toured  Detroit,  Atlanta,  Kansas 
City  and  Cleveland  doing  book  signings 
and  readings. 

“I  really  liked  the  readings,”  she  said.  “I 
must  be  a  frustrated  actress!  And  it  was 
helpful  watching  an  audience.  You  see 
where  they’re  drifting  away  or  engaged.” 

Gilliland,  53,  illustrated  her  first  book 
at  the  age  of  18,  and  went  on  to  do 
more  than  20  others.  All  but  six  have 
been  for  children.  Gilliland  —  who  stud¬ 
ied  fine  art,  education  and  English  at 
Natal  University  —  has  taught  art  and 
seen  her  award-winning  work  exhibited 
in  various  countries.  Her  hobbies 
include  gardening,  pottery,  and  sewing. 
She  is  married  to  Jock,  an  electrical  engi¬ 
neer,  and  they  have  two  children:  Brian, 
24,  and  Alison,  21. 

Friedman’s  husband,  Greg  Fraser,  is  a 
former  builder/contractor  who  now 
writes  screenplays  and  novels.  And  she 
has  two  stepdaughters:  Sarah,  19,  and 
Cassandra,  15. 

Friedman  and  Gilliland  don’t  do  a  lot 
of  “kid-testing”  of  their  feature  before  it 
goes  to  Universal.  But  Gilliland  said  she 
occasionally  consults  an  8-year-old  next 
door  to  make  sure  all  elements  of  an 
illustration  convey  what  is  meant  to  be 
conveyed. 

“And  she  has  a  younger  brother  com¬ 
ing  up!”  added  the  artist. 

Friedman  noted  that  the  feature, 
which  is  used  in  many  classrooms,  is 
aimed  at  children  of  all  ages  —  as  well 
as  parents  and  grandparents  who  might 
read  the  stories  to  kids. 

“1  know  5-year-olds  who  are  extraor¬ 
dinary  readers  and  21 -year-olds  who 
can’t  read  to  save  their  lives,”  said 
Friedman,  in  explaining  why  she  prefers 
not  to  target  a  narrow  age  range. 

And  that’s  the  story  of  “Tell  Me  a 
Story.” 
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Tobacco-tainted 
Award  Is  Nixed 

A  WIDELY  S'YNDICATED  political  car¬ 
toonist,  after  learning  that  Philip 
Morris  is  the  main  sponsor  of  an  award 
named  after  him,  has  asked  that  his  name 
be  dropped. 

The  2-year-old  prize  is  the  “Ranan  R. 
Lurie  Political  Cartoon  Award”  from  the 
National  Federation  of  Hispanic  Owned 
Newspapers. 

In  a  letter  to  NFHON  President  Manuel 
Toro,  Lurie  wrote,  “1  feel  that  in  this  day 
and  age,  when  society  is  so  aware  of  the 
damage  that  smoking  causes  to  public 
health  in  general,  and  the  younger  gener¬ 
ation  in  particular,  the  habit  should  not 
be  condoned.  1  also  think  that  having  my 
name  on  an  award  that  a  tobacco  com¬ 
pany  sponsors  would  be  unfair  to  said 
company,  considering  my  constant  con¬ 
demnation  of  tobacco  smoking  througli- 
out  my  political  cartoons.” 

Toro,  contacted  Sept.  11,  could  not  be 
reached  for  comment. 

Tax  Protest  Art 
Appears  Online 

More  THAN  65  artists  —  including  a 
number  of  syndicated  cartoonists 
—  have  created  online  drawings  tweak¬ 
ing  a  California  politician. 

The  drawings  are  in  the  “Brad  Sherman 
Portrait  Gallery”  on  the  National 
Cartoonists  Society’s  (NCS)  Web  site. 
Sherman,  a  Democrat  running  for  U.S. 
Congress,  is  a  member  and  former  chair¬ 
man  of  California’s  Board  of  Equalization 
(BOE). 

“Brad  Sherman  is  largely  responsible 
for  the  taxes  on  reproduction  rights  to 
artwork  in  California,”  notes  the  site. 
“Reproduction  rights  to  intellectual 
property  should  not  be  taxed.” 

The  site  also  notes,  “BOE’s  tax  regula¬ 
tions  are  so  crazy  and  complex  that 
almost  every  California  artist  violates 
them.  Taxes  may  or  may  not  be  due 
depending  on  how  the  artist  delivers  his 
[or  her]  artwork,  how  the  client  uses  the 
art,  who  scans  the  art ...  or  for  a  host  of 
other  arbitrary  reasons.” 

Artists  who  write  the  text  that  goes 
with  their  drawings  won  an  exemption 
from  these  taxes  in  an  early  1996  BOE 
ruling  iE&P,  Jan.  20,  p.  34)  hailed  by  a 
number  of  comic  creators,  editorial  car- 
t(K)nists,  syndicates  and  newspapers.  But 


Among  the  cartoons  in 
the  "Brad  Sherman 
Portait  Gallery"  are 
these  by  "Cathy"  cre¬ 
ator  Cathy  Guisewite 
of  Universal  Press 
Syndicate  and 
"Baby  Blues" 
co-creator  Rick 
Kirkman  of  King 
Features  Syndicate. 


various  other  kinds  of  artists  are  appar¬ 
ently  still  liable  for  use  taxes. 

“The  exemption  was  very  narrow,” 
said  Daryl  Cagle,  a  California-based  fi^e- 
lance  cartoonist  and  NCS  second  vice 
president  who  is  curating  the  online 
Sherman  gallery. 

He  noted  that  the  cartoons  and  carica¬ 
tures  are  helping  draw  attention  to  the 
feet  that  the  tax  battle  didn’t  end  with 
the  January  decision.  Cagle  said  the  site 
(http://www.unitedmedia.com/ncs/ 
BSGallery.html)  has  been  the  subject  of 
stories  in  the  Sacramento  Bee,  on  TV,  and 
in  other  media  outlets. 

E&P  contacted  Brad  Sherman’s  office 
for  comment  about  the  gallery,  and 
Sherman’s  staff  counsel,  John  Thiella, 
responded. 

“The  cartoonists  certainly  have  the 
right  to  exercise  their  views  —  and 
they’ve  certainly  had  the  opportunity  to 
do  that,”  he  said. 

Thiella  added  that  “cartoonists  were 
granted  the  tax  relief  they  sought”  in  the 
BOE’s  January  decision,  and  that 
Sherman  was  one  of  the  majority  voting 
for  this  relief.  —  David  Astor 

Honor  For  Head 
Of  F*yle  Museum 

The  national  society  of 

Newspaper  Columnists  has  named 
Evelyn  Hobson  an  honorary'  lifetime 
member  for  her  work  as  head  of  the 
Ernie  Pyle  Museum  in  Dana,  Ind. 
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Campbell 

Continued  from  page  16 

Terrance  C.Z.  Egger  to  reverse  sagging 
single-copy  sales  and  dwindling  reader- 
ship,  while  overcoming  the  antipathy 
between  the  editorial  and  business  sides 
of  the  paper. 

Campbell’s  hiring  means  that  for  the 
first  time  in  its  1 18-year  history,  the  Pnst- 
Dispatch  will  be  edited  by  someone 
without  the  last  name  of  Pulitzer  or  a 
strong  connection  to  the  Pulitzer  tradi¬ 
tion.  Woo  was  editorial  page  editor  when 
Joseph  Pulitzer  Jr.  split  his  duties  as  editor 
and  publisher  between  Wcx)  and  Penni- 
man.  Joseph  Pulitzer  acted  as  the 
tiebreaker  between  the  two  until  his 
death  in  1993- 

After  his  death,  the  chasm  between 
the  editorial  and  business  sides  of  the 
paper  seemed  even  wider.  That  split  is 
one  of  the  reasons  that  Woo’s  removal 
has  been  painted  as  a  choice  between 
journalism  values  and  the  bottom  line. 

Michael  Pulitzer  and  Campbell  dis¬ 
agree  with  that  view. 

“It’s  been  fascinating  to  me  that  the 
debate  seems  to  be  misframed.  The 
debate  is  framed  over  whether  the  news¬ 
paper  is  going  to  be  true  to  its  values  or 
not  and  that  doesn’t  seem  to  be  the  issue 
in  play  from  what  I’ve  been  able  to  find 
out,”  said  Campbell. 

“The  issue  in  play  is  how  can  the 
paper  change  fundamentally  and  . . .  sus¬ 
tain  its  values  with  economic  and  finan¬ 
cial  success.  This  tension  between  good 
journalism  and  good  business  is  over¬ 
wrought,  it  seems  to  me.” 

In  a  lengthy  newsroom  meeting, 
Campbell  told  the  staff  “that  great  news¬ 
papers  are  great  businesses  and  that  the 
founding  Joseph  Pulitzer  proved  that 
when  he  acquired  his  fortune  within 
four  years  of  starting  the  Post-Dispatch, 
went  to  New  York  and  bought  a  failing 
newspaper  by  a  guy  who  was  a  great 
businessman  but  a  terrible  journalist.  Jay 
Gould,  the  robber  baron.” 

Michael  Pulitzer  stressed  the  search 
committee’s  desire  to  find  a  successor 
with  a  commitment  to  journalism  that 
would  live  up  to  the  Pulitzer  reputation. 

The  top  two  items  in  the  carefully  con¬ 
structed  job  description  used  in  the 
search  are  “background  and  experiences 
should  strongly  reflect  journalistic 
integrity”  and  “displays  a  historical  under¬ 
standing  and  sensitivity  to  the  principles 
of  the  Post-Dispatch  as  expressed  in  the 
Pulitzer  Platform.” 

But  Pulitzer  also  wanted  an  editor  who 
was  receptive  to  and  could  implement 
change  and  who  “could  lead  and  manage 
the  news  area  in  developing  a  vision  for 


the  future.” 

The  job  description  was  just  one  part 
of  a  pnx:ess  chat  differed  greatly  from  the 
search  for  Davis.  In  1S>92,  Woo  chose  a 
collegial  approach  to  finding  a  new  man¬ 
aging  editor.  He  appointed  a  newsnK)m 
committee,  made  his  selection  of  Davis 
based  on  its  findings  and  went  to  Joseph 
Pulitzer  Jr.  for  affirmation.  At  the  time, 
W(X)  said  it  was  the  most  important  deci¬ 
sion  he  could  make  as  editor. 

After  consulting  with  industry  col¬ 
leagues  and  the  board,  Michael  Pulitzer 
opted  to  make  this  choice  at  the  highest 
level  of  the  company  by  forming  a  search 
committee  consisting  of  himself  and  fel¬ 
low  directors  Emily  Rauh  Pulitzer  the 
widow  of  Joseph  Pulitzer  Jr.,  and  now 
the  largest  shareholder,  and  James  Snow¬ 
den  Jr.,  a  member  of  the  board  since  the 
company  went  public  in  1986. 

The  company  hired  the  Chicago 
search  firm  of  Young  and  Walker  to  con¬ 
duct  the  search.  The  committee  wrote  a 
detailed  job  description  and,  working 
with  Mike  Walker,  pared  a  list  of  more 
than  50  names  to  15.  Walker  interviewed 
those  15  potential  candidates  and  rec¬ 
ommended  four  for  interviews  in  St. 
Louis  with  the  committee. 

Unlike  the  very  public  search  in  1992, 
every  effort  was  made  to  keep  the  details 
of  this  search  quiet.  The  candidates 
slipped  into  St.  Louis  for  extensive  inter¬ 
views  at  a  private  club.  Campbell  did  not 
enter  the  newsroom  until  he  was  intro¬ 
duced  to  the  staff. 

Tlie  collegial  or  peer-review  approach 
to  hiring  has  been  used  in  newsrooms  — 
in  fact,  the  Virginian-Pilot  routinely  uses 
it  for  hires  as  high  as  deputy  managing 
editor  —  but  rarely  at  the  highest  levels. 

Woo’s  use  of  the  approach  energized 
his  staff,  but  the  end  result  created 
doubts. 

“The  managing  editor  that  we  hired 
didn’t  work  out  for  all  kinds  of  reasons  so 
the  bottom-line  result  of  this  dem(x:ratic 
process  was  a  failure,”  said  features  direc¬ 
tor  Richard  Weiss,  who  was  a  member  of 
the  committee. 

Weiss  stUl  sees  advantages  to  the  colle¬ 
gial  approach. 

“You  start  off  with  a  strong  buy-in 
from  the  staff.  [But]  what  you  do  with 
that  advantage  on  day  one  makes  all  the 
difference  in  the  world.  That  advantage 
that  Bill  and  Foster  had  was  squandered.” 

But  Weiss  also  sees  an  advantage  to 
having  higher-ups  make  the  choice. 

“The  advantage  of  having  a  process 
whereby  the  chairman  of  the  company 
and  some  other  people  higher  up  chot  »se 
the  editor  is  that  they  have  strong  buy-in. 
He’s  their  guy.  He  has  their  support  and 
they  are  going  to  do  everything  possible 


to  help  him  succeed  and  that’s  an  advan¬ 
tage,  as  well.  A  slight  disadvantage  is  that 
the  person  dtxjsn’t  start  with  a  strong 
buy-in  from  staff.  He  has  to  earn  their 
respect  and  loyalty'  from  day  one.  That’s 
entirely  doable.  Dozens  and  dozens  of 
editors  have  done  it  ” 

“I  think  basically  I  have  trouble  with 
people  hiring  their  boss  and  that’s  what 
peer  review  really  is,”  said  Michael 
Pulitzer,  as  he  explained  his  decision  not 
to  involve  the  newsroom  in  the  search. 

Woo’s  reputation  as  a  skeptic  of  public 
journalism  and  Campbell’s  reputation  as 
an  advocate  inevitably  led  to  speculation 
that  the  choice  of  Campbell  was  a  vote 
for  public  journalism. 

James  Fallows,  the  new  editor  of  U.S. 
Neu’s  &  World  Report  and  author  of 
Breaking  the  News:  How  the  Media 
Undermine  American  Democracy,  says 
that  response  is  similar  to  the  way  most 
journalists  view  public  journalism  “show¬ 
ing  the  same  kind  of  all-or-nothing,  black- 
or-white  mentality  that  they  make  fun  of 
in  politicians.” 

Fallows,  who  wrote  about  Woo  and 
Campbell  in  his  book,  thinks  “Bill  Woo 
and  Cole  Campbell  in  practice  probably 
would  agree  on  three  quarters  of  stories. 

I  think  the  difference  is  in  emphasis  and 
degree  rather  than  fundamentals  of  jour¬ 
nalism.” 

Campbell  is  well  aware  of  the  contrast 
between  himself  and  his  predecessor  on 
this  issue. 

“1  think  Bill  Woo  was  one  of  the  most 
effective  critics  of  public  journalism  and 
contributed  a  lot  with  his  analysis  and 
challenges,”  said  Campbell.  “I  have  a  copy 
of  that  speech  —  the  Riverside  speech 
—  I  refer  to  it  on  occasion.  I  think  it’s 
articulate,  thoughtful,  challenging.  I  don’t 
necessarily  agree  with  it  in  every  partic¬ 
ular,  but  I  think  it’s  a  helpful  document. 

“Michael  Pulitzer  has  stressed  the 
independence  of  the  editor,  so  when 
they’re  bringing  me  in,  they’re  bringing 
in  my  philosophy.” 

Campbell’s  own  definition  of  public 
journalism  is  “journalism  that  helps  close 
tile  gaps  between  the  troubles  in  peo¬ 
ple’s  lives  and  political  discourse.” 

Despite  the  attention  being  paid  to  it, 
the  public  journalism  issue  is  not  at  the 
top  of  the  list.  There  are  far  more  press¬ 
ing  problems  at  the  Post-Dispatch,  espe¬ 
cially  staffing  and  allocation  of  resources. 

Although  the  Post-Dispatch  covers  a 
higher  population  and  has  a  daily  circu¬ 
lation  of  about  316,000,  compared  to  the 
Virginian-Pilot' s  203,000,  each  has  about 
270  editorial  staffers. 

“Of  all  the  papers  we  admire  or  that 
anybody  would  admire,  we  are  probably' 
the  most  understaffed  paper  in  North 
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l(X)k  down  that  dark  road  and  decided 
we  should  not  go  there,”  McMasters 
added. 

“If  ever  there  was  a  case  that  illus¬ 
trated  speech  on  the  fringe,  this  is  it. 
Everybody  who  defended  the  publisher 
in  this  case  had  to  hold  his  nose  while 
doing  it,”  he  said.  “If  we  don't  protect  this 
kind  of  material,  we  will  deprive  our¬ 
selves,  and  others,  of  all  sorts  of  literature, 
movies  and  other  expression  ranging 
from  true  trash  to  trenchant  treasures.” 


America,”  said  Weil,  who  has  been  frus¬ 
trated  by  the  problem  as  managing  edi¬ 
tor.  One  reason:  higher-than-average 
salaries  eat  up  more  of  the  newsroom’s 
budget. 

“That  is  a  partial  explanation.There  are 
at  least  half  a  dozen  papers  or  maybe 
more  in  our  circulation  range  that  have 
staffs  of  30,  40,  up  to  70  more  people 
than  we  do  . . .  and  newsroom  budgets 
of  $7,  $8,  $9  million  more  than  ours. 
Clearly,  we  don’t  have  a  handle  on  this 
problem.  Clearly,  it’s  something  we  need 
to  understand  and  work  out,  not  only  in 
the  newsroom  but  the  entire  organiza¬ 
tion.” 

Campbell  is  well  aware  of  the  prob¬ 
lem. 

“Everyone  I’ve  talked  to  has  acknowl¬ 
edged  that  resources  are  an  issue  that 
have  to  be  resolved  in  the  Post-Dispatch 
newsroom.  We  have  to  make  sure  the 
current  resources  are  effectively  allo¬ 
cated.  We  have  to  determine  what  addi¬ 
tional  resources  would  help  build  read¬ 
ership  which  in  turn  would  generate 
cash  flow  for  the  newspaper  to  pay  for 
these  resources.  I  think  it’s  a  two-step 
process.The  first  question  is,  ‘Are  the  cur¬ 
rent  resources  effectively  deployed?’  and 
I  don’t  have  the  answer  to  that.” 

According  to  Penniman,  the  Post-Dis¬ 
patch  spends  about  the  same  percent  of 
revenue  on  its  newsroom  compared  to 
other  papers  its  size.  He  hopes  that 
Campbell  will  be  able  to  address  another 
side  of  the  staffing  issue. 

“Basically,  we  have  a  very  high  cost  per 
column  and  frankly  very  little  reward  for 
performance,”  Penniman  said.  “We’re  try¬ 
ing  to  get  away  from  that.  That’s  part  of 
what  the  last  Guild  negotiation  was 
about  and  it’s  going  to  be  a  big  part  of 
Cole’s  job  to  introduce  a  systemn  of 
merit  pay  for  performance,”  said  Penni¬ 
man. 


Reflects 

Continued  from  page  1 7 

because  they  are  seen  as  “too  Asian,”  that 
is,  quiet  and  deferential. 

“Members  of  this  organization  have 
hinted  to  me  that  if  onl>'  I  had  been  a  lit¬ 
tle  less  Asian,  had  only  been  a  bit  more 
assertive,  all  of  this  might  not  have  come 
to  pass  , ...  In  asking  they  are  not  sug¬ 
gesting  anything  so  crude  as  racial  dis¬ 
crimination. 

“No,” Woo  continued,  “they  were  refer¬ 
ring,  indirectly,  to  that  haunting  question 
of  whether  Asians  can  ascend  to  and  sur¬ 
vive  at  the  summit  of  a  business  that  has 
few  Asians  above  the  timberline.” 

It  is  a  question  Wtx)  said  he  has  asked 


himself,  concluding  only  “of  course,  there 
is  no  answer  to  that  question.” 

Woo  made  no  frontal  attack  on  the 
concept  of  public  journalism,  but 
directed  his  audience  instead  to  consider 
the  ends  of  journalism  itself 

“We  need  to  look  at  and  be  utterly 
clear  about  the  purpose  of  our  work, 
about  the  end  to  which  all  our  labors  are 
directed,”  he  said.  “We  are  journalists,  but 
is  that  our  supreme  purpose,  to  be  jour¬ 
nalists?  If  it  is  . . .  then  it  necessarily  must 
follow  that  the  ultimate  purpose  of  jour¬ 
nalism  not  only  is  an  end  unto  itself  but 
that  it  is  also  the  end  unto  itself.” 

That  sort  of  thinking,Woo  said,  leads  to 
an  intellectual  arrogance  that  asserts  only 
journalists,  and  not  society  at  large, 
should  be  able  to  judge  journalism 

“I  believe  the  end  of  journalism  is  to 
serve  people  in  the  most  profound  way 
possible,  which  is  to  give  them  reliable 
information  and  facts  and  opinions, 
arrived  at  by  hard,  backbreaking,  intellec¬ 
tual  labor  and  formed  by  judgment  and 
guided,  always,  by  integrity,  so  that  men 
and  women  may  be  assisted  in  making 
the  decisions  that  determine  the  out¬ 
come  of  their  personal  and  civic  and 
commercial  and  political  lives,”Woo  said. 

Journalists  cannot  judge  their  own 
lives  by  bylines  or  titles.  Woo  said. 

“The  day  [to  leave]  comes  for  every 
editor,  every  reporter,  every'  photogra¬ 
pher  or  news  artist,”  he  said.  “We  are  jour¬ 
nalists  for  only  a  time,  but  we  are  human 
beings  forever. 

“Moreover,  the  very  things  that  make 
one  a  superior  human  being  are  neces¬ 
sary'  to  being  a  superior  journalist.  It  is 
not  the  other  way  around.  The  moral 
cowards  and  the  intellectually  slothful  do 
not  succeed  in  our  business,”Woo  added. 

“Be  good  journalists,”  Woo  told  the 
Asian-American  journalists.”!  hope  every¬ 
one  of  you  is  recognized  as  such  and  is 
rewarded  handsomely.  But  first,  be  good 
at  that  thing  that  is  central  to  our  lives, 
each  and  every  one  of  us,  as  human 
beings.” 

The  full  text  ofWoo’s  remarks  is  to  be 
published  in  an  upcoming  issue  of  the 
American  Editor,  the  publication  of  the 
American  Society  of  New'spaper  Editors. 


Legal 

Continued  from  page  19 

Freedom  Forum  First  Amendment 
Ombudsman  Paul  McMasters  com¬ 
mented  that,  “The  lawyers  who  brouglit 
this  suit  invited  judge  Williams  to  go  con¬ 
stitutional  bungee  jumping,  and  he 
wisely  declined. 

“The  judge  in  this  case  took  a  long 


Journal  Papers 
To  Publish 
Sunday  Edition 

The  journal  newspapers,  based 

in  Fairfax,  Va.,  announced  that  it  will 
begin  publishing  a  Sunday  edition. 

Journal  expects  to  reach  an  additional 
260,000  households  about  the  Beltway 
with  its  new  Virginia  and  MaiyJand  Sun¬ 
day  editions,  according  to  an  announce¬ 
ment  from  the  company. 

The  independently  owned  Journal 
Newspapers  has  been  published  for 
more  than  50  years.  With  over  350 
employees.  Journal  produces  two  edi¬ 
tions  in  Maiy'land:  the  Prince  George’s 
Journal  and  Montgomery  Journal',  and 
four  editions  in  Virginia:  the  Arlington 
Journal,  Alexandria  Journal,  Fairfax 
Journal  and  Prince  William  Journal. 

Gensmer 
To  Leave 
Portland  Papers 

Bruce  J.  gensmer,  president  of  the 
Portland  (Maine)  Press  Herald  and 
Maine  Sunday  Telegram,  will  leave  the 
papers  on  June  1, 1S>97. 

Gensmer,  52,  cited  a  desire  to  spend 
more  time  with  his  family  in  a  joint 
announcement  with  James  B.  Shaffer, 
president  and  CEO  of  Guy  Gannett  Com¬ 
munications,  which  owns  the  Portland 
newspapers,  and  Madeleine  G.  Corson, 
chairman  of  Guy  Gannett  Communica¬ 
tions  and  publisher  of  the  Portland  news¬ 
papers. 

“Maddyjim  and  I  agreed  to  make  this 
announcement  now  so  that  a  search  for 
my  replacement  can  begin  openly,  and  so 
that  1  can  be  available  to  support  an 
orderly  transition  process  for  my  succes¬ 
sor,”  Gensmer  said.  Shaffer  said  a  national 
search  will  begin  immediately. 

Gensmer  also  is  president  of  the  Maine 
Daily  Press  Association. 
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Letter 

Continued  from  page  7 

“Get  this  then,  Roland,  and  get  it 
straight;  A  Negro  by  any  other  name 
would  be  just  as  black  and  just  as  white; 
just  as  ashamed  of  himself  and  just  as 
shamed  by  others,”  Du  Bois  said.  “It  is  not 
the  name  —  it’s  the  Thing  that  counts. 
Come  on.  Kid,  let’s  go  get  the  Thing.” 

A  little  while  ago,  I  was  a  banquet 
speaker  for  some  of  the  country’s  bright¬ 
est  African-American  college  seniors,  most 
of  whom  are  headed  for  graduate  school. 
In  one  of  several ‘anecdotes,  I  recalled 
black  millionaire  S.B.  Fuller’s  response  to 
a  little  boy  who  had  called  him  a  nigger. 

“You’re  right,  son,”  said  Fuller.  “I  am  a 
nigger,  but  I’m  a  rich  nigger!”  The  audi¬ 
ence  exploded  with  joyful  whtxtps  and 
appreciative  applause. 

Surprising?  Of  course  not.  A  popular 
black  HK'k  gnjup  is  called  N.W.A.,  short 
for  Niggers  With  a  Attitude.  Moreover, 
nigger  can  be  an  in-group  term  of 
endearment  among  blacks. 

Most  whites  derogate  and  exclude 
blacks  as  “niggers.”  Most  blacks  love  and 
include  each  other  as  “niggas.” 

Yet,  like  Countee  Cullen,  I  do  “marvel 
at  this  curious  thing.To  paint  a  poet  black 
and  bid  him  sing.”  After  almost  seven 
decades  of  being  called  “nigger,”  I  uncom¬ 
fortably  admit  that  I  still  react. 

The  more  lacerating  hurt  is  being 
treated  like  a  nigger,  in  spite  of  higher 
achievements  and  superior  experience 
than  many  whites.  Public  affairs  TV  pro 
grams,  such  as  Ted  Koppel’s  “Nightline,” 
dutifully  maintain  “separate  but  equal” 
roles  for  white  anil  black  experts. 

As  we  move  into  the  21st  century, 
newspapers  and  magazines  must  meet 
the  challenge  to  narrow  our  racial  dis¬ 
tance.  This  72-year-old  congenital  opti¬ 
mist  believes  some  will  try.  Other  pub¬ 
lishers  and  editors  will  nurture  a 
dichotomy  that  allows  them  to  publish 
“the  N  word”  —  while  seeing  nigger. 

In  38  years  in  the  profession,  I  have 
seen  changes  in  the  journalistic  status  of 
minorities,  resulting,  in  part  from  Editor 
&  Publisher's  consistent  force  for  good, 
particularly  under  Bob  Brown’s  leader¬ 
ship.  Our  society  can  avoid  a  political  col¬ 
lision  course  of  pained  polarization  if 
more  in  the  media  follow  your  maga¬ 
zine’s  publishing  principles. 

Chuck  Stone 

Stone  is  a  former  senior  editor  and 
columnist  at  the  Philadelphia  Daily 
News.  He  is  currently  Walter  Spearman 
Professor  at  the  University  of  North 
Carolina’s  School  of  Journalism  and 
Mass  Communication  in  Chapel  Hill 


Struggle 
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listing,  an  area  which  the  Daily  does  not 
do  much  with;  and  a  recreational  listing 
with  intramural  schedules  with  a  focus  on 
the  University  and  campus  recreational 
sports.” 

Published  on  Thursdays  during  the 
school  year,  the  Campus  Reader  has  its 
own  small  staff  and  distributes  about 
1(),(XK)  copies  weekly. 

“It  is  doing  fine  journalistically'  and 
financially,”  Gerlach  said.  “We’re  just  in  the 
start-up  phase,  but  we’re  pleased.” 

In  this  first  year  of  aggressive  competi¬ 
tion,  it  appears  to  be  the  Daily  Tribune 
that  has  the  advantage  over  the  hnva 
State  Daily 

For  instance,  the  Iowa  State  Daily 
folded  its  own  staff-targeted  weekly  even 
before  it  could  complete  its  contest  to  find 
a  new  name  for  the  Not  the  University 
Times. 

It  also  agreed  to  withdraw  dLstribution 
racks  that  were  located  in  the  general  com¬ 
munity'.  As  a  result,  distribution  is  down 
from  about  16,000  a  year  ago  to  14,000 
this  fall,  says  Janette  Antisdel,  general  man¬ 
ager  of  the  Iowa  State  Daily  Publication 
Board. 

“We  had  been  going  in  this  direction 
and  started  an  online  edition  to  save 
paper,”  Antisdel  added.  (The  paper’s  Inter¬ 
net  address  is  www.daily.iastate.edu/). 

“Our  paper  has  continued  to  prosper,” 
she  added.  “We  haven’t  changed  the  paper 
or  our  focus.  Our  sales  numbers  are  up 
over  last  year.” 

Over  the  summer,  the  Daily  also  signed 
its  first  affiliation  agreement  with  the  uni¬ 
versity  —  although  the  documents  state 
explicitly  “the  university’s  belief  that  we 
are  a  private  group  and  not  subject  to  the 
Open  Records/Open  Meetings  Act,”  Antis¬ 
del  said. 

If  the  lou'a  State  Daily  thinks  these 
actions  have  mollified  the  Tribune,  how¬ 
ever,  they  are  mistaken. 

Gerlach  says  the  campus  paper  has 
“been  kind  of  cute”  in  the  way  it  interprets 
the  restriction  on  racks  in  the  general  com¬ 
munity,  suggesting  they  are  continuing  to 
distribute  in  town. 

And  the  paper  is  not  satLsfied  with  a  uni¬ 
versity  edict  that  restricts  the  Campus 
Reader  to  fewer  on-campus  distribution 
sites  than  the  Daily,  Gerlach  said. 

A  First  Amendment  lawsuit  remains  a 
possibility  he  says. 

The  Daily  Tribune’s  legal  position  is 
buoyed,  tix),  by  an  Iowa  state  stamte  that 
explicitly  forbids  state  institutions  from 
competing  with  private  business,  Cierlach 
says.  “A  couple  of  things  are  going  in  our 
direction,”  Gerlach  said  of  the  competition. 
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Under  the  employee  ownership  plan 
created  in  1937,  employees  buy  shares  as 
they  become  available  at  a  price  estab¬ 
lished  by  a  formula  based  on  the  com¬ 
pany’s  book  value  and  earnings. 

Over  the  years,  the  stock  ownership 
plan  has  made  many  employees  weal¬ 
thy. 

But  the  stock  does  not  trade  on  an 
open  martlet  and  employees  must  offer 
their  stock  first  to  a  company  stock  trust 
at  the  unit  price  determined  by  the 
plan’s  formula. 

Under  the  plan  endorsed  by  the  Jour¬ 
nal  Communications  board,  a  1.5  multi¬ 
plier  would  be  introduced  into  the  for¬ 
mula. 

Over  five  years,  that  multiplier  alone 
would  boost  the  stock  price  from  about 
$36  now  to  about  $54.  The  stock  could 
increase  more,  of  course,  based  on  book 
value  and  earnings. 

“The  world  has  changed  since  this  for¬ 
mula  was  developed,”  chairman  and  chief 
executive  officer  Robert  Kahlor  said. 
“Market  conditions  have  changed  and 
our  option  price  formula  has  remained 
constant.  The  conservative  nature  of  our 
current  formula  does  not  accurately 
reflect  the  true  market  value  of  our  com¬ 
pany,  which  attracts  the  attention  of  cor¬ 
porate  raiders.” 

The  new  formula  must  be  approved 
by  two-thirds  of  the  stock  held  by  active 
employees,  by  trustees  of  the  stock  trust 
and  by  heirs  of  the  late  chairman,  Harry 
J.  Grant,  who  own  10%  of  the  units. 

At  the  board  meeting,  the  Grant  heirs’ 
representative,  David  Meissner,  voted  to 
support  the  management  plan,  but 
emphasized  he  was  voting  as  a  board 
member  and  not  a  family  member. 

The  initial  reaction  from  the  Shaw 
camp  was  that  the  offer  did  not  go  far 
enough. 

“It  amazes  me  they  aren’t  offering  to 
increase  [the  stock  price]  to  1009^  of  its 
true  value.  It  seems  to  be  a  buy-off  of 
stockholders,”  Joel  McNaUy,  a  former  Mil¬ 
waukee  Journal  columnist  who  repre¬ 
sents  Shaw  locally,  said  in  a  Journal  Sen¬ 
tinel  article  by  (ieeta  Sharma-Jensen. 

At  the  board  meeting,  directors 
expanded  membership  by  one  seat  and 
brought  on  two  new  outside  directors, 
James  Forbes,  president  and  CEO  of  Bad¬ 
ger  Meter  Inc.,  and  Roger  Peirce,  retired 
CEO  of  Super  Steel  Products  Co.  Also 
elected  director  was  Doug  Hosking,  pres¬ 
ident  of  IPC  Communications  Services,  a 
Journal  Communications  company.  Hosk¬ 
ing  was  also  named  a  vice  president  of 
Journal  Communications 
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FEATURES  AVAILABLE 


ASTROLOGY 


Daily-Weekly-Monthly  Features 
Camera  Ready,  Time  Data  Syndicate 
(603)  623-7733  or  (800)  322-5101 


AUTOMOTIVE 


1 997  NEW  CARS  AND  TRUCKS:  A 
look  of  the  year's  new  automotive  offer¬ 
ings  that  includes  major  makes  and 
models  with  enough  photos  and 
materials  to  fill  an  annual  New  Models 
special  section.  Available  in  early 
(Dctober.  Joe  Hanley,  CRAIN  NEWS 
SERVICE,  tel.  (212)  254-0890. 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  rood  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 


The  ham  always  rises. 


Lucille  Ball 


GAMING/WALL  STREET 


HEARD  ON  THE  STRIP  -  Lively  weekly 
column,  inside  Las  Vegas.  ('News 
Before  It's  NEWS!)  Written  by  GAM¬ 
ING  TODAY  business  editor  Chuck  Di 
Rocco,  who  has  covered  the  casino 
capital  of  the  world  since  1975. 
Accent:  public  gaming  companies. 
Many  news  firsts  to  its  credit.  Samples 
call  (702)798-1151. 


SEND  E&P  BOX  REPLIES  TO: 

Editor  &  Publisher 

Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  1001 1 


HEALTH,  SPORTS  &  FITNESS 


ARTICLES,  FILLERS,  MONTHLY 
EDITORIAL  SPECIALS  ALSO 
LICENSED  RIGHTS  TO  PUBUSH 
ESTABLISHED  STAND-ALONE 
HEALTH  &  FITNESS  NEWSPAPER- 
PROTECTED  TERRITORY  MARKETING 
&  TECHNICAL  SUPPORT  PROVIDED 
CALL  (800)  NEW  UVING 
FREE  SAMPLES  AND  RATES. 


UFESTYLE 


OFF  THE  WALL:  If  anyone  deserves  the 
title  as  the  new  generation's  successor 
to  Erma  Bombeck,  it  must  go  to  P.S. 
Wall  and  her  off-the-wall  commen¬ 
taries  on  life  as  she  sees  it.  This  weekly 
column  of  600  words  is  quirky,  hip,  out¬ 
rageous  and  very,  very  funny. 

Joe  Hanley,  CRAIN  NEWS  SERVICE, 
Phone:  (212)  254-0890 
Fax:  (212)  254-7646 


PUZZLES 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  •  fax  (409)  295-9624 
PO  Box  1972,  Huntsville,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Coll  (800)  292-4308/(909)  672-2594 


Increase  awareness 
while  benefitting  from 
our  LOW  contract 
rates. 

Call 

(212)  675-4380,  x  170 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 

NEWSPAPER  BROKERS 

Appraisals/Brokerage 

Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 

Box  579,  Landrum,  SC  29356. 

DAVE  GAUGER 

Sales  &  Appraisals 

Gauger  Media  Service,  Inc. 

Box  627,  Raymond,  WA  98577 
(360)  942-3560 

DAVID  R.  STILL 

CAPITAL  ENDEAVORS,  INC. 

Serving  the  Southeast 
Newspapers  &  Magazines 
Brokerage  and  Appraisals 

Box  895,  Lawrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 

Jim  Hall  Media  Services 

41 0  Elm  St.,  Troy,  AL  36081 

(334)  566-7198 

Fax  (334)  566-0170. 

KAMEN  &  CO.  GROUP  SERVICES 
Worldwide  Appraisal  Experts 
(516)  379-2797/(813)  786-5930 

MEDIAAMERICA  BROKERS 

Lenox  Towers,  Suite  1000 

3390  Peachtree  Rd.  NE 

Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 

NEWSPAPER  BROKERS 

BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country. 

Before  you  consider  sale  or  purchase  of 
a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 

MEL  HODELL  NEWSPAPER  BROKER 

51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fox  (909)  624-8852 

MICHAEL  D  UNDSEY 

1221  N.  Kingston  St. 

Gilbert,  AZ  85233  (602)  813-9344 

Over  700  Sold-Est.  1959 

W.B.  GRIMES  &  COMPANY 

P.O.  Box  442 

Clarksburg,  MD  20871 

Larry  Grimes-Pres.-(301 )  540-0636 
Tom  ^xton,  N. England  (617)545-6175 
Wren  Barnett,  South  (704)  698-0021 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 

1 23  NW  13th  St.,  Suite  21 4-7 

Boca  Raton,  FL  33432 

NEWSPAPER  APPRAISERS 

NEWSPAPER  BROKERS 

Bolitho-Cribb  Report:  http://www.cribb.com 


Confidential  Appraisal  for 
Estate,  ESOP,  Partners, 
Bank  Tax,  Stock,  Assets 


lohn  T  rribh  ^  Annette  Park  Drive,  Bozeman, 

^  Montana  59715:  e-mail  to  jcribbdimt.net 


Bolitho-Cribb 
&  Associates 
Newspaper  Brokerage 
&Appralsal 

406-586-6621 

btablUhed  1923 


NEWSPAPER  BROKERS 


PHILLIPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  3308 
Merrifield,VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 
Your  broker  lor  Southwest 
and  Middle  America. 

3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  Fax  (214)  520-6951 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (360)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 


FREE  LIST  -  15  weekly  newspapers  for 
sale  in  7  midwestern  states.  One  com¬ 
mercial  printing  plant  in  Iowa.  John  E. 
van  der  Linden,  broker,  P.O.  Box  275, 
Spirit  Lake,  lA  51 360. 

(712)  336-2805 


HAWAII 

Publish  in  Paradisel  $195K  for  a 
profitable  upbeat  monthly  community 
newsmagozine  in  Hawaii.  Solid  read¬ 
ership  and  advertiser  base.  Ten  years 
strong  and  growing.  (808)  263-3535. 


LOW  AS  $10K  DOWN,  some  much 
more.  Bill  Berger,  ATN,  Inc.,  (512) 
476-3950,  1801  Exposition  Blvd., 
Austin,  TX  78703. 


MOVING  SALE,  Ashland,  Oregon, 
thriving  12  year  old  community  news 
monthly.  Work  in  Shakespearean  par¬ 
adise.  $40,000  cash.  Call  Publisner, 
(541)482-4222. 


SANTA  BARBARA:  Local  weekly  with 
14,000  free  and  paid  delivery  in  same 
town  as  UCSB.  Owner  retiring.  Gross¬ 
ing  $185,000  with  major  accounts. 
A^ing  $1 20,000  with  $60,000  down. 
Call  (805)  683-7657. 


The  simple  is  nat  easy. 


William  Schuman 


NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY 
is  aggressively  seeking  newspaper 
acquisitions  with  circulations  of  5,000 
or  greater.  APC  is  owner/operator  of 
420  publications,  including  112  daily 
newspapers.  All  correspondence  ond 
discussions  are  confidential.  Contact: 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmany 
Neosho,  MO  64850  , 

Phone  (417)  451-1520  ' 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  07148,  Editor  &  Pub¬ 
lisher. 


FORMER  OWNER  wishes  to  purchase 
rack  publication  or  shopper  doing 
revenues  of  $400,000  to  $750,000 
annually.  Will  purchase  all  cash  or 
terms  to  meet  the  sellers  needs.  No 
brokers  please.  Reply  to  Box  07923, 
Editor  &  Publisher. 


NEW  MEDIA  COMPANY  with  operat¬ 
ing  newspapers  seeks  community,  sub- 
urban  newspapers,  shoppers, 
alternative  delivery  systems.  Manage¬ 
ment  encouraged  to  remain  and  partic¬ 
ipate  in  investment.  All  inquiries  held  in 
strictest  confidence.  Reply  to  Box 
07688,  Editor  &  Publisher. 


E&Fs  Classified 


The  Industry's 
meeting  place. 
(ZU)  6754380 
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EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lens  mfg.  since  1 968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration.  Herb  Carlbom 
CK  Optical  (310)  372-0372. 


MAILROOM 


KANSA  480  three  into  one  inserter. 
Ten  years  old.  In  production  and  well 
maintained.  Call  Syd  Wilson  at  The 
Rutland  Daily  Herald,  Rutland,  VT, 
(802)  747-6121,  ext.  248. 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


REPLACEMENT  J50  Jogger  Table  Tops 
25  to  40%  off!  Call 
Kovell's  Kreations  at  (520)  883-4243 


Refurbished  odd  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)273-5218  Fax  (407)  273-901 1 


NEWSPRINT  FOR  SALE 


ROLLS  ALL  SIZES  25#,  -  28#,  -  30# 
BEHRENS  INT'L,  LTD.  -  N.B.  CAUF. 
(71 4)  644-2661 ,  Fax  (71 4)  644-0283 


PRESSES 


4  Unit  Color  King/Goss  SC  1500 
series  folder.  1/2  and  1/4  fold,  dou¬ 
ble  parallel,  cross  head  perf,  air  for¬ 
mer,  tape  drive  quarterfolder,  60  hp 
Cutler-Hammer  Responder  drive.  2 
mono  &  2  stacked  King  rollstands. 
Near  new  coppers,  excellent  rollers, 
new  air  cylinders.  Press  ran  daily  in 
our  shop  until  8/96.  Very  clean  press 
with  recent  paint.  Mfd.  7/68.  $92,000 
on  our  floor.  Call  for  appointment  to 
see.  (541)752-7043. 

WESTERN  OREGON  WEB  PRESS 


PRESSES 


4-unit  GOSS  COMMUNITY  (grease) 
with  2  folders.  22  3/4"  cutoff  Outstand¬ 
ing  condition.  In  use.  Offer.  Patrick, 
(970)  887-3334. 


HARRIS  VI 5A  8  unit  press  with  JF-15 
folder  $99K;  COLOR  KING  5  unit 
heatset  press  with  Harris  JF-25  folder 
$65K;  BALDWIN  106  stacker;  HARRIS 
upper  former.  Grafica  WoHdwide,  Inc. 
(91 4)  761  -6360  Fax  (91 4)  761  -0597. 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1 528  Fax  (770)  552-2669 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sale 


"Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 


PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  ^LNA  D30  C96 


FOR  SALE:  1982  6/u  HARRIS  V15C  w 
or  w/o  prepress  equipment;  1971  3/u 
GOSS  COMMUNITY;  2/u  &  3/u 
NEWS  KING;  4/u  1978  &  2/u  1971 
HARRIS  VI 5A;  GOSS  COMMUNITY  1 
unit  book  press,  22  3/4"  x  36" 


Tel:  (913)  362-8888 
Fax:  (913)  362-8901 


PRESSES 


Quality  (hat  makes  an  impression  worfdivkle 


GIECD 


Select  from: 


ORlSllT, 


□  Complete  Presses 
a  Additions  to  Existing  Presses 
a  3<olor  Setellites 
rn  □  4+li  Arrangements 
a  Stacked  Units 
k  O  Ir^egral  Roll  Stand  Units 
I  O  Half  and  Quarter  Folders 
r  \j  O  Cutoff:  20" -21VS*-2r- 22%’ 

0  1 8,500  to  30,000  IPH 
[SALES  •  SERVICE  -  PARTS  A  I XA 
Phone:  (770)  552-1528  MLIM 
Fax.  (770)  552-2669  GRAPHCSt 


PRESSES 


A  LOT  OF  PRESS  FOR  THE  MONEY! 
IN  VERY  GOOD  CONDITION. 


Five  unit  press  (1965)  Harris-Cottrell 
VI 5  including:  5-units,  1 -half/quarter 
2:1  V-22  folder,  5-rollstands,  hoist, 
plate  bender  plate  burner.  Complete 
press.  One  owner  machine.  Used  less 
than  20,0<X)  impressions  a  week. 

As  is,  where  is  $72,500. 


Al  Taber,  ALTA  Graphics,  Inc. 
(770)  552  1528  Fox  (770)  552-2669 


PRESS  ROOM 


2  unit  goss  metro  22  3/4'  cutoff.  Avail¬ 
able  immediately. 


MAN-Roland  Folders 


160  page  double  out  22  3/4"  with  3 
high  formers  and  angle  bars 


1  Urbanite  Folder.  22  3/4" 
1  Urbanite  Upper  Former 


GOSS  R.T.P's  42"  or  45"  with  Y  columns 
and  wall  brackets  1 0  AVAILABLE 


Goss  3-2  folders 

21  and  1/2  c.o.  and  22  3/4  c.o. 


8  Units  1  folder,  Harris  1650,  22  3/4' 


Northeast  Industries  (800)  821-6257 


WANTED  TO  BUY 


CALL  US  -  WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(770)  428-581 7  Fox  (770)  590-7267 


WANTED:  USED  TELEDIREQ  DIALER 
PREFER  2. 12  VERSION 
CALL  1  (800)  274-1004 


The  worst  sin  is  dullness. 


David  Read 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


TELEMARKETING 


Save  money/improve  results 
or  the  review  of 
your  program  is  FREE 
Outsourcing  Vendor  Management 


ROBERT  T  BURNS 
(703)  356-6625 


CIRCULATION  SERVICES 


ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 


BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN  (616)  458-661 1 


Satire  is  what  closes  Saturday  night. 

George  Kaufman 


CIRCULATION  SERVICES 


CIRCULATION  III 

Advanced-Professional-Telemarketing 
John  Dinan 
(214)  352-1123 

http://www.metronet.com/ -dinan 


METRO  NEWS  SERVICE,  INC. 

"ResponseABIUTY" 
Nationwide  TELEMARKETING 
since  1975 
(800)  950-8475 
Horace  Southward 


CIRCULATION  SERVICES 


INTERVENTiaK  - 
t  RETENTION 
1-800-327-8463 


CIRCULATION  SERVICES 


PRO  <;TART<i 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
(800)  776-6397 


DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  PUBUCATIONS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dove  Chilton  (800)487-6397 
AUSTIN  NEWS  SERVICES  (National) 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 


Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 


MASTHEAD  INTERNATIONAL 
(800)  545-6908  (505)  842-1357 
24-Hour  LineP.O.  Box  1952 
Albuquerque,  NM  87103 


WANTED  TO  BUY 

IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Coll  Chris  George 
(800)  356-4886  or 
Fox  (816)  887-2762. 


PRESSES 


METRO  LINER  TOWER 
PRESS  UNITS 
PUBLISHERS: 
AU’NIQUE 
OPPORTUNITY  TO 
RE-EQUIP 

Exclusive  Sale-  Outstanding 
metro-liner  plant  22”,  560 
MM  cut-off,  updated,  75,000 
cph,  48  Goss  metro-liner 
units,  10  4x1  metro  towers, 
1976-1988  with  excellent 
colour  capacity,  48  45”  Goss 
digital  autopasters 
8  3/2  lap  and  pin  folders  8 
upper  balloon  formers 
8  intermediate,  former 
arrangements  complete  with 
stitchers 

The  very  latest  in  pic 
thyristor  drives  present. 
Dampening  timer  spray 
dampners.  Modern  press 
control  systems  all  to  be 
fitted  with  the  most  advanced 
inking  technology  available. 

Printing  Press  Services 
Sellers  Street  Factory 
Preston,  Lancashire 
ENGLAND,  PRl  5EU 
(011-44)  1772-797050 
Fax:  (44)  1772-652300 


PRESSROOM  SERVICES 

PRESSROOM  CLEANING  PROBLEAAS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experierKe! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


PROMOTIONAL 

V  ■  a  Custom 

presskits^r"" 

•  Media  Folders  •  CD  disc  Mailers 
•Sales  Kits  •  Software  Packages 

lOver  1,000  Dies  Available  FREE) 

Call  For  FREE  Catalog 

(212)664-7686  1(800)472-3497 

September  21,  1996  ■  Editor  &  Pi  busher  47 


HELP  WANTED 


ADVERTISING 

ADVERTISING  DIREaOR 


_ ACADEMIC _ 

VANDERBILT  Student  Communications, 
Inc.,  which  comprises  The  Vanderbilt 
Hustler,  a  twice-weekly  student  news¬ 
paper,  radio  station  WRVU,  the  Com¬ 
modore  yearbook,  Vanderbilt  Video 
Productions  and  three  student  maga¬ 
zines  (Versus,  Vanderbilt  Review  and 
Slightly  Amusing)  seeks  a  Media 
Advisor. 

The  Media  Advisor  assists  and  advises 
student  editors,  executive  staff  and 
others  on  matters  concerning  content 
ethics  and  professional  standards.  As 
administrator  of  this  independently 
chartered  non-profit  corporation,  the 
Media  Advisor  also  coordinotes  the 
octivities  of  attorneys,  the  corporation's 
accounting  firm,  consulting  engineers, 
equipment  providers,  printing,  pre¬ 
press  and  photography  companies  and 
others  assisting  in  the  work  of  VSC. 
The  Media  Advisor  advises  and  assists 
student  staff  on  staff  and  fiscal  man¬ 
agement,  office  management,  and 
relations  to  others  in  the  University.  The 
Media  Advisor  is  chief  financial  officer 
of  the  corporation  and  is  responsible 
for  budgeting  and  fiscal  management 
of  a  substantiol  onnuol  corporate 
budget. 

The  position  is  full-time  during  the  aca¬ 
demic  year,  and  part-time  in  June,  July 
and  August.  Salary  is  paid  over  the 
course  of  the  full  year,  and  a  benefits 
package  covering  health  insurance,  life 
insurance,  dental  insurance  and  retire¬ 
ment  is  included.  The  salary  is  nego¬ 
tiable. 

Applicants  should  demonstrate  a  min¬ 
imum  of  five  to  seven  years  in  pro¬ 
fessional  journalism,  preferably  with 
experience  in  both  print  and  electronic 
media.  Substantial  supervisory  and 
administrative  experience  is  required, 
as  well  as  familiarity  with  desktop  pub¬ 
lishing  and  Macintosh  computers. 


ADMINISTRATIVE 

GENERAL  MANAGER 

A  1 00,C)00-circulation  daily  in  Zone  3 
(group-owned)  is  looking  for  a  general 
manager.  The  successful  applicant 
should  hove  some  background  in  all  non¬ 
news  departments.  The  ability  to  create 
and  administer  a  budget  and  advertis- 
ing/marketing  experience  are 
required.  Candidate  should  be  able  to 
demonstrate  an  ability  to  move  to  the 
next  level.  Please  send  letter,  resume 
and  compensation  requirements  to  Box 
07920,  Editor  &  Publisher. 

ADVERTISING 

ADVERTISING  DIREaOR 

We  have  an  immediate  opening  for  a 
hardworking,  creative  and  innovative 
leader  to  manage  our  sales  staff  at  a 
36,000  circulation  daily,  45,000  Sun¬ 
day  newspaper  located  in  Zone  5.  The 
position  will  also  assist  the  Group  Pub¬ 
lisher  in  sales  development  for  the  two 
other  daily  newspapers  in  the  group 
located  in  beautiful  Central  Ohio.  The 
successful  candidote  must  have  prior 
management  experience  at  a  compara¬ 
ble  or  larger  7-day  newspaper,  be 
extremely  competitive  and  hove  the 
ability  to  develop  the  existing  ad  base 
as  well  as  niche  products.  Strong 
communication  skills  and  coaching/ 
training  experience  a  must. 

We  are  part  of  c  well-known  newspa¬ 
per  group  who  offers  a  salary  and 
bonus  commensurate  with  your  experi¬ 
ence.  In  addition,  we  offer  401  (k), 
health,  dental,  life,  long  term  disability 
and  other  benefits.  Our  community  is 
nationally  ranked  among  the  most 
affordable  and  best  places  to  live  in  the 
U.S,  If  you  have  the  ability  to  analyze 
markets,  motivate  sales  staff  and  seize 
opportunities,  you  are  the  right  candi¬ 
date  for  this  career  opportunity. 

Send  your  resume  and  salary  history  to: 


Growing  market  in  south-central  Indi¬ 
ana  has  an  opening  for  an  ad  director. 
This  is  an  opportunity  to  join  a  team- 
oriented  management  staff  as  we 
grow.  The  successful  candidote  will  be 
innovative,  aggressive  and  be  able  to 
find  ways  around  those  obstacles  and 
roadblocks  that  impede  progress.  If 
you  can  look  at  a  problem  and  see 
more  solutions  than  excuses,  this  might 
be  the  job  for  you.  Previous  sales  man¬ 
agement  experience  desired,  but  not 
essential.  We  are  a  small  newspaper 
with  big  ideas.  Please  send  resume 
and  a  cover  letter  detailing  why  news¬ 
paper  advertising  is  the  best  buy  in  a 
small  market  to  Tim  Timmons  at  The 
Tribune,  1215  E.  Tipton  St.,  Seymour, 
IN  47274.  Application  deadline  is 
Sept.  30.  The  Tribune  is  an  EOE. 

DISPLAY  ADVERTISING  MANAGER 

The  Valdosta  Daily  Times  a  22,000 
daily  morning  newspaper  with  several 
secondary  and  niche  products  is  look¬ 
ing  for  a  candidote  to  develop  market 
strategies  for  our  rapidly  growing 
market,  assist  in  motivation,  training 
and  staff  development. 

Compensation  package  includes 
401  (k),  health  plans,  and  paid  vaca¬ 
tion.  Send  resume  with  salary  require¬ 
ments  to  The  Valdosta  Daily  Times, 
Attention  Larry  Boatwright,  P.O.  Box 
968,  Valdosta,  GA  31 603. 

JOIN  OUR  TEAM!  Zone  5  daily  is  look¬ 
ing  for  o  high-energy,  results-oriented 
retail  advertising  manager  with  experi¬ 
ence  leading  and  motivating  a  sea¬ 
soned  advertising  department.  We 
have  excellent  market  position  in  a 
growth  market.  Ideal  candidate  is  on 
aggressive  goal-oriented  individual 
who  recognizes  opportunities  and 
knows  how  to  capitalize  on  them. 
Creativity  and  strong  planning  skills  a 
must.  If  you  would  like  to  become  part 
of  a  management  team  with  high 
hopes,  send  resume  in  confidence  to: 
Box  07902,  Editor  &  Publisher. 


Please  send  resumes,  work  samples 
and  other  relevant  information  to  Pro¬ 
fessor  Richard  Larsen,  Mathematics 
Department,  1 326  Stevenson  Center, 
Vanderbilt  University,  Nashville,  TN 
37240  no  later  than  October  4,  1 996. 

Vanderbilt  Student  Communications, 
Inc.  does  not  discriminate  on  the  basis 
of  race,  sex,  religion,  color,  national  or 
ethnic  origin,  age,  disability,  military 
service  or  sexual  orientation.  Women 
and  minorities  are  especially  invited  to 

opply _ 

ADMINISTRATIVE 

GENERAL  MANAGER 
Excellent  opportunity.  Growing  weekly 
in  northeastern  city  (pop.  45,000) 
without  daily,  l(X>king  for  independent, 
energetic,  experienced,  self-starter  who 
can  do  it  all  -  increase  sales  while 
maintaining  journalistic  quality.  Avail¬ 
able  now.  $30K+  incentives  Resume  to 
Box  0791 2,  Editor  &  Publisher. 

The  longer  the  title,  the  less  important  the 
job. 

George  McGovern 


Nick  Monico/Publisher 
Mansfield  News  Journal 
70  West  Fourth  St./P.O.  Box  25 
Mansfield,  OH  44901 

ADVERTISING  DIRECTOR:  Richner 
Communications,  an  award-winning 
group  of  paid  community  newspapers 
and  shopping  guides  in  affluent  Long 
Island,  NY.,  market  seeks  a  results- 
oriented  professional  to  coordinate  our 
sales  managerrient  team.  You  will  work 
closely  with  the  publisher  and  lead  a 
team  of  30-i-  manogers  and  account 
execs  responsible  for  all  display,  FSI 
and  classified  sales. 

Your  experience  should  include  staff 
development  and  training,  major 
accounts  management,  and  innovating 
strategies  for  growth  in  a  competitive 
market.  Experience  launching  new 
publications  a  plus.  Excellent  com¬ 
pensation  package  including  401  (k) 
and  health  plans. 

Send  resume,  salary  history  to:  Richner 
Communications,  379  Central  Ave., 
Lawrence,  NY  11559;  Fax  (516)  569- 
4942,  Attn:  Louise. 


SALES  MANAGER:  Dynamic  group  of 
weekly  newspapers  (290M)  has  an 
excellent  career  opportunity  for  a  goal- 
driven/highly  motivated  person  to  lead 
our  outside  sales  force.  The  ideal  can¬ 
didate  will  have  a  minimum  of  five 
years  successful  sales/sales  manage¬ 
ment  experience.  We  offer  on 
attractive  salary/bonus/benefit  com¬ 
pensation  package.  Please  send 
resume  to  include  salary  history  to  Box 
0791 1 ,  Editor  &  Publisher. 

SALES  MANAGER  WANTED 
Self-starting,  sales-oriented  manager 
needed  for  free  distribution  shopper  in 
South  Carolina.  Strong  interpersonal 
skills,  knowledge  of  all  departments 
and  the  ability  to  work  with  highly 
skilled  staff  a  must.  Are  you  this  type  of 
individual  and  want  to  run  your  own 
show?  Send  your  resumes  to  Edwards 
Publications,  Attn:  Sales  Manager,  125 
Eagles  Nest  Drive,  Seneca,  SC  29678. 
Fax:  (864)  882-3718. 

WE  ACCEPT 
MASTERCARD/VISA 
FOR  PAYMENTS 


_ ART/GRAPHICS _ 

GRAPHIC  ARTIST:  We're  looking  for 
an  excellent  technician  -  a  Mac  expert 
adept  in  the  use  of  QuarkXPress, 
Photoshop  and  Freehand  -  who  has  a 
flair  for  everything  from  full  feature 
pages  to  one-column  locator  maps. 
We  want  an  artist  who  understands 
and  appreciates  news  and  can  create 
charts  and  graphs  that  don't  just  repeat 
what's  in  the  story,  but  are  valuable 
sidebars.  Send-don't  call-cover  letter, 
resume,  references  and  work  samples 
to  Norm  Johnston,  photo/grophics 
editor,  Wotertown  Daily  Times,  260 
Washington  Street,  Watertown,  NY 
1 3601 .  Application  deadline  is  Octo¬ 
ber  1 1 . 

CIRCULATION 

CIRCULATION  DIREQOR 

The  Dominion  Post  is  seeking  a  results- 
oriented  professional  to  take  charge  of 
all  facets  of  its  Circulation  Department. 

You  must  be  able  to  quickly  analyze 
our  market  and  develop  o  quality  short 
and  long  term  strotegic  plan  that  is  con¬ 
sistent  with  company  objectives.  You 
must  also  have  proven  experience  in 
budgeting,  goal-setting,  creating  sue 
cessrul  promotions,  NIE,  developing 
marketing  strategies  and  providing 
exceptional  customer  service. 

A  college  degree  and  a  minimum  of 
five  years  prior  management  experi¬ 
ence  is  required. 

Compensation  includes  a  competitive 
salary  plus  bonuses,  medical  benefits 
and  more. 

The  successful  candidate  will  join  our 
family-owned  newspaper  with  20,000 
daily  and  27,000  Sunday  circulation 
located  in  Morgantown,  WV,  the  home 
of  West  Virginia  University. 

Mail  or  fax  a  cover  letter,  resume  and 
salary  history  by  September  30,  1996 
to:  Debbie  Headley,  personnel.  The 
Dominion  Post,  1251  Earl  L.  Core 
Road,  Morgantown,  WV  26505,  Fax: 
(304)  292-3704.  EOE  •  No  phone 
colls,  please  

CIRCULATION  MANAGER 
We  have  growth,  a  challenge  &  a  ter¬ 
rific  opportunity.  Small  northern  Illinois 
daily  (5,000  circulation,  afternoon) 
seeking  the  right  person  with  home 
delivery  experience  with  independent 
contractors,  motor  routes,  TMC, 
telemarketing.  Unlimited  growth 
opportunity  in  increased  circulation 
and  management  responsibilities. 
Active  &  progressive  management 
team  seeking  "go-getter"  with  can-do 
attitude.  Competitive  salary  and  bene¬ 
fits  package.  If  you  have  2-3  years 
experience  and  want  to  learn,  grow 
and  make  an  impact  in  a  great  com¬ 
munity,  please  send  letter  &  resume  to 
Steve  Steinke,  general  manager, 
Belvidere  Daily  Republican,  401 
Whitney  Blvd.,  Belvidere,  IL  61008. 

CIRCULATION  MANAGER:  Daily 
newspaper  seeks  self-motivated,  high- 
energy  person  with  strong  service  and 
sales  skills  to  grow  market.  Circulation 
experience  needed.  Competitive 
salary,  incentive  plan  and  benefits 
package.  Send  resume  to  S.  Jane 
Benton,  publisher,  Jackson  County  Flori¬ 
dian,  P.O.  Box  520,  Marianna,  FL 
32447. 
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HELP  WANTED 

CIRCULATION  !  CIRCULATION 

CREW  SALES  COORDINATOR  I  CIRCULATION  MANAGER;  The  Times- 


To  troin  and  motivale  youth  crews  to 
sell  THE  PALM  BEACH  POST  door-to- 
door.  One  year  crew  soles  experience, 
dependable,  large,  insured  vehicle, 
valid  driver's  license  required.  Avail¬ 
able  to  work  Sundoy-Soturdoy 
between  2  p.m.-IO  p.m.,  40  hours  o 
week,  days  and  hours  vary  Salary, 
bonus  and  benefits.  Palm  Beach  Post, 
2751  S.  Dixie  Hwy.,  West  Palm  Beach, 

FL  33405  Fax  (561)  820-4192. 

CIRCULATION  DIREaOR 

Dynamic,  growing,  multi-title  trade 
magazine  publisher  seeks  experienced 
circulation  professional  to  manage  the 
circulation  department.  Responsibilities 
include  analysis,  planning,  budgeting, 
and  promotions  for  distribution,  fulfill¬ 
ment,  and  customer  service  functions 
across  all  titles.  Audit  experience 
required.  Beautiful  building  and  loca¬ 
tion.  Send  resume  and  salary  history  to 
E&P  Opening,  Attn:  Jennie,  Miramar 
Communications,  P.O.  Box  8987, 
Malibu,  CA  90265-8987. 

CIRCULATION 

SALES  MARKETING  MANAGER 
Immediate  opening  is  available  in  a  com¬ 
petitive  medium  sized  Zone  5  market 
for  an  aggressive,  forward  thinking 
newspaper  circulation  marketing  man¬ 
ager.  This  position  is  responsible  for 
the  entire  sales  procurement  function  at 
our  newspaper  (crews,  telemarketing, 
direct  marketing,  carrier  sales),  reten¬ 
tion  results,  NIE  and  single  copy  sales. 
Our  candidate  will  have  strong  skills  in 
the  following  areas:  Strategic  plan 
development  in  a  competitive  market; 
aggressive  and  effective  subscription 
program  implementation;  strong  skills 
in  telemarketing  management;  sales 
manager  contest  development  and 
implementation;  point  of  purchase 
sales  experience  and  promotion  cam¬ 
paign  development.  In  addition,  our 
candidate  will  be  an  energetic  leader 
with  a  winning  attitude,  have  strong 
sense  of  urgency,  the  ability  to  work  on 
their  own  and  lead  a  part  and  full  time 
staff  of  over  fifteen  employees. 

Company  offers  a  flexible  benefit 
package  that  includes  medical,  dental, 
vision,  life,  401  (k)  and  liberal  vacation 
plan.  If  you  could  meet  the  challenge, 
please  send  your  resume  to  Box 
07917,  Editor  &  Publisher. 

OUTSIDE  SALES  MANAGER 
Great  opportunity  to  manage  Circula¬ 
tion  Outside  Sales  operations  on  Flor¬ 
ida's  west  coast.  Responsible  for  all 
phases  of  outdoor  soles  to  include  door 
to  door  storefront  and  special  events.  5 
years  supervisory  sales  experience  with 
3  years  in  newspaper  sales.  Strong 
organizational,  interpersonal  and 
communications  skills.  PC  familiarity  a 
plus.  Reply  to:  Human  Services,  RE:  Out¬ 
side  Sales  Mgr.,  St.  Petersburg  Times, 
P.O.  Box  1121,  St.  Petersburg,  FL 
33731 

or  e-mail:  snagley@sptimes.com. 

You  must  love  music  or  be  a  duck. 

Steve  Rekh 


Standard,  a  22,000  circulation  after¬ 
noon  daily,  with  Sunday  in  Eureka,  CA 
is  seeking  a  person  to  manage  its 
circulatian  sales,  distribution  and 
mailroom  departments.  The  successful 
candidate  will  have  at  least  two  years 
of  similar  management  experience  at  a 
daily  newspaper.  Experience  with  mar¬ 
riage-mail  and  other  free  distribution 
methods  also  helpful.  Computer  skills  a 
plus.  We  are  located  on  California's 
North  Coast.  The  area  boasts 
redwoods,  mountains,  fine  fishing, 
Victorian  buildings,  a  temperate 
climate  and  entertainment  opHons  rang¬ 
ing  from  light  opera  to  rodeos.  Send 
resume,  salary  history  and  references 
to:  Publisher,  Times-Standard,  P.O. 
Box  3580,  Eureka,  CA  95502. 

EDITORIAL 

AGGRESSIVE  REPORTER/Strong 
Writer  wanted  for  23,000  daily  in 
West  Texas.  At  least  two  years  experi¬ 
ence  needed.  Send  resume  and  clips  to 
Gary  Ott,  city  editor.  Midland 
Reporter-Telegram,  P.O.  Box  1 650, 
Midland,  TX  79702. 

AN  ACE  at  The  Bakersfield  Californian 
is  more  than  just  an  assistant  city 
editor.  The  applicant  who  fills  this  open¬ 
ing  in  our  team-oriented  newsroom  will 
be  an  important  part  of  a  core  editing 
team  that  collaborates  on  planning  and 
executing  stories  for  the  metro,  busi¬ 
ness  and  features  sections.  We're  look¬ 
ing  for  creative,  proactive  editors  with 
3-5  years  daily  editing  experience  who 
understand  the  challenges  facing 
newspapers  today,  and  who  thrive  in  a 
fast-paced,  changing  environment. 
Interested?  Send  cover  letter,  resume 
and  editing  samples  by  October  15  to 
Linda  Wienandt,  AME/Days,  The 
Bakersfield  Californian,  P.O.  Box  440, 
Bakersfield,  CA  93302. 

ASSISTANT  FEATURES  EDITOR 
Are  you  a  brilliant,  experienced  and 
creative  Pulitzer-prize  winning  editor  at 
a  top  metro  daily,  tired  of  your  ennui 
and  your  big  paycheck? 

No"? 

Well,  neither  are  we.  But  you'd  love  it 
here  if  you're  1)  creative,  witty  and 
driven,  2)  an  experienced  supervisor 
and  editor,  3)  full  of  smart,  serious  and 
sometimes  off-the-wall  ideas,  and  4) 
ready  to  frolic  on  the  beach  in  a 
trendy,  tropical  paradise. 

THE  PALM  BEACH  POST  is  a  185,000- 
circulation  daily  in  South  Florida  with 
Penney-Missouri  winning  feature  sec¬ 
tions  and  writers  with  national  &  state 
awards.  You  must  have  5  years  expe¬ 
rience,  preferably  with  some  writing 
background  and  some  news  as  vrell  as 
features  experience.  Send  10  clips, 
your  list  of "  1 0  things  every  features  sec¬ 
tion  must  have"  and  resume  to: 

Pat  Morgan,  Features  Editor 
The  Palm  Beach  Post 
2751  S.  Dixie  Highway 

West  Palm  Beach,  FL  33405 

Your  spacious  cubicle  awaitsi 


EDITORIAL 


BUSINESS  REPORTER 
COPY  EDITORS 
ENTERTAINMENT  EDITOR 
THE  SEAHLE  TIMES 

BUSINESS  REPORTER:  The  Seattle 
Times  is  seeking  an  experienced  busi¬ 
ness  reporter.  Candidate  should  have 
5  years  of  experience  as  a  business 
reporter  and  should  have  a 
demonstrated  ability  to  ferret  out 
information  and  bring  business  issues 
and  people  to  life  through  graceful  writ¬ 
ing.  We're  looking  for  a  reporter  with 
leadership  potential  who  can 
spearhead  major  projects  but  also 
work  within  a  team.  This  person  should 
be  highly  productive  and  versatile,  with 
the  ability  to  generate  story  ideas,  take 
direction,  juggle  assignments,  and 
produce  breaking  news  and  enterprise. 

COPY  EDITORS 

Versatile  copy  editors  are  needed  for 
the  news,  sports,  newsfeatures  and 
business  copy  desks.  Requirements: 
strong  word -editing  and  headline¬ 
writing  skills  as  demonstrated  an  edit¬ 
ing  test;  layout  ability,  with  pagination 
a  plus;  minimum  of  five  years  of  edit¬ 
ing  experience  on  a  major  doily  news- 
pxiper.  Flexibility  in  hours  a  must.  Part- 
time  and  full-time  positions  available. 

ENTERTAINMENT  EDITOR 
The  Times  seeks  an  A&E  editor  with  the 
skills  and  creativity  to  Icxid  coverage  of 
a  vibrant  arts  and  entertainment  com¬ 
munity.  Minimum  5  years'  supervisory 
experience  in  a  major  market  required. 

Please  send  resume,  cover  letter  and 
work  samples/clips  to  Millie  Quan, 
AME,  Seattle  Times,  P.O.  Box  70,  Seat¬ 
tle,  WA  981 1 1 .  No  calls,  please. 


EDITORIAL 


EDITORIAL 


BUSINESS  COPY  EDITOR 
The  News-Sentinel,  a  52,000- 
circulation,  six-day  PM  is  seeking  a 
copy  editor/wire  editor  for  its  four- 
person  business  news  staff.  Three  years 
of  experience  preferred.  Send  resume 
to  Annysa  Johnson,  business  editor, 
The  News- Sentinel,  P.O.  Box  102,  Fort 
Wayne,  IN  46801 .  The  News-Sentinel 
is  a  Knight-Ridder  newspaper  and  an 
equal  opportunity  employer. 


BUSINESS  REPORTER 
The  Yakima  (WA)  Herald-Republic,  a 
40,000-h  daily  east  of  the  Cascade 
Mountains  seeks  an  experienced  busi¬ 
ness  reporter  with  at  least  two  years' 
daily  newspaper  experience.  We're 
seeking  a  general  assignment  business 
reporter  for  a  beat  that  includes  con¬ 
sumer  issues,  agribusiness  and  land 
use.  Spanish  language  skills  a  plus. 
Send  resume  and  clips  to  Business 
Reporter,  Yakima  Herald-Republic, 
P.O.  Box  9668,  Yakima,  WA  98909. 
We  are  an  equal  opportunity  employer 
and  a  member  of  the  Seattle  Times 
group. 


BUSINESS  REPORTER:  The  News  & 
Observer  seeks  a  reporter  to  cover  busi¬ 
ness  in  the  western  portion  of  North 
Carolina's  Triangle,  including  Durham 
and  Chapel  Hill.  Candidates  must  be 
able  to  aggressively  work  a  beat  in  a 
competitive  news  rrarket,  generate  and 
execute  excellent  story  ideas,  and 
demonstrate  outstanding  reporting  and 
writing  abilities.  Business  journalism 
experience  a  plus. 

Send  resume  and  clips  to  Dan  Barkin, 
business  editor.  The  News  &  Observer, 
215  S.  McDowell  Street,  Raleigh,  NC 
27602. 


EDITORIAL 


PUBLISHED  BY  LNDEPENUCNT  PRAM 


IS  LOOKING  TO  HIRE  SENIOR  REPORTING  AND 
EDITING  STAFF  AT  COMPETITIVE  SALARIES. 

Now  in  its  fifth  year,  The  Moscow  Times  is  an  Engiish  ianguage  j 
daily  based  in  Moscow  that  defies  the  stereotypes  concerning  ^ 

■  expatriate  newspapers.  Ours  is  an  aggressive  newspaper  that 

;  assumes  a  sophisticated  readership  and  has  earned  the  respect !: 
:  of  that  readership. 

,  The  paper,  which  currently  has  about  60  editorial  staff,  is  in 
the  process  of  rapid  expansion,  both  in  Moscow  and  in  other  ; 
.  cities  in  the  region,  where  we  are  establishing  sister 

■  pubiications. 

;  if  you  have  Russian  ianguage  skiiis,  good  reporting  experience  li 
i  and  a  desire  to  iive  abroad  and  cover  one  of  the  world's  most  ^ 

■  exciting  stories,  send  a  resume  and  cover  letter  to:  | 

MARC  CHAMPION,  EDITOR  I 

FAX:  (01 1  -7-095)  257-321 1  i 

I  E-MAIL:  champion@imedia.ru 
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HELP  WANTED 

EDITORIAL  I  EDITORIAL 

BUSINESS  REPORTER  -I  COPY  EDITOR 


Knighf-Ridder  daily  newipaper  seeks 
business  reporter  with  at  least  two 
years  of  business  reporting  experience. 
Please  send  resume  and  five  clips  to: 

Carol  Hazard,  business  editor 
Columbus  Ledger-Enquirer 
P.O.  Box  71 1 

Columbus,  GA  31902-0711 

COPY  EDITOR  on  a  universal  desk  that 
handles  everything  from  features  to 
sports  at  daily  of  about  50,000  circula¬ 
tion.  Four-day  work  week  (10  hours  a 
day).  Must  have  at  least  one  year  of 
experience  editing  and  writing 
headlines.  Send  resume  and  clips  to 
News  Editor  Paul  Hampion,  The  Sun 
Herald,  P.O.  Box  4567,  Biloxi,  MS 
39.535-4567. _ 

COPY  EDITOR:  Community  daily  in  W. 
Central  Florida  accepting  applicatians. 
Position  serves  both  news  &  features 
copydesks.  Editing/pagination  skills 
required.  Write:  Chanes  Brennan, 
Citrus  Caunty  Chronicle,  1624  N. 
Meadowcrest  Blvd.,  Crystal  River,  FL 
34429. 

COPY  EDITING 

Fast-growing  national  business  news¬ 
paper  seeks  experienced  copy  editors. 
Some  background  in  layout  also 
helpful.  Send  resume  to  Susan  Warfel, 
managing  editor.  Investor's  Business 
Daily,  1 2655  Beatrice  St.,  Los  Angeles, 
CA  90066. _ 

COPY  EDITORS 

You're  an  aggressive  copy  editor  with 
multiple  skills.  Must  have  strong  news, 
word-editing  and  headline-writing 
background.  Layout  and  design  expe¬ 
rience  a  must.  ATEX,  QuarkXPress  and 
pagination  skills  a  plus.  Three  to  four 
years'  experience  on  mid-size  daily 
preferred.  Work  for  Boston's  best  daily 
newspaper  -  the  Boston  Herald. 

Send  resume  and  samples  to: 

Andrew  Tomolonis 
Deputy  Managing  Editor 
Boston  Herald 
P.O.  Box  2096 
Boston,  MA  02106-2096 
COPY  EDITOR 

The  Virginian-Pilot  (circ.  210,000)  is 
looking  for  a  wordsmith  who  can 
anticipate  readers  questions  and  make 
sure  they  are  answered.  We  need  an 
experienced  editor  who  can  work  with 
designers  to  convey  the  heart  af  each 
story  with  words,  photos  and  graphics. 
If  you  thrive  on  change,  teamwork  and 
producing  great  newspapers,  contact 
Dan  Duke,  copy  desk  team  leader.  The 
Virginian-Pilot,  150  W.  Brombleton 
Ave.,  Norfolk,  VA  23510.  Or  call 
(804)  446-2290. 

E-mail  to:  newsduke@aol.com. 

Evil  comes  in  many  forms,  whether  it  be 
a  man-eating  cow  or  Joseph  Stalin,  but 
you  can't  let  the  package  hide  the 
pudding!  Evil  is  just  plain  bad!  You  don't 
cotton  to  it.  You  gotta  smack  it  in  the  nose 
with  the  rolled-up  newspaper  of 
goodr^ss. 

The  Ticlc 


The  Newport  Daily  News  seeks  a  copy 
editor  with  strong  page  design  skills. 
We're  looking  for  someone  to  improve 
local  and  wire  copy,  write  sparkling 
headlines,  design  section  fronts  and 
know  or  be  prepared  to  learn  how  to 
handle  the  slot.  Pagination  experience 
and  knowledge  of  QuarkXPress  would 
be  helpful.  Professional  experience  is  a' 
plus  but  we  will  also  consider  new 
grads  with  strong  campus  newspaper 
and  internship  credentials.  We  have 
been  honored  as  the  best  small  news¬ 
paper  in  New  England  and  intend  to 
get  even  better.  Tell  us  about  yourself 
and  send  a  few  samples  of  your  best 
designed  news  and  feature  pages  to 
Harvey  Peters,  news  editor.  The 
Newport  Daily  News,  101  Malbone 
Road,  Newport,  Rl  02840.  No  phone 
calls,  please. 

COPY  EDITOR 

The  Anchorage  Daily  News  is  seeking 
a  full  time  copy  editor  to  be  a  leader  in 
producing  our  main  news  sections.  This 
position  not  only  requires  good  editing 
and  headline  writing  skills  but  also 
ability  in  the  use  af  color,  graphics  and 
design.  Minimum  5  years  daily  editing 
experience  required.  Send  resume  & 
work  samples  to  the  Anchorage  Daily 
News,  Attn:  Human  Resources,  P.O. 
Box  149001,  Anchorage,  AK  99514- 
9001.  The  Anchorage  Daily  News  is 
an  Equal  Opportunity  Employer  and 
welcomes  a  variety  of  applicants. 

CITY  EDITOR:  The  Journal  American,  a 
33,000  circulation  AM  in  the  highly  com¬ 
petitive  Seattle  area,  seeks  a  city 
editar.  The  successful  candidate  will 
have  supervisory  experience,  a  nose 
for  hard  news,  a  passion  for  writing 
and  high  expectations  for  our  talented 
staff.  Contact:  Managing  Editor  Tom 
Wolfe,  Journal  American,  P.O.  Box 
90130,  Bellevue,  WA  98009-9230. 
_ EOE _ 

COVER  THE  SUBURBS 

The  Journal  Newspapers,  Inc.  has 
several  openings  within  our  chain  of 
six  daily  newspapers  covering  the  sub¬ 
urbs  of  Washington,  DC:  REPORTER, 
NEWS  EDITOR,  COPY  EDITOR,  CITY 
EDITOR,  SPORTS  REPORTER.  Send 
resume  and  clips  to  Jim  Farrell,  senior 
editor.  The  Prince  George's  Journal, 
9410  Annapolis  Road,  Lanham,  MD 
20706  or  fax  to  (301 )  731-8363. 

REPORTER,  PHOTOGRAPHER,  COPY 
EDITOR,  ASSISTANT  CITY  EDITOR; 
Send  resume,  clips,  tear  sheets  to  Jane 
Touzalin,  The  Fairfax  Journal,  2720  Pro¬ 
sperity  Ave.,  Fairfax,  VA  22034  or  fax 
to  (703)  846-8366.  EEO  employer. 

EDITOR/LEGAL 

Need  top-notch  lawyer/journalist 
NOW  to  report  and  be  editor  of  subs¬ 
tantive  legal  news  reports  for  lawyers 
thru  new  media.  Radio  reporting  expe¬ 
rience  a  +.  Exciting,  growing,  estab¬ 
lished  national  media  co.  (named  "busi¬ 
ness  to  watch"  in  1996).  Princeton  NJ 
area  headquarters.  Send  resume  & 
cover  letter  by  fax  ta  Kathy  Gould 
(609)  737-3860. 


EDITORIAL 


EDITORIAL 


DESIGN  EDITOR  -  We  need  a  visual 
journalist  who  thinks  graphically  to 
guide  and  work  on  the  design,  graph¬ 
ics,  photos  and  future  redesign  of  our 
top-quality,  employee-owned,  24,000 
daily  in  southeast  Michigan.  This  is  a 
transformed  lifestyles  position,  so  we're 
looking  for  a  design  focus  with  some 
writing  and  editing  experience  for 
backup  desk  help.  Must  be  a  team 
player  with  excellent  people  and  orga¬ 
nizational  skills.  If  you  want  to  work 
hard  and  have  fun,  send  resumes  and 
no  more  than  5  samples  of  your  work 
to  Deborah  Saul,  managing  editor, 
Monroe  Evening  News,  P.O.  Box 
1 176,  Monroe,  Ml  48161. 

DESKTOP  PUBLISHER  needed  to 
assume  all  production  duties,  including 
pasteup,  ad  design  and  photo  pro¬ 
cessing  on  Caribbean  weekly.  Mac 
savvy,  photo  skills  a  must;  journalism 
degree  an  asset.  Salary  $250/wk. 
Resume,  portfolio  to:  Box  07905, 
Editor  &  Publisher. 

EDITOR 

The  Business  Journal,  publisher  of  three 
niche-market  newspapers  in  the  sub¬ 
urban  Chicago  market,  needs  an 
editor  to  take  over  its  two-year-old 
monthly  publication  in  the  western  sub¬ 
urbs.  The  position  requires  someone 
with  a  proven  business  background 
who  can  write/report,  handle  page 
design  using  Quarld<Press,  take  pnotos 
and  also  represent  The  Business 
Journal  at  various  community  events/ 
functions.  Send  resume/clips  to  Cassie 
Wagner,  111  Water  St.,  Suite  100, 
East  Dundee,  IL  601 18  ar  fax  ta  (847) 
836-9656. 

EDITORIAL  POSITIONS 


EDITOR 

THE  OPPORTUNITY  OF  A  LIFETIME 

Here's  a  chance  to  lead  Zone  2  metro 
market  weekly  group  to  new  heights. 
We're  looking  for  a  top  editor  to 
invigorate  editors  and  reporters  at  aur 
growing  multi-paper  operation. 
Excellent  salary.  Benefits  ■¥  incentives. 
Box  0791 9,  Editor  &  Publisher 

EUTE  BEAT 

We  have  a  vacancy  in  one  of  our  more 
sophisticated  beats:  minority  affairs/ 
gender  issues/the  elderly.  Primorily  an 
enterprise  beat,  the  reporter  is  given  con¬ 
siderable  latitude  in  defining  stories 
that  need  to  be  covered.  You  need  a 
broad  knowledge  of  and  unlimited 
curiosity  about  politics,  cultures,  peo¬ 
ple,  families,  demographics,  and  the 
changes  that  occur  in  our  lives.  This  is 
not  an  entry-level  position  and  a  track 
record  of  excellent  writing  is  a  must. 
Applicants  must  demonstrate  a  fluency 
in  Spanish,  or  an  Asian  language,  or 
Navajo. 

We  are  the  daminant  news  medium  in 
Utah  and  grawing.  We  circulate 
statewide  and  have  a  regianal  reputa- 
tian  ta  maintain.  Your  talents  and 
experience  will  dictate  salary.  Send  let¬ 
ter  of  application,  resume,  clips  to 
Editor  James  E.  Shelledy,  The  Salt  Lake 
Tribune,  143  Sauth  Main,  Salt  Lake 
City,  UT  84111. _ 

FREELANCE  Business  Writers  needed 
ta  cover  black  business  publicatian. 
(Career  finance,  marketing,  etc.)  Send 
writing  samples  to  Network  Journal, 
333  Nostrand  Avenue,  Brooklyn,  NY 
11216. _ 

GRAPHIC  ARTIST 


The  Scottsbiuff,  Nebraska  Star-Herald, 
16,000  circulation  daily,  is  accepting 
applications  for  the  following  full  or 
part-time  editorial  positions: 

REPORTER:  Applicants  must  have  a 
four-year  degree  in  journalism,  English 
ar  related  Held,  previous  reporting 
experience  or  combination  of  educa¬ 
tion  and  experience. 

COPY  EDITOR:  Applicants  must  have  a 
four-year  degree  in  jaurnalism  and 
priar  experience  as  a  reporter  or  copy 
editor,  thorough  knowledge  of  AP  style 
and  be  acquainted  with  camputerized 
pagination  systems. 

PAGINATION  TECHNICIAN:  Appli¬ 
cants  must  hove  some  expertise  with  com- 
puter  systems  and  camputerized 
pagination.  Experience  with  digital 
photography  and  Adobe  Photoshop 

Applicants  willing  ta  relocate  please  sub¬ 
mit  resumes  ta  Steve  Miller,  editor, 
Star-Herald,  P.O.  Box  1709,  Scot¬ 
tsbiuff,  NE  69363-1709  or  call  (800) 
846-6102  or  (308)  632-0670. _ 


Must  know  Freehand  5,  QuarkXPress, 
some  Photoshop.  Artist  would  produce 
informational  graphics,  charts  and 
maps  on  a  daily  basis.  Some  page 
design.  Two  years  experience 
required. 

The  Wilmington  News  Journal  is  an 
equal  opportunity  employer  with  a 
daily  circulation  of  1 30,000.  We  have 
excellent  reproduction  and  a  newly 
designed  format.  We  are  fully 
paginated  in  QuarkXPress. 

Send  resume  and  clips  to: 

Dan  Garrow/Art  Director 
950  W.  Basin  Rood 
Newcastle,  DE  19720 


nit  resumes  to  bteve  Miller,  editor,  :  PFF>ORTFP  OPFKllMf^r; 

^  The  Dayton?Beach  (FL)  News-Journal 

346-6102  or  (308)  632-0670. -  bureau  staffs  in  hi^ly  com- 

EDITORS  &  WRITERS  WANTED.  :  peHtive  East  Central  Florida.  Variety  of 
Monthly  bulletin  lists  200-f  current  :  bea*s  involved  -  plus  encouragement  to 
openings  nationwide.  Entry/early  :  develop  in-depth  projects.  Send  resume 
career.  Writer-Editor-EP,  P.O.  Box  :  *o  D'ck  Dunkel,  executive 

40550,  5136  MacArthur,  Washing-  =  editor.  News- Journal,  P.O.  Box  2831, 
ton,  DC  20016;  (703)  506-4400.  '  Doytono  Beach,  FL  321 20. _ 

It's  a  Classified  Secret-  If  you  don't  want  yout  reply  to  go  to  certain  newspapers  (or 
companies),  seal  your  reply  in  an  envelope  addressed  to  the  E&P  Classified  Advertising 
Department  with  an  attached  note  listing  the  newspapers  or  companies  you  do  not  want  the 
reply  to  reach.  If  the  Btrx  Number  you're  answering  is  on  your  list,  we'll  discard  your  reply. 
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HELP  WANTED 


HELP  BUILD 

OUR  PRESENCE  IN  ZURICH 

Bloomberg  L.P.  is  the  premier  online 
Information  Services  firm,  providing 
sophisticated  data,  analysis  and  news 
to  investment  professionals  and  major 
companies  around  the  world. 

ZURICH  REPORTER 

Bloomberg  News  is  seeking  a  talented, 
motivatecT  and  resourcefuf  reporter  as 
we  expand  our  news  service  for  Zurich, 
Switzerland. 

Requirements  include: 

•2  years'  experience  with  major 
news  agency,  newspaper  or 
magazine 

•Knowledge  of  the  economy  and 
financial  markets 

•Ability  to  deliver  quality  writing 
under  tight  deadlines 
•Fluency  (oral  and  written)  in 
English  is  essential;  fluency  in 
German  and/or  French  a  decided 
asset. 

If  your  skills  and  background  match 
our  needs,  please  send  your  resume  in 
confidence  to:  Howard  Hoder,  human 
resources,  Bloomberg  L.P.,  499  Park 
Avenue,  New  York,  NY  1 0022.  To  fax, 
please  dial:  (212)  940-1954. 

No  phone  calls,  please. 

EOE  M/F/V/D 


KEY  EDITORIAL  POSITIONS 

The  Charleston  Gazette  is  a  53,000- 
circulation  morning  daily  with  two  key 
openings:  assistant  city  editor  and 
copy  editor.  We  are  looking  for  an 
assistant  city  editar  with  leadership 
potential  and  creative  talents  to  work 
with  aggressive  reporters  in  story 
development  and  editing.  Applicants 
for  copy  editor  must  have  strong  edit¬ 
ing  and  layout  skills.  The  position 
requires  using  QuarkXPress. 

We  offer  a  professional  stoff,  good 
work  environment  and  excellent  bene¬ 
fits.  Charleston  is  the  state  capital, 
close  to  parks  and  resort  areas  offering 
hiking,  skiing  and  whitewater  sports. 
Send  resume,  cover  letter  and  work 
samples  to  Rosalie  Earle,  managing 
editor.  The  Charleston  Gazette,  1001 
Virginia  St.  E.,  Charleston,  WV 
25304.  An  EOE. 


LOCAL  PAGE  LAYOUT/COPY  EDITOR 
Knight-Ridder  daily  newspaper  seeks 
an  experienced  person  to  lay  out  and 
copy  edit  our  daily  Local  pages.  This 
candidate  should  have  strong  word 
and  copy-editing  skills  as  well  as 
exposure  to  the  Macintosh 
Please  send  resume  and  examples  of 
your  work  to: 

Chuck  Crouch,  Executive  News  Editor 
Columbus  Ledger-Enquirer 
P.O.  Box  71 1 

Columbus,  GA  31 902-0711 


CITY  EDITOR:  PRESS-TELEGRAM, 
1 09,000-circulation  Knight-Ridder  daily, 
has  opening  for  editor  with  solid 
language,  editing,  people-managing 
skills.  Send  resume  to  Carolyn 
Ruszkiewicz,  AME,  Press-Telegram,  604 
Pine  Avenue,  Long  Beach,  CA  90844. 


PAGE  DESIGNER 

The  Journal  American,  ambitious, 
progressive  33,000  circulation  news¬ 
paper  in  the  beautiful  Pacific  North¬ 
west  (minutes  from  Seattle),  is  looking 
for  an  ambitious,  progressive  design 
person  to  design  page  1  and  oversee 
presentation  throughout  our  growing 
newspaper.  We  hove  just  undergone  o 
major  redesign  (it  looks  great!)  and 
seek  someone  with  experience,  flair 
and  solid  news  judgment  who  can 
guide  our  copy  desk  in  creatively  lay¬ 
ing  out  news,  features,  sports  and  busi¬ 
ness  pages.  Must  be  competent  in 
QuarkXPress  and  Photoshop.  Contact: 
Managing  Editor  Tom  Wolfe,  P.O.  Box 
90130,  Bellevue,  WA  98009-9230. 
EOE. 


lAURIN  PUBLISHING  CO.,  INC.,  pub¬ 
lisher  of  PHOTONICS  SPECTRA  and 
BIOPHOTONICS  INTERNATIONAL, 
the  No.  1  international  magazines  in 
the  field  of  photonics  technology,  is 
expanding  and  needs  experienced 
journalists  in  its  Pittsfield,  MA  head¬ 
quarters. 

STAFF  EDITOR/REPORTER:  A  strong 
record  of  journalistic  experience  and 
writing  skills  a  must.  The  position  also 
requires  an  ability  to  organize,  copy 
edit  and  proofread.  A  relevant 
technical  degree  is  desired  but  not 
essential.  Candidate  must  be  adept  at 
cultivating  industry  sources  and 
representing  the  company  on  the 
phone  and  in  person. 

COPY  EDITOR:  The  candidate  for  this 
position  must  have  experience  in  writ¬ 
ing  and  grammar  and  knowledge  of 
proofreading  marks. 

Salary  commensurate  with  experience 
and  performance.  Excellent  benefits 
and  professional  working  environment. 
Please  send  cover  letter,  resume  and 
writing  samples  to  Bonnie  Perry  at 
Laurin  Publishing  Co.,  Inc.,  Berkshire 
Common,  P.O.  Box  4949,  Pittsfield, 
MA  01 202-4949. 


LOCAL  NEWS  EDITOR 

The  Standard-Examiner,  a  65,000 
circulation  PM  serving  Northern  Utah, 
is  looking  for  an  aggressive  editor  to 
supervise  local  news  coverage  of  a 
rapidly  growing  metro  area  in  a  com¬ 
petitive  market.  Local  news  editor 
directs  two  assistants  and  1 1  reporters 
at  newspaper  that  emphasizes  in- 
depth,  enterprise  coverage.  Seven 
years  daily  newspaper  experience 
required  including  two  years  supervis¬ 
ing  reporters.  Salary:  $42-46,000. 
Resume  and  clips  to  Managing  Editor 
Ron  Thornburg,  P.O.  Box  951,  Ogden, 
UT  84402-0951. 


MANAGING  EDITOR:  8,000  circula¬ 
tion  daily  in  Zone  9  needs  hands-on 
leader  (or  staff  of  9.  Must  be  versatile, 
with  strong  writing  credentials  and 
desk  experience.  QuarkXPress,  Pagina¬ 
tion  and  Macintosh  experience 
needed.  Send  resume  and  salary 
requirements  to  Box  07924,  Editor  & 
Publisher. 


EDITORIAL 


MANAGING  EDITOR 

The  Prague  Post,  an  independently 
owned,  5-year-old,  leading  general- 
interest  English-language  weekly 
newspaper  in  Central  Europe,  is  seek¬ 
ing  a  new  Managing  Editor  for  its 
young,  committed  team  covering  news, 
politics,  business  and  a  comprehensive 
entertainment  guide.  Position  requires 
excellent  professional  background  and 
the  right  combination  of  personality, 
dedication,  news  judgment  and  staff 
development  skills.  Czech-level  salary 
with  benefits.  Write  or  fax  Nicki 
Parham,  The  Prague  Post,  Na  Porici 
12,  1 1 5  30  Praha  1 ,  Czech  Republic. 
Fax:  01 1  (42-2)  2487-5050. 


MANAGING  EDITOR  needed  for  the 
Journal-News,  a  27,000  circulation 
daily  and  Sunday  newspaper  pub¬ 
lished  in  Hamilton,  Ohio  and  serving 
growing  Butler  County  in  southwest 
Ohio  within  the  Cincinnati  market. 

A  record  of  editorial  accomplishment 
in  the  newspaper  field  and  evidence  of 
management  and  leadership  skills 
important  qualifications. 

Challenging  opportunity  (or  editor  who 
wants  to  direct  and  motivate  solid  staff 
of  30  professionals  to  produce  an  out¬ 
standing  local  newspaper  which  is  an 
indispensable  source  of  news,  entertain¬ 
ment,  opinion  and  leadership  in  its  com¬ 
munity. 

Mail  resume  to  Bob  Murphy,  publisher, 
Journal-News,  228  Court  St., 
Hamilton,  OH  4501 1.  Or  fax  to  (513) 
863-4206. 


MANAGING  EDITOR 
New  publishing  venture,  backed  by 
major  regional  advertising  agency, 
seeks  top  editor  to  head  operations  of 
a  monthly  series  of  multi-city  airline 
destination  publications.  Organiza¬ 
tional  skills,  people  management  and 
writing  and  editing  experience  are  all 
requisites  -  as  well  as  the  ability  to  take 
some  chances  and  keep  a  number  of 
balls  airborne.  Periodical  publishing  or 

□rnalism  experience  helpful,  particu- 
y  if  mixed  with  some  advertising 
and  public  relations  background  and 
the  understanding  of  what  the  word 
"advertorial"  means.  Competitive  salary, 
unlimited  growth  potential  and  other 
opportunities  await  the  right  candidate 
-  in  addition  to  the  chance  to  live  in 
and  relish  Salt  Lake  City,  Utah,  in  the 
heart  of  Utah's  stunning  Rocky  Moun¬ 
tain  region.  Send  cover  letter,  resume 
and  pertinent  clips  to:  Michael 
Gallivan,  President  and  CEO,  Harris  & 
Love  Advertising,  630  East  South  Tem¬ 
ple,  Salt  Lake  City,  UT  84102. 

NO  PHONE  CALLS,  PLEASE. 


MONTANA  WEEKLY  needs  experi¬ 
enced,  professional  editor;  news, 
sports  and  photo  abilities  essential. 
Aggressive  news  operation.  Prime  sum¬ 
mer,  winter  recreational  area.  Benefits. 
Send  resume  and  clips  by  Friday,  Oct. 
4  to  James  E.  Moore  II,  publisher,  P.O. 
Box  309,  Red  Lodge,  MT  59068. 


E6iP:  Your  weekly  link  to  the  newspaper  industry  since  1884. 


EDITORIAL 


MOVIE  CRITIC 
CLASSICAL  MUSIC  CRITIC 

The  Arizona  Daily  Star  has  two  open¬ 
ings:  one  for  a  movie  critic  and  another 
for  a  classical  music  critic.  Send  a 
cover  letter  describing  how  you  would 
cover  the  beat  along  with  1 0  beat  clips 
and  10  non-beat  clips  to  Debbie 
Kornmiller,  features  editor.  The  Ari¬ 
zona  Daily  Star,  P.O.  Box  26807, 
Tucson,  AZ  85726.  No  phone  calls. 


MUSIC  EDITOR 

New  Times  has  an  immediate  opening 
for  a  full-time  music  editor  at  its 
award-winning  weekly  newspaper  in 
San  Francisco.  Strong  writing  skills 
essential,  lob  entails  pTanning/editing 
music  section,  hiring  freelancers, 
reviewing  music/pop  culture  and  writ¬ 
ing  non-music  feature  length  stories  (or 
front  of  the  book.  Send  cover  letter, 
resume,  and  five  best  clips  to: 

Bill  Wyman 
SF  VYEEKLY 
425  Brannan 
Son  Francisco,  CA  94107 


NEWS  REPORTER:  Join  our  award¬ 
winning  team  af  professional  in  this 
newly  created  reporting  job.  Our  doily 
newspaper  recently  switched  from  PM 
to  AM  to  make  us  more  competitive.  If 
you  land  this  job,  you'll  be  part  of  our 
expanding  night  shift,  covering  general 
assignment,  lots  of  enterprise  and  an 
important  new  beat  that'll  put  you  on 
Page  1  often.  Work  schedule  is  3  p.m. 
to  midnight  Sundays  through  Thurs¬ 
days.  Our  editors  believe  in  mentoring 
and  helping  staffers  grow  pro¬ 
fessionally.  We  are  a  fast-paced 
seven-day  paper  (circulation:  20,000) 
in  a  growing  college  town  on  Lake 
Michigan.  Advancement  opportunities. 
Equal  Opportunity  Employer.  If  you 
like  challenge,  send  your  resume, 
references,  work  samples  and  snappy 
cover  letter  to  Managing  Editor  David 
Stacks,  Holland  Sentinel,  54  W.  8th 
Street,  Holland,  Ml  49423. 


National  Sports  Jobs  Weekly,  PO  Box 
5725  Glendale  AZ  85312,  (602)  933- 
4345,  http://www.sportsjobs.com,  4 
issues  (or  $39,  1 3  issues  for  $89. 


OVERNIGHT  EDITOR  WANTED 
The  Blackstone  Valley  Record,  Rl's 
fastest  growing  newspaper  is  looking 
for  an  overnight  news  editor.  OuarkX- 
Press  and  Baseview  experience  helpful. 
Send  resume/clips  to:  Bob  Blanchard, 
Blackstone  Valley  Record,  One  Cum¬ 
berland  Plaza,  Woonsocket,  Rl  02895 
or  fax  to  (401 )  766-0920. 


PHOTOGRAPHER/REPORTER  -  The 
Homer  News,  Alaska's  best  weekly, 
needs  strong  photographer  with  report¬ 
ing  skills.  Pay  $20K  to  $25K  DOE.  Let¬ 
ter-resume  promptly:  to  Homer  News, 
EP,  3482  Landings  St.,  Homer,  AK 
99603,  fax  (907)  235-41 99,  e-mail: 
hnews@alaska.net. 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


nTTvJ 


HELP  WANTED 

EDITORIAL  i  EDITORIAL 

PREPS  SPORTS  WRITER  I  REPORTER 

Looking  Lo  draft  o  high-energy  •  MANAGING  EDITOR 


journalist  who  con  continue  our  tradi¬ 
tion  of  putting  o  pro  slant  on  prep  and 
community  athletics.  We  are  the  York 
Daily  Record,  a  42,500  Monday- 
Saturday  AM  daily  in  southcentral 
Pennsylvania  that  has  been  an  APSE 
section  finalist  or  received  honorable 
mention  six  of  the  past  eight  years. 
Send  resume  and  clips  to  Sports  Editor, 
York  Daily  Record,  P.O.  Box  15122, 
York,  PA  17405.  EOE. 

PRESENTATION  EDITOR 
The  Star-Gazette,  a  Gannett  newspa¬ 
per  (35,000  daily,  50,000  Sunday)  in 
the  Finger  Lakes  region  of  Upstate  New 
York,  seeks  an  experienced  design 
editor  who  knows  how  to  make  routine 
things  look  good  and  good  things  look 
great.  The  right  candidate  will  be  fast 
arxl  creative  at  design,  skilled  in  QuarkX¬ 
Press  pagination  and  a  strong  headline 
writer.  To  apply,  send  a  letter,  resume, 
samples  of  your  best  work  and  a 
week's  worth  of  tearsheets  to:  Charles 
W.  Nutt,  editor,  Star-Gazette,  201 
Baldwin  St.,  P.O.  Box  285,  Elmira,  NY 
14902.  The  Star-Gazette  is  an  equal 
opportunity  employer. 

PULITZER  PRIZE-winning  Virgin  Island 
Daily  News  (circ.  16,400,  paginated, 
AM  Gannett  paper)  seeks  sports  editor 
to  oversee  2-1/2  person  staff.  Great 
opportunity  for  the  right  person.  V.I., 
Caribbean  ties  a  plus;  some  editing 
and  pagination  experience  a  must. 
Send  resume,  clips  and  references  to 
Penny  Feuerzeig,  executive  editor.  The 
Daily  News,  P.O.  Box  7760,  St. 
Thomas,  VI  00801 . 

REPORTER  -  Award-winning  central 
Pennsylvania  paper  has  an  opening  for 
a  reporter  with  some  experience.  Cov- 
eroge  area  would  be  the  county's  sec¬ 
ond  largest  town  and  general  assign¬ 
ment.  Wa  are  a  35,000  daily,  43,000 
Sunday  near  a  Big  Ten  university.  Send 
cover  letter,  resume,  samples  to  Execu¬ 
tive  Editor  Linda  White,  Altoona  Mir¬ 
ror,  P.O.  Box  2008,  Altoona,  PA 

16603-2008. _ 

REPORTER  WANTED:  Lively,  award¬ 
winning  magazine  for  professionals  in 
rehabilitation  technology  and  services 
in  search  of  a  reporter  to  write  news 
and  market  stories.  Reporter  experi¬ 
ence,  travel  required.  Send  resume, 
salary  history/requirements,  writing 
samples  to:  E&P  Opening,  Attn: 
Andria,  Miramar  Communications, 
P.O.  Box  8987,  23815  Stuart  Ranch 
Road,  Malibu,  CA  90265. 

http:/ /www.  teamrehab.com 

REPORTERS:  The  Fairbanks  Daily 
News-Miner  has  two  reporter  open¬ 
ings.  Cover  courts  action  or  explore 
heolth  and  social  service  issues  in  the 
far  north.  General  assignment  work 
also  is  part  of  the  package.  This  is  a 
20,000  daily  with  heavy  local  empha¬ 
sis.  At  least  one  year's  experience  at  a 
daily  newspaper,  a  degree  in  journal¬ 
ism  or  comparable  experience 
required.  Send  resume  and  clips  to 
Kelly  Bostian,  managing  editor,  P.O. 
Box  70710,  Fairbanks,  AK  99707  or 
e-mail:  editor^newsminer.com. 


SPECIAL  SEaiONS  EDITOR 

Weekly  group  in  Northern  Maine  near 
Canadian  Border  seeks  to  fill  several 
positions.  Each  requires  good  com¬ 
puter  skills  as  we  are  now  fully  into 
pagination  and  converting  to  digital 
cameras.  Our  niche  publications  are 
growing  and  we're  preparing  for 
online  exposure. 

We  offer  the  peace  and  quiet  of  small 
town  Maine...  this  is  the  "other  Maine" 
with  rolling  farmlands,  the  wild 
Allagash,  hundreds  of  acres  of  forest... 
and  small  towns  ranging  from  several 
thousand  ta  15,000  residents.  Mt. 
Katahdin  and  Baxter  State  Park  are 
close  by.  We  have  newspapers  in 
Dover-Foxcroft,  Bangor,  Houlton,  Pres¬ 
que  Isle  and  Caribou. 

Resume  and  letter  of  interest  to  Martha 
M.  Lostrom,  executive  editor.  Northeast 
Publishing  Company,  P.O.  Box  510,  Pre¬ 
sque  Isle,  ME  04769.  Phone:  (207) 
764-4471  Fax:  (207)  764-4499. 

REPORTERS:  Experienced,  educated 
motivated,  inquisitive,  for  major  beats 
on  innovative  35,000  daily.  Write: 
Reporter  Search,  c/o  Jim  Kevlin, 
editor.  The  REPUBLICAN,  P.O.  Box 
209,  Pottsville,  PA  17901.  E-mail: 
republic@pottsville.infi.net. 

REPORTER 

The  Connecticut  Law  Tribune  seeks  a 
full-time  reporter  to  cover  the  state's 
legal  community  and  courts.  Law 
degree  preferred,  but  not  required. 
Send  resume,  cover  letter  and  clips  to 
Ava  M.  Plakins,  editor  and  publisher. 
The  Connecticut  Low  Tribune,  One  Post 
Road,  Suite  1 00,  Fairfield,  CT  06430. 

SPECIAL  WRITER/ 
INVESTIGATIVE  TEAM 
The  Providence  Journal  Company  is 
seeking  an  investigative  reporter  with 
exceptional  skills  in  the  area  of  com¬ 
puter-assisted  reporting  and  research. 
Applications  must  be  submitted  by 
October  1 . 

Send  letter  and  clips  to: 

Thomas  J.  McDonough 
Human  Resources 
Providence  Journal  Company 
75  Fountain  Street 
Providence,  Rl  02902 
EEO  M/F/V/H 

SPORTS  COPY  EDITOR  position  avail¬ 
able  in  Yuma,  AZ.  Responsibilities 
include  page  design,  copy  editing  and 
sports  reporting.  Minimum  two  years 
experience  with  a  daily  newspaper 
desired.  Send  clips  and  resume  to  The 
Yuma  Daily  Sun,  P.O.  Box  271,  Yuma, 
AZ  85366.  (520)  782-6520,  ext.  228. 
Attn:  Bob  Romantic,  Sports  Editor. 

SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 


_ EDITORIAL _ 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  p>apers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francicso  and  Los  An^es.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  owards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Denver  and  Phoenix 
and  a  Spanish-speaking  reporter  in 
Miami. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Fleming, 

Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  8021 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  Focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 

time  and  the  space. _ 

SPORTS  COPY  EDITOR/DESIGNER 
The  Charlotte  Sun-Herald,  one  of  the 
fastest-growing  daily  newspapers  in 
the  country,  is  located  on  the  west 
coast  of  Florida.  We  are  looking  for  a 
sports  copy  editor/designer  with  expe¬ 
rience  usin  g  QuarkXPress. 

We  ire  looking  for  someone  who: 
•likes  competition  and  has  the  will 
to  win 

•con't  stand  errors 
•is  quick 

•has  an  eye  for  design,  focusing 
on  precision  as  much  as  pizzazz 
•wants  to  work  with  the  latest 
design  and  pagination  programs 
and 

•is  never  satisfied  with  the  status 
quo. 

Responsibilities  include  design  and  edit¬ 
ing  of  5  pages  daily,  7  on  weekends. 

If  this  sounds  like  you,  please  call 
Anjanette  Reiger  at  (941)  255-8135, 
or  Jeff  Dunn-Rankin  at  (941)  255- 
8127. _ 

SPORTS  EDITOR  sought  by  the  Index- 
Journal,  a  progressive  17,000  Mon- 
day-Friday  PM  and  Sunday  AM  in 
Greenwood,  SC.  We're  the  nub  of  a 
beautiful  outdoors-oriented,  sports  hun¬ 
gry  region.  Writing,  editing,  design, 
photo,  pagination  and  organizational 
skills  ore  required  to  direct  two- 
member  staff  and  stringers.  Five  years 
preferred  but  will  consider  less  if  it's 
quality  experience.  Contact  Executive 
Editor  Bill  Collins,  P.O.  Box  1018, 
Greenwood,  SC  29648  or  fox  cover  let¬ 
ter  and  clips  to  (864)  223-7331.  Tel: 
(864)  223-1411. 


_ EDITORIAL _ 

SPORTS  EDITOR/WRITER:  The  Auburn 
Journal,  in  California's  historic  gold 
country,  is  looking  for  a  sports 
journalist  with  a  strong  commitment  to 
local  prep  and  youth  sports  coverage. 
If  you're  up  to  the  challenge  and  ready 
for  a  change  to  a  dynamic  daily/ 
weekly  newspaper  company  with  a 
strong  presence  in  growing  Placer 
County,  we  want  to  hear  from  you. 
Sharp  editing  skills  and  layout  ability  a 
must.  Send  or  fax  resume  and  three 
best  clips  to  Michael  Ackley,  editor, 
1030  High  St.,  Auburn,  CA  95603. 
Fax  (916)  885-4902. 

SPORTS  REPORTER  needed  to  join 
award-winning  sports  department  at 
The  Journal-Standard,  a  17,500  circ. 
PM  daily  in  Freeport,  IL.  Some  desk 
experience  preferred.  Send  cover  let¬ 
ter,  resume  and  five  work  samples  to: 
Jeff  Rogers,  managing  editor.  The 
Journal-Standard,  27  South  Slate  Ave¬ 
nue,  Freeport,  IL  61032. 

SPORTS  WRITER  -  Immediate  opening 
on  award-winning  staff.  Journalism 
and  Macintosh  computer  skills  pre¬ 
ferred.  Send  resume  to  Dave  Long, 
P.O.  Box  210,  Logansport,  IN  46947. 

TEAM  PLAYER? 

Sure,  our  copy  editors  must  be  able  to 
beat  deadlines,  design  killer  pages  and 
spot  typos  at  50  yards.  But  they  also 
must  be  able  to  work  as  part  of  spirited 
team  of  reporters,  photographers,  art¬ 
ists  and  ecfitors.  If  you  can,  send  a  let¬ 
ter,  resume  and  package  of  clips  to: 
Kathy  Lilje,  news  editor,  Sandusky  Reg 
ister,  314  W.  Market  St.,  Sandusky, 
OH  44870.  Applicants  from  surround¬ 
ing  states  preferred. 


THE  BAKERSFIELD  CALIFORNIAN 
welcomes  inquiries  from  experienced 
reporters  seeking  a  place  in  our  team- 
oriented  newsroom.  We  have  torn 
down  the  walls  separating  Metro,  Busi¬ 
ness  and  Features,  giving  even  beat 
reporters  an  opportunity  to  shine  in  a 
variety  of  areas.  If  you  would  like  to  be 
considered  for  future  reporter  open¬ 
ings,  send  cover  letter,  resume  and 
minimum  5  clips  demonstrating  a  vari¬ 
ety  of  writing  style  and  subject  matter 
to:  Linda  Wienandt,  AME/Days,  The 
Bakersfield  Californian,  1707  Eye  St., 
(P.O.  Box  440),  Bakersfield,  CA 
93302. 

THE  KANSAS  CITY  STAR  seeks  an 
innovative,  high-energy  Features  Editor 
to  lead  day-to-day  operations  of  o  45- 
member  department.  A  key  responsibil¬ 
ity  is  helping  ensure  timely  and 
evocative  coverage  for  features  sec¬ 
tions  and  for  the  newspaper's  front 
page.  Candidates  should  have  at  least 
three  years  of  experience  as  an  assign¬ 
ing  editor;  demonstrated  success  at 
creating  new  sections  is  a  plus.  Send  a 
letter,  resume  and  copies  of  current 
work  to:  Ellen  Foley,  assistant  manag¬ 
ing  editor/features.  The  Kansas  City 
Star,  1729  Grand  Blvd.,  Kansas  City, 
MO  64108. 


GET  STUCK!! 

RUN  AN  AD  ON  E&P’S  WEB 
CALL  FOR  RATES 
(212)  675-4380,  ext.  171 
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HELP  WANTED 


_ EDITORIAL _ 

THE  BEAUMONT  ENTERPRISE,  a 
Hearst  daily  serving  10  Southeast 
Texas  counties  and  three  Louisiana 
parishes  with  an  award-winning  his¬ 
tory,  has  two  prime  newsroom  spots 
open. 

NEWS  EDITOR 

We  are  seeking  an  experienced  leader 
for  our  copy  desk  operation  who  has  a 
sharp  eye  for  design  and  a  passion  for 
quality  in  the  newspaper's  editing  of 
electronic  and  niche  products.  QuarkX¬ 
Press  skills  a  plus. 

NIGHT  CITY  EDITOR 
The  right  candidate  will  possess  solid 
reporting,  copy  editing  oVid  coaching 
skills  along  with  a  thorough  knovdedge 
of  the  production  process  to  help  steer 
the  newspaper  through  the  nightly 
production  cycle.  You'll  play  a  key  role 
in  helping  our  reporting  staff  achieve  a 
new  level  of  excellence  and  you'll  work 
with  some  of  the  latest  technology 
available. 

These  positions  offer  excellent  benefits 
including  a  401  (k)  plan.  To  apply, 
send  a  resume  to  Ben  Hansen,  editor. 
The  Beaumont  Enterprise,  P.O.  Box 
3071 ,  Beaumont,  TX  77704. 


THE  EAGLE 

JOIN  THE  A.H.  BELO  FAMILY  OF 
NEWSPAPERS 

We  have  multiple  openings  at  one  of 
our  new  properties  -  THE  EAGLE. 
Available  positions  include:  Assistant 
City  Editor,  News  Editor,  Copy  Desk 
Chief,  News  and  Sports  Copy  Editor  (Ex¬ 
cellent  copy  editing,  proofreading  and 
layout  skills  required),  and  two  News 
Reporters.  Send  resume  and  clips  to: 
Joe  Michael  Feist,  managing  editor. 
The  Bryan-College  Station  Eagle,  P.O. 
Box  3000,  Bryan,  TX  77805. 


THE  NAPLES  DAILY  NEWS,  a  50,000 
daily  on  Florida's  Gulf  Coast,  is  seek¬ 
ing  a  reporter/ reviewer  to  cover  the 
performing  arts.  A  strong  writer  is 
needed  with  extensive  knowledge  of 
classical  music,  dance  and  theater.  The 
writer  will  review  performances  at  the 
Philharmonic,  a  $20  million  arts  center 
in  Naples,  and  report  on  issues  con¬ 
cerning  the  fine  arts  in  Southwest  Flor¬ 
ida.  Contact  in  writing.  Feature  Editor 
Maria  Cote,  1075  Central  Avenue, 
Naples,  FL  34102. 

THE  SAVANNAH  NEWS-PRESS  is 
looking  for  a  talented,  energetic  high 
school  sports  reporter  to  be  responsible 
for  covering  local  and  area  prep  sports 
in  depth.  Our  goal  Is  to  have  the  best 
high  school  coverage  in  a  prep  sports- 
oriented  state.  Must  be  hard-working, 
accurate  and  willing  to  face 
challenges.  At  least  one  year's  experi¬ 
ence  preferred.  Send  resumes  to 
Anthony  Stastny,  Savannah  News- 
Press,  P.O.  Box  1088,  Savannah,  GA 
31402. 


WE  ACCEPT 
MASTERCARD/VISA 
FOR  PAYMENTS 


_ EDITORIAL _ 

THE  OAKLAND  PRESS  -  an  85K  AM 
daily,  100K  Sunday  newspaper  serv¬ 
ing  the  booming  suburbs  in  affluent 
Oakland  County  north  of  Detroit  --  is  in 
the  process  of  updating  its  pool  of  j 
applicants  for  positions  in  features, 
sports,  and  on  the  copy  desk.  We 
expect  to  fill  a  number  of  openings. 

We  go  toe-to-toe  with  two  hungry 
metropolitan  newspapers  and  we  are 
winning  the  circulation  wars.  If  you 
think  you  have  the  talent  and  drive  for  i 
this  kind  of  competitive  market,  we'd 
like  to  see  your  resume,  a  letter  of 
introduction  and  samples  of  your  work. 
No  phone  calls,  please. 

•FEATURES  EDITOR:  Plan  and  design  a 
reader-driven  section,  manage  a  writ¬ 
ing  staff,  and  contribute  to  our  news 
team's  award-winning  coverage. 

•SYSTEMS  EDITOR:  Manage  our  ICX)- 
seat  Mac-based  editing  and  Quark¬ 
XPress  design  system;  provide  expertise 
in  computer-assisted  reporting  and  on¬ 
line  technologies. 

•STATE  CAPITAL  REPORTER:  Tell  the 
stories  our  readers  need  to  know  from 
our  bureau  in  Lansing. 

•ARTS  AND  ENTERTAINMENT  WRITER: 
Cover  popular  culture  in  a  county  of  1 
million  where  people  enjoy  theater, 
films,  concerts,  museums  and,  of 
course,  television. 

•SPORTS  WRITER:  Help  give  our 
readers  coverage  of  high  school  and 
participatory  sports  that  will  set  us 
apart  from  the  competition. 

•COPY  EDITOR/PAGE  DESIGNER: 
Improve  stories,  write  sparkling 
headlines  and  produce  breathtaking 
pages  in  QuarkXPress. 

We  hove  been  named  Michigan's  Best 
Newspaper  in  our  class  three  of  the 
last  six  years.  Apply  to  Garry  Gilbert, 
managing  editor.  The  Oakland  Press, 
P.O.  Box  436009,  Pontiac,  Ml  48343. 
We  are  an  equal  opportunity 
employer. 


WASHINGTON,  DC 
Reporters  with  5  years  of  daily  experi¬ 
ence  for  some  of  the  best  available 
regional  reporting  jobs  in  Washington. 
Detroit,  Florida,  Wisconsin,  Alaska, 
Idaho,  Montana,  Wyoming,  Tennessee 
and  North  Carolina  reporters  pre¬ 
ferred.  Send  clips  to  Laura  Hamburg, 
managing  editor.  States  News  Service, 
1333  F  Street,  NW,  Washington,  DC 
20004.  EOE 


WORD  &  WAY,  one  of  the  nation's 
top  Baptist  state  newspapers,  has  an 
opening  for  a  Southern  Baptist  news 
writer.  Duties  include  writing,  photog¬ 
raphy  and  page  production/design  on 
QuarkXPress.  Competitive  salary; 
excellent  benefits.  Send  resume  and  six 
clips  to  Tim  Palmer,  V/ord  &  Way,  400 
E.  High  St.,  Jefferson  City,  MO  65101; 
e-mail:  tpalmer@socketis.net. 

Nattering  nabobs  of  negativism. 

Spiro  T.  Agnew 


_ EDITORIAL _ 

WRITER-EDITOR 

Florida-based  international  monthly 
trade  magazine  for  police,  fire,  9-1-1 
communications  needs  writer-editor  full 
time.  Prefer  someone  with  five-plus 
years'  experience  but  will  consider 
recent  college  graduates.  Involves 
researching  topics  on  two-way  radio 
and  other  electronic  communications 
used  by  public  safety  and  writing 
informative  articles,  as  v/ell  as  proofing 
and  assisting  with  layouts  and  pre¬ 
press  production.  Must  be  fully  Macin¬ 
tosh  capable  and  know  QuarkXPress, 
Photoshop,  etc.  for  layouts.  Knowledge 
of  four-color  process  web  press  print¬ 
ing  and  pre-press  desired.  Benefits 
include  company  paid  health,  life, 
dental,  retirement,  relocation,  1 1  holi¬ 
days,  small  informal  office,  some 
travel.  This  currently  vacant  position 
needs  to  be  filled  quickly.  Send  cover 
letter,  resume,  clips,  availability  and 
salary  requirements  (current  salary  of 
low/ mid-20s  is  under  review)  to  Editor,  • 
P.O.  Box  4031,  Daytona  Beach,  FL 
32121-4031. 

EMPLOYMENT  OPPORTUNITIES 

SlOOO's  POSSIBLE  TYPING 
Part  Time.  At  Home.  Toll  Free  (800) 
898-9778,  ext.  T-5189  for  listings. 


SlOOO's  POSSIBLE  READING  BOOKS 
Part  Time.  At  Home. 

Toll  Free  (800)  898-9778 
Ext.  R-5189  for  Listings 

INFORMATION  SYSTEMS 

INFORMATION  SYSTEMS  DIREQOR 
Responsible  for  all  aspects  of  an  8-10 
person  IS  Department  for  large  news¬ 
paper  publishing  operation  just  outside 
San  Diego.  Analyze  current  opera¬ 
tions,  procedures,  software  and 
hardware;  identify,  recommend,  imple¬ 
ment  and  manage  improvements. 

REQUIRED  QUAUFICATIONS: 

•Bachelor's  degree  or  equivalent 
•Minimum  10  years  progressively 
responsible  data  processing  and 
information  management 
experience  or  equivalent 
•Working  knowledge  of  PCs  & 
Macs,  related  Networking  and 
Novell  LANs,  and  computer 
operations  planning  and 
management 

•Experience  in  IS  environment 
which  includes  IBM  AS/ 400  Model 
F60  and  F10  hosting  all  business 
and  production  applications  with 
telecomm  network  support  of 
"satellite"  locations. 

DESIRED  QUALIFICATIONS: 

•Experience  with  on-line  services 
and  Internet  technologies 
•Knowledge  of  newspaper 
production  systems  and  procedures 
•Self-motivation 
•Communication  skills 
•Interpersonal  skills 
•Ability  to  manage  multiple 
priorities  simultaneously. 

Send  resumes  and  salary  history  to: 
Wendell  Vice 

Sutton  Industries/Penny  Saver 
P.O.  Box  9608 
Vista,  CA  92085-9608 

September  21, 


INFORMATION  SYSTEMS 

MIS  MANAGER  to  oversee  staff  of  4 
for  two  daily  newspapers  of  combined 
circulation  of  45K  in  New  England. 
Good  people  skills  and  experience  in 
some  of  the  following  areas  is  desira¬ 
ble:  Collier-Jackson  (Vision  Shift) 
applications  running  on  VAX/VMS, 
Windows  NT  and  Novell  client/server, 
Oracle-7  database,  LANs/WANs, 
telecommunications,  editorial  and 
classified  production  systems. 

Beautiful  rural/suburban  area  about  1 
hour  from  major  cities.  Near  ocean, 
lakes,  mountains  and  state  university. 
Send  resume  and  salary  requirement  to 
Box  07898,  Editor  &  Publisher. 


PROGRAMMER/ ANALYST 
Western  resort-area  newspaper  seek¬ 
ing  experienced  programmer  in  Cobol. 
Experience  in  DEC  hardware,  open 
VMS,  applications  programming.  Col¬ 
lier-Jackson  familiarity  a  plus;  news¬ 
paper  experience  a  must.  Minimum 
three  years  experience.  Join  our 
Systems  team  at  a  growing  indepen¬ 
dent  newspaper.  Excellent  benefits. 
Near  hiking,  skiing,  high-tech  think 
tanks.  Resume  and  salary  expectations 
to  Box  0791 5,  Editor  &  Publisher. 


PROGRAMMER/ ANALYST 

The  Morning  Call  Newspaper  is  seek¬ 
ing  a  full-time  Programmer  Analyst  to 
aid  in  the  support  of  production 
systems.  Qualified  candidates  must 
hove  a  four  year  college  degree  in  Com¬ 
puter  Science,  superior  analytical  and 
programming  skills,  excellent  people 
skills,  the  ability  to  work  as  a  team 
player,  and  the  desire  to  problem 
solve.  Preferred  skills  include  experi¬ 
ence  with  publishing  systems,  UNIX, 
Macintosh  system  and  desktop  pub¬ 
lishing  knowledge  is  desirable.  Please 
submit  resume  to  Caroline  Muraro, 
manager,  production  systems.  The 
Morning  Call,  101  N.  6th  St.,  P.O.  Box 
1 260,  Allentovm,  PA  1 8 1 05- 1 260. 

NEW  MEDIA 

EDITOR  &  PUBLISHER  INTERACTIVE 
has  the  following  position  open: 

MARKETING/SALES  ASSISTANT 

Entry  level  person  to  assist  in  sales  and 
marketing  of  web  advertising,  online  sub¬ 
scriptions  and  conference  exhibits. 
Must  be  high-energy/computer  literate. 
Salary  in  Tow  $20's.  Fax  resume  to 
Dennis  O'Neill  (212)  929-1894.  No 
calls,  please. 

PHOTOGRAPHY 

GET  SERIOUS  -  We  are.  We're  a  Zone 
3  prize-winner  that's  fresh,  colorful, 
lively,  attractive  and  very  user-friendly 
to  quality  photographers  who  are  atti¬ 
tude-free  and  equally  serious  about 
delivering  their  best.  We're  looking  for 
both  experience  and  potential.  If 
you're  serious,  send  a  resume,  non- 
returnable  clips  and  an  idea  of  your 
salary  goals  to  Box  07910,  Editor  & 
Publisher. 


SEND  BOX  REPLIES  Ta 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th,  NY,  NY  10011 
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HELP  WANTED 


_ PHOTOGRAPHY _ 

PHOTOGRAPHER  needed  at  The 
Journal-Standard,  an  award-winning 
17,500  PM  daily  in  Freeport,  IL. 
Responsibilities  include  shooting  news, 
sports  -I-  features.  Prior  newspaper 
experience  preferred.  Send  cover  let¬ 
ter,  resume  and  work  samples  to:  Jeff 
Rogers,  managing  editor.  The  Journal- 
Standard,  27  South  State  Avenue, 
Freeport,  IL  61032. 

PREPRESS 

PREPRESS  PRODUaiON  MANAGER 
Zone  3  medium-sized  daily  looking  for 
a  hands-on  manager  to  supervise  our 
evening  shift  ad-building,  composing, 
camera  and  platemaking  departments. 
Successful  candidate  will  possess 
strong  knowledge  of  desktop  pub¬ 
lishing  systems  within  a  newspaper 
environment.  Harris  and  Macintosh 
experience  desired.  Strong  organiza¬ 
tional  and  people  skills  a  plus.  Must 
have  at  least  3  years  management 
experience  in  newspaper  production. 
Send  resume  and  salary  history  to  Box 
07500,  Editor  &  Publisher. 

PRESSROOM 

7  DAY  MORNING  NEWSPAPER  needs 
press  operator  for  an  8  unit  goss  com¬ 
munity  press.  This  is  not  a  supervisors 
position.  We  need  a  press  operator 
looking  for  an  opportunity.  Excellent 
benefit  package  includes:  medical, 
vacation,  401  (k).  Send  resume  and 
references  to  Albert  Vaughan,  c/o 
Greenville  Herald  Banner,  P.O.  Box 
6000,  Greenville,  TX  75401 . 


ASSISTANT  PRESSROOM  FOREMAN 
Northeast  daily  newspaper  is  seeking 
an  assistant  pressroom  foreman  with  a 
strong  background  on  single  width 
Goss  presses,  primarily  Urbanites. 
Individual  should  possess  excellent 
communication  skills  as  well  as  hove  a 
proven  track  record  in  press  main¬ 
tenance,  troubleshooting  and  repair. 
Only  applicants  with  eye  for  quality 
and  the  ability  to  adhere  to  a  constont 
low  waste  percentage  should  apply. 

Responsibilities  will  include,  but  not 
limited  to: 

•Daily  preventative  maintenance 
•Repair  of  on-site  press  units,  as  needed 
•Hands-on  training  of  apprentices 
•Management  or  shift  in  absence  of 
Press  Foreman 

We  offer  an  excellent  benefits  package 
which  includes  401  (k).  Send  resume 
and  salary  reauirements  to  Box  07914, 
Editor  &  Publisner.  EOE. 


E&P*s  Classified 


The  newspaper 
industry's  meeting 
place. 

(212)  6754380 


_ PRESSROOM _ 

EXPERIENCED  PRESS  OPERATOR  for 
32,000  circulation  newspaper/ 
commercial  print  plant  in  NC  using 
Goss  Metro  press.  Competitive  salary 
and  excellent  benefits  package,  includ¬ 
ing  medical,  dental  and  401  (k)  and 
more.  Send  resume  and  references  to: 
Production  Director,  P.O.  Box  1009, 
High  Point,  NC  27261  or  e-mail  to: 
wills@hpe.com. 

GOSS  S.C.  -  3  Folders  16  units  Press 
operator  with  three  knife  trimmer 
knowledge.  Mr.  Lesnar,  president, 
(800)  843-6805.  Sioux  Falls,  SD.  EOE 


PRESSROOM  MANAGER 
We  are  a  major  west  coast  daily 
newspaper  with  a  current  opening  for 
a  talented  and  motivated  pressroom 
manager.  The  successful  candidate 
must  possess  the  ability  to  build  and 
manage  successful  interpersonal  rela¬ 
tionships  as  well  as  the  flexibility  and 
creativity  to  troubleshoot  problems  as 
they  arise.  Qualified  candidates  will 
also  have  3-5  years  pressroom  man¬ 
agement  experience,  strong  organiza¬ 
tional  skills  and  the  ability  to  analyze 
and  troubleshoot  mechanical  issues.  If 
this  opportunity  is  of  interest  to  you, 
please  forward  a  resume  and  cover  let¬ 
ter  with  a  confidential  salary  history  to 
Box  07922,  Editor  &  Publisher. 


PRESSROOM  SUPERVISOR  -  Goss  Com¬ 
munity  lor  new  web  printing  company. 
Las  Vegas,  NV.  Experience  in  operat¬ 
ing,  maintenance,  stripping,  schedul¬ 
ing,  etc.  Write:  Mike  Reicher,  1 8  Indus¬ 
trial  Park  Dr.,  Port  Washington,  NY 
1 1050  or  fax  resume:  (516)  484-6749 
or  call  (51 6)  484-3300,  ext.  21 2. 

PRODUCnON/TECH 

NIGHT  PRODUaiON  SUPERVISOR 
Medium-size  Zone  1  Daily  and  Sunday 
seeks  a  Night  Production  Supervisor 
with  Quality  Assurance  experience. 
Two  to  five  years'  experience  in  quality 
control  and  production  management 
will  be  helpful.  Will  report  directly  to 
Production  Manager.  Requires  ability 
to  coordinate  work  flow  during 
deadline  times  with  news  operation 
through  production  cycle.  Experience 
in  prepress,  press  and  post-press 
helpful.  Will  also  oversee  equipment 
maintenance  during  production  run 
time  with  continual  checking  of  quality 
production,  particularly  multi-color 
reproduction.  Experience  in  color 
separation  production  and  Flexo¬ 
graphy  printing  will  be  helpful.  Position 
offers  excellent  salary  and  benefits  with 
progressive  company.  Please  send 
resume  and  salary  history  to:  Human 
Resources  Director,  Union  Leader 
Corp.,  P.O.  Box  9555,  Manchester, 
NH  03109-9555. _ 

PRODUaiON  DIREaOR 
Progressive  40,000  circulation  AM 
daily  seeks  candidates  for  Production 
Director.  Directs  and  supervises  daily 
activities  and  staff  of  the  pressroom 
(Harris  1650  press),  mailroom,  pre- 
press/camera/platemaking,  and  main¬ 
tenance.  Competitive  pay  and  excellent 
benefits.  Send  cover  letter,  resume  and 
salary  requirements  to  Human 
Resources,  Record  Searchlight,  P.O. 
Bax  492397,  Redding,  CA  96049- 
2397  or  fax  to  (91 6)  225-821 2.  EOE. 


PRODUCTION/TECH 

PRODUaiON  MANAGER 

We  are  a  major  west  coast  daily 
newspaper  with  an  excellent 
opportunity  for  an  experienced  prod¬ 
uction  manager  to  lead  our  team.  We 
are  seeking  an  individual  with  a  pro¬ 
ven  track  record  in  managing  a  prod¬ 
uction  facility.  This  position  will  require 
the  ability  to  effectively  develop  and 
manage  a  department  budget,  strong 
interpersonal  communication  skills  with 
the  ability  to  foster  team  work  and 
meet  deadlines.  If  you  are  an  individ¬ 
ual  who  enjoys  troubleshooting,  works 
well  within  the  production  management 
environment,  this  opportunity  may  be 
for  you.  Please  forward  a  resume  and 
cover  letter  including  a  confidential 
salary  history  to  Box  07921,  Editor  & 

Publisher. _ 

PRODUaiON 

DIREaOR 

Fast-paced  newspaper  group  seeks 
hands-on  person  to  oversee  press,  mail 
and  page  assembly  at  our  two-shift 
operation.  In  addition  to  20-plus 
weekly  newspapers,  we  also  handle 
some  commercial  printing.  As  part  of  a 
rapidly  expanding  Boston  suburban 
newspaper  group,  we  offer  plenty  of 
opportunities  and  challenges. 

Please  send  your  resume 
in  confidence  to: 

EaiN  B.  CARROLL 
Community  Newspaper  Company 
P.O.  Box  192 
Ipswich,  MA  01 938 


SEEKING  PRODUCTION  MANAGER 
with  multi-publication  company  in 
Black  Hills. 

Must  be  capable  of  direct¬ 
ing  staff,  taking  projects  from  start  to 
finish.  Position  requires  flexibility, 
interpersonal  skills,  management  expe¬ 
rience,  all  levels  of  Macintosh  pro¬ 
grams,  pagination  and  paste-up. 

Benefits  and  salary  DOE. 

Box  07904,  Editor  &  Publisher. 


_ PUBUSHING _ 

PUBLISHING  SPECIALIST 

Unique  opportunity  for  a  publishing 
specialist.  Primary  responsibilities 
include  coordinating  the  daily 
transmission  of  70  digital  newspaper 
front  pages  which  will  be  displayed  in  a 
museum  of  news.  Applicants  must  hove 
a  minimum  of  2  years  experience  work¬ 
ing  in  a  newspaper  pagination  or 
magazine  publishing  environment.  The 
successful  candidate  will  have  a 
diverse  background,  including  cross¬ 
platform  file/font  management  (Macin¬ 
toshes/PCs),  telecommunications  and 
archiving,  as  well  as  a  proven  ability 
for  software  troubleshooting.  Experi¬ 
ence  with  QuarkXPress,  Photoshop, 
Acrobat,  and  other  types  of  publishing 
software  required.  The  publishing 
specialist  will  also  be  a  key  player 
assisting  with  creative  and  exciting 
ways  to  present  digital  news  in  a  vari¬ 
ety  of  formats.  Flexible  hours  required. 

For  immediate  consideration,  please 
send  a  cover  letter  and  resume  to: 

The  Freedom  Forum 
1 101  Wilson  Blvd. 

Arlington,  VA  22209 
Attn:  Sandra  Carpenter 

SYSTEMS 

SYSTEM  APPLICATION  MANAGER 
The  South  Bend  Tribune,  South  Bend, 
Indiana,  is  seeking  a  System  Applica¬ 
tion  Manager  for  our  MIS  department. 
This  position  will  be  responsible  for 
maintaining  all  Collier  Jackson  (GEAC) 
application  software.  Responsibilities 
include  but  are  not  limited  to:  provid¬ 
ing  user  support,  trouble  shooting  and 
interfacing  with  Collier  Jacxson 
(GEAC).  Manage  installation  and 
implementation  of  new  releases.  Estab¬ 
lish  and  maintain  procedures  to  assure 
that  all  systems  are  running  efficiently. 
Qualified  applicants  for  this  position 
will  have  a  working  knowledge  of  VAX 
VMS  operation  system.  Must  be  famil¬ 
iar  with  PC's,  Microsoft  Office  and 
Networks.  Minimum  3-5  years  experi¬ 
ence  required  as  a  project  leader  or 
manager  of  some  of  Collier  Jackson 
(GEAC)  systems.  Send  resume  to: 

Human  Resource  Manager 
South  Bend  Tribune 
225  W.  Colfax  Avenue 
South  Bend,  IN  46626 


E&P  Classified 

It’s  Your  People-tO'People  Meeting  Place 

Find  your  editor,  advertising  manager,  artist,  sales 
representative,  circulation  manager,  public 
relations  or  production  person  with  an  ad  in 
Editor  &  Publisher.  We  reach  the  working 
journalists  you  want  every  week... 83, 000  strong. 
Fax  your  ad  to  (212)  929-1259,  or  mail  it  to  us: 
Editor  &  Publisher/Classified  Department 
11  W.  19th  Street 
New  York,  NY  10011 
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CLASSIFIED  ADVERTISING  RATES  1  POSITIONS  WANTED 


Forelgn/PosIHons  Wanted  advertisers  must  pre-pay. 
Effective  January  1. 1996 
UNE  ADS  POSITIONS  WANTED 

1  week-$8.60  per  line  1  week-$4.30  per  Hrre 

2  weelcs-$7.60  per  line,  p>er  Issue.  2  weeks-$4.10  per  line,  per  issue. 

3  weeks-$6.65  per  Hr».  per  Issue.  3  weeks-$3.00  per  line,  per  Issue. 

4  weeks-$5.75  per  Hne,  per  Issue.  4  weeks-  $2.75  per  line,  per  Issue. 

Add  $10.00  pet  insertion  for  box  service.  Add  $6.00  per  insertion  for  box  service. 

Count  as  an  additional  line  In  copy.  Count  as  an  additional  line  in  copy. 

SHAWN  OLSON/CAM/ext.170  HAZEL  PREUSS/ASST.CAM/ext.  171 
Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion:  1  time.  S100:  2  to  5  times.  $95 
6  to  13  times.  $90;  14  to  26  times  $85;  27  to  52  times  $80. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 

Name  - - - 

Company  _  _ 

Address -  - 

City _ 

State _ _ 

Zip  _ 

Phone _ _  _ 

Classification 
Authorized  Signature 
Copy 


CIRCULATION  EDITORIAL 


COMPETITIVE,  HANDS-ON  Circula¬ 
tion  Director,  experienced  in  all  phases 
of  circulation  management  seeks 
challenging  position  with  small  to  mid¬ 
size  daily.  Will  relocate.  Call  Randy 
(508)  582-7948. 

EDITORIAL 

BLACK  PROFESSIONAL  MALE  with  15 
years  experience  in  sports  and  news 
seeks  position  as  an  editorial  writer/ 
columnist.  Went  to  major  southern  uni¬ 
versity  and  has  worked  for  major 
metro  newspapers,  where  I  wrote  com¬ 
mentaries.  Reply  to  Box  07654,  Editor 
&  Publisher. 

EXPERIENCED  SPORTS  LAYOUT/ 
COPY  EDITOR  at  mid-sized  daily  seeks 
job  at  larger  paper  or  management 
position  at  smaller  daily.  Pagination, 
MAC  and  some  management  experi¬ 
ence.  Reply  to  Box  0^801,  Editor  & 
Publisher. 

EVERYTHING  You've  alwt^s  said  you 
wanted  in  a  reporter.  Experience.  Strong 
writing  skills.  Good  news  judgment. 
Tenacity.  Prefer  Zones  1-5.  Reply  to 
Box  07TO8,  Editor  &  Publisher. 


EXPERIENCED,  AWARD-WINNING, 
ambitious  small-town  editor  seeks  new 
challenge  as  City  Editor  or  Copy  Editor 
with  mid-size  daily.  Zones  5  or  3.  Box 
07895,  Editor  &  Publisher. 

FIFTEEN-YEAR  VETERAN  OF  NEWS¬ 
PAPERS  and  magazines,  expert  in 
education  (M.A.  Ed.)  and  politics, 
strong  in  rural  and  ag  matters,  seeks 
Zone  9  daily  or  weekly.  John  Jay 
Ponce,  29  Via  Reposa,  Solvang,  CA 
93463. 

HIGH-TECH  PRO:  Veteran  writer  for 
dailies,  agencies,  national  computer 
trades  seeks  technology  or  features 
beat.  No  techno-babble,  no  hype,  just 
fine  copy  in  English.  Mid-size  or  metro 
daily,  coastal  zone  or  Southwest.  Call 
(614)  885-7114. 

RECENT  ITHACA  GRAD,  journalism 
major  with  (our  years  college  newspa¬ 
per  experience  looking  (or  entry-level 
sports  writer  position  with  newspaper. 
Zones  1,2, 3,4.  Reply  to  Box  07916, 
Editor  &  Publisher. 

FREELANCE 


SPORTS  WRITER  with  over  3  years 
experience.  Covered  college  and 
preps.  Formatted  pages  using  QuarkX¬ 
Press.  Will  relocate.  Coll  Keith  (906) 
632-0019. 


LONDON  BASED  Freelance  journalist 
available.  10  years  USA/UK 
experience.  A4ost  topics.  Reliable. 

Phone  /(ax  (01 1  -44-171  -821-6758). 


SPORTS  EDITOR  of  national  award¬ 
winning  sports  section  at  twice  weekly 
seeks  position  with  sports  department 
at  small  or  mid-sized  daily.  14  years 
experience  in  sports  journalism.  Reply 
to  Box  0791 8,  Editor  &  Publisher. 


We  have  only  ihe  vaguest  idea  of  any 
but  the  most  direct  consequence  of  any 
our  acts.. .our  knowledge  of  the  future  is 
both  fluctuating,  vague  and  uncertain. 

John  Maynard  Keynes 


E&P*s  Classified 


The  newspaper  industry’s 
meeting  place.  (212)  675*4380 
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SHOP  TALK  AT  THIRTY  •  by  harry  moskos 


Overzealousness  By  Police 
Brings  Apology  To  Newspaper 


IRMINGHAM  POUCE  LT. 
LaFarec  King  had  to  eat  her 
words. 

Last  Oct.  16,  King,  the 
spokeswoman  for  the 
Birmingham  Police  Department,  said 
that  there  would  be  no  apology  over 
the  arrest  of  Knoxville  (Term.)  News- 
Sentinel  photographer  Byron  Small. 

“No,  we  will  not,”  King  told  the 
Birmingham  News  regarding  an  apolo¬ 
gy  concerning  the  treatment  Small  had 
received. 

Small,  who  was  on 
a.ssignment  for  the 
News-Sentinel  cover¬ 
ing  the  Tennessee- 
Alabama  football 
game,  was  arrested 
after  the  game  when  a 
dozen  or  so  exuberant 
Tennessee  fans  rushed 
on  the  field  following 
the  Vols  41-14  victory. 

Small  was  standing 
on  the  sidelines 
where  he  was  sup¬ 
posed  to  be.  He  had 
the  proper  credentials 
to  be  on  the  sidelines. 

Yet,  he  was  arrested. 

Other  photographers  shot  pictures  of 
Small’s  arrest.The  pictures  clearly 
showed  Small  standing  on  the  sidelines. 
Small,  who  is  black,  was  the  only  pho¬ 
tographer  harassed  by  the  police.  Video 
clips  of  the  incident  showed  one  of  the 
officers  who  participated  in  Small’s 
arrest  later  walking  among  the  many 
white  photographers  —  who  actually 
were  on  the  football  field  —  as  they 
snapped  pictures  of  the  Vols  fans  who 
had  run  onto  the  field.  The  policeman 
let  them  sh(K)t  pictures  without  inter¬ 
ference. 

Seeing  the  light,  the  Birmingham 
Police  Department  dismissed  the 
charges  against  Small,  apologized  and 
ordered  an  internal  investigation  of  his 
wrongful  arrest.The  city  of  Birmingham 
also  paid  Small  $5,000  as  part  of  the 
settlement. 


Moskos  is  editor  of  the  Knoxville 
CFenn.)  News-Sentinel. 


In  the  letter  of  apology,  Birmingham 
Mayor  Richard  Arrington  Jr.  noted  that 
Small  was  lawfully  on  the  field  and  mis¬ 
takenly  arrested. 

“Please  be  assured  that  we  will 
endeavor  to  see  that  arrest  is  not 
repeated  and  that  Mr.  Small  is  cordially 
invited  to  return  to  Birmingham,”  the 
mayor  said. 

Small  originally  was  told  he  was 
being  arrested  for  trespassing.  When 
police  noted  his  sideline  credentials, 
they  revised  the 
charge  to  disorderly 
conduct.  ,\lthough 
arrested  Oct.  14,  it 
wasn’t  until  more 
than  three  months 
later,  Jan.  24,  and  after 
repeated  requests,  that 
the  Birmingham 
Police  Department 
finally  made  a  copy  of 
the  narrative  portion 
of  the  arrest  report 
available  to  Small’s 
attorney,  retained  by 
the  News-Sentinel  to 
challenge  the  police 
action. 

I  wish  the  arrest  of 
Small  was  not  an  isolated  incident  of 
overzealous  police  thinking  that  pro¬ 
voking  an  incident  with  a  journalist  is  a 
necessary  part  of  their  job  description 
or  one  that  improves  their  public 
image. 

A  recent  issue  of  Editor  &  Publisher 
reported  on  the  arrest  of  a  photogra¬ 
pher  as  she  was  taking  pictures  of  a 
murder  scene  at  a  night  club  in 
Nanaimo,  British  Columbia.The  Royal 
Canadian  Mounted  Police  charged  the 
photographer  with  obstructing  police, 
confiscated  six  rolls  of  her  film  and 
jailed  her  overnight. 

In  Phoenix, Ariz.,  a  photographer  for 
KNXV-TV  was  arrested  as  she  shot  pic¬ 
tures  of  an  accident  scene. 

In  both  these  incidents,  the  photogra¬ 
phers  said  they  were  not  obstructing 
police  officers  and  were  standing  well 
back  of  police  activity. 

The  same  could  be  said  regarding  the 
Small  incident.  Pictures  of  his  arrest 


taken  by  other  photographers  clearly 
showed  that  the  Netvs-Sentinel  photog¬ 
rapher  remained  on  the  sidelines  to 
take  pictures  of  LTl’  fans  who  ran  onto 
the  field.  Some  30  other  still  and  video 
photographers  took  pictures  of  the  fans 
without  incident. 

Small  said  he  complied  after  being 
approached  by  a  Birmingham  police¬ 
man  who  told  him  to  leave.  When  Small 
turned  to  walk  away,  he  said  he  heard 
someone  say,  “Arrest  this  guy,”  and  then 
he  was  pushed  to  the  ground. 

Pictures  taken  by  another  photogra¬ 
pher  showed  a  Birmingham  police 
sergeant  smirking  as  he  twisted  Small’s 
right  arm  as  he  placed  him  under 
arrest. 

Those  statements  and  affidavits  clear¬ 
ly  helped  in  the  decision  by 
Birmingham  authorities  that  this  was  a 
case  best  settled  before  it  went  to 
court.Although  the  conduct  of  the 
police  was  reprehensible,  the  city 
should  be  given  credit  for  apologizing. 

We  remain  concerned,  however,  by 
police  officers  whether  they  be  in 
Birmingham,  Phoenix,  Nanaimo,  or  any¬ 
where,  who  feel  that  members  of  the 
media  make  ideal  targets  for  their  mis¬ 
guided  zealousness  when  this  is  the 
time  for  police  and  press  to  work 
together  for  law  and  order. 


Brazilian  chief 
OKs  declaration 

Brazilian  president  Fernando 

Henrique  Cardoso  has  endorsed  a 
hemispheric  declaration  that  estab¬ 
lished  principles  of  press  freedom  in 
his  country. 

Cardoso  signed  the  Declaration  of 
Chapultepec  in  a  ceremony  at  the 
Planalto  Palace,  seat  of  the  federal  gov¬ 
ernment  in  Brasilia. 

The  document  establishes  10  princi¬ 
ples  fundamental  to  free  expression.  It 
grew  out  of  the  Hemispheric 
Conference  on  Freedom  of  Expression, 
organized  by  the  Inter  American  Press 
Association  in  March  1994  at 
Chapultepec  Castle  in  Mexico  City. 


We  remain 
concerned  by  police 
officers  whether 
theff  be  in 
Birmingham, 
Phoenix,  Nanaimo, 
or  anywhere,  who 
feel  that  members 
of  the  media  make 
ideal  targets  for 
their  misguided 
zealousness .... 
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ISHER 


NEWSPAPERS  ( ONFERKNC  E.  FIND 


()l  T  WHY  MORE  THAN  750  OF  YOl  R 


( OELEACaiES  ATTENDED  LAST 


YEARNS  MEETING.  FOR  MORE 


INFORMATION: 


Conference  cost  is  $995  before  Nov.  1;  $1,095  before  Dec.  20; 
$1,195  before  Feb.  1;  $1,295  thereafter.  Optional  marketing  or 
technology  overview  costs  $105. 

Find  out  about  SPECIAL  discounts  for  members  of  the  Nation¬ 
al  Newspaper  Association,  Suburban  Newspapers  of  America,. 
Independent  Free  Papers  of  America  and  the  Association  of 
Free  Community  Papers.  Contact  your  oiganization  for  details. 

THIS  IS  THE  8'»  ANNT  AL  INTERACTIVE 


Join  us  for... 


Interactive  Newspapers  ’97 

Interactivity  +  Creativity  =  Profitability! 

The  Unequivocal  Equation 


Web  Site:  Visit  http://ww\v.mediainfo.c()m  then 
select  the  events  icon. 

Phone:  212-675-4380  ext.  314 
E-mail:  michaelt(S>mediamfo.coiii 

For  Exhibit  Opportunities:  Call  Dennis  O’Neill  at 
212-675-4380  ext.  501.  E-mail  denniso(g) mediainfo.com 


Interactive  Newspapers  ’97  is  an  event  like  no  other  in  ttte 
newspaper  industry.  Tmly  global  in  scope,  etKompjassing  of  all 
types  of  newspapers,  and  comprehensive  in  quality,  content  aixl 
expertise!  Co-sponsored  by  eight  key  newspaper  organizations 
who  are  eiKouraging  their  members  to  attend,  this  is  the  pre¬ 
mier  conference  on  interactive  information  services  in  the  news¬ 
paper  industry. 

The  program  is  the  biggest  and  best  in  the  newspaper  industry 
with  an  unparalleled  quantity  and  quality  of  spreakers.  Keynot¬ 
ing  the  conference  are  Len  Forman,  Senior  Vice  President, 
New  York  Times  Co.  and  Dorothea  Coccoli  Palsho.  President, 
Information  Services,  Dow  Jones  &  Co.  Featured  speakers 
include  Lee  deBoer,  CEO,  New  Century  Network;  Peter  E. 
Gorman.  President.  Harte-Hanks  Shop^rs  &  Senior  Vice 
President.  Harte-Hanks  Corporation;  Roger  F  Fidler,  Profes¬ 
sor,  Kent  State  University;  George  Irish,  Vice  President  and 
Group  Executive  for  Newspjapjers.  Hearst  Corpxjration;  and 
Michael  O’Hara,  General  Manager,  Princeton  Packet. 


innnci 


IFPA 


Some  of  the  exciting  pr()(;ram  topics: 

•  Optional  Tutorial  Tracks  on  New  Media 

•  Beyond  Newspapers  -  Who  Else  Wants  a  Share 
of  this  Interactive  Market? 

•  The  Death  of  Print  Media  and  Other  Popular  Myths 

•  Search  Engine  Sidelines  -  Competitive  Threats  or 
Potential  Partners? 

•  Evaluating  Interactive  Advertising 

•  Electronic  Entertainment 

•  Virtual  Libraries 

•  Niche  Publishing 

•  Online  Buying 

•  Digital  Demographics 

•  The  Interactive  Ad  Agency 

•  Display/Retail  Advertising  on  the  Web 

||  •  Classifieds  -  The  Opportunities  and  Challenges 

I*  Best  Online  Newspaper  Services  Awards 
•  Interactive  Insight  -  An  Editorial  View 
^  •  Everything  You  Need  to  Know  About  Local  Online 

I  Services  -  Opportunities  and  Threats 
I  •  Case  Studies:  Partnering  Non-Traditional  Resources 
I  PLUS  -  Roundtable  Discussions 


Feb.  12-15, 1997  •  Hyatt  Regency  •  Houston, TX 


Sponsored  by:  Association  of  Free  Community  Papers  (AFCP),  Editor  &  Publisher  (E&P),  Inter  American  Press  Association  (lAPA),  Independent  Free  Papers 
of  America  (IFPA),  The  International  Association  for  Newspaper  and  Media  Technology/lnitiative  for  Newspaper  Electronic  Supplements  (INES/IFRA),  Inter¬ 
national  Newspaper  Marketing  Association  (INMA),  National  Newspaper  Association  (NNA).  Suburban  Newspapers  of  America  (SNA). 


INCREASED  PRINTABILITY 
MADE  NEWSPRINT  SOUTH  REALLY 
BIG  NEWS  AROUND  HOUSTON. 


[“The  TEXXTRA-TXT  delivers  in  a 
big  way  for  Newsprint  South  and 
the  Houston  Chronicle.” 

Peter  Pugh,  Paper  Manufacturing 
Manager,  Newsprint  South 

How’s  this  for  big? 

The  Houston  Chronicle  got  a  paper  with  dramatically 
better  printability.  Their  subscribers  got  the  news  in 
brighter,  clearer  color  and  text.  And  Newsprint  South 
increased  machine  productivity  while  making  a  better 
quality  paper. 

That’s  what  we  call  another  winning  combination 
for  the  TEXXTRA-TXT  forming  fabric. 

TEXXTRA-TXT  significantly  increases  the  printability 
and  smoothness  of  the  paper  coming  off  the  former  and 
Increased  Printability  going  on  the  printing 

press.  On  the  former 
there’s  far  less  fiber 
embedment  with 
TEXXTRA-TXT  which 
means  you  get  cleaner 
return  runs  and  fewer 


breaks.  In  many 
applications,  it 
allows  you  to 
increase  your 
machine  speed 
even  as  you  use 
more  recycled 
fiber. 

On  the  TEXXTRA-TXT  produces  better  printability  on 
press  you  get  Newsprint  South’s  366"  Beloit  twin  wire  machine. 

more  uniform  ink  absorption  and  half-tone  dot  repro¬ 
duction  as  well  as  less  ink  strike-through  and  clearer 
color,  no  matter  what  the  printing  process,  rotogravure, 
offset,  letterpress  or  flexography. 

To  find  out  how  big  a  difference  TEXXTRA-TXT 
forming  fabric  can  make  with  your  newsprint  call  us  at 
1-800-WEAVEXX  in  the  U.S.  or  1-800-563-8833  in 
Canada  (1-800-565-8833  in  French). 


I 
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